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Abstract

The purpose of this study was to identify the pattern and perception of food consumption, mass
restaurant use, drinking style, and food purchasing factors by cohort groups i. e., World Cup(W)
generation, baby boom, and silent generation. Data were collected from 412 respondents including
three generations by questionnaire method in April through May 2002. Analysis of variance and
chisquare results indicate that there were significant differences among three generation groups for
the pattern and perception of food consumption, the use of mass restaurant, preferred drinking
style, and influencing factors for food purchasing. W generation are more likely to be influenced by
sensibility factor than baby boom and silent generation. Considering food preference pattern, baby
boom as well as silent generation prefer green vegetables than meats, and they must have Kimche
when having meals. Similarities and differences in perceptional pattern types are discussed, and
future implications for food and nutrition specialists and food marketers are provided.

Key Words : food preference pattern, Kimche, cohort effect, World Cup generation, drinking
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<Table 1> Social Background of the Cohort Group

Category Silent Generation: ~BabyBoom .0 1d G
Birth year 1925~1942 1943~1960 1961~1981
Actual age 60 years or older 42 years ~ 59 years 21 years ~ 41 years
Social + Japanese occupied * Independence & 6.25War * Nation’s wealth growth
background * Poverty prevailed » Urbanization + Korea/Japan World Cup
of the * Economized food cons. * Mass food consumption + Consumption society
growing * Agricultural based * Economic growth * Dual earner families
period * Extended family * Weak authority power * Digital generation
* Vertical relationship * Education level increase + Individuality
3 TAK=T A 2k Wik At e W AdE dEo] 7 &
< BZE Yeh b vE) WelrlE Aoie ZEe] 1
FAETE AUl AAE Eote] Wi T PZ 543 AUE 22 8@ M) 2L A0 7
< HIEde] AEATLEE BYEE FAHUT A ot AAZS ZEHOE A Y RHA
Aol 4Gl Y PEL HAR HIRE F2 o zn29 wgo) A B A% JERAT 3
Sohs A R AT RS € R 9 ge w AdE AAS20] 8% I8l TASZL
HAER RNE HF PN 9T MIAE 20§ 11190 238 vje) wolHE Ao 22 A
EFEL Yok olF BFE T 24 HFEA PE5F L AAEZ0) Hgo] 16%0]|T TASZL o 9%
£2 2994 R FYES 58 IAER AAHE W oauuo ga 5o BEE ugn
2 FAHYeH, 1780l HE 138/ 9o == A IEFEE A A ZF A71E0] AujFe e
3 F23A ¥vF & Yehiy 370 HEo|Y E 5
Aol Wig- I23TF TE w9 Fog & vehdn
AF A GFE MAE 29L AYd7E B <Table 2> Characteristics of the sample
329l AP 41529 SoR PR
S

EAYES 44T AT HEel dg Ao)

AEE Aol7t YEAE W A3 Aolds A Sex: %® % % ®
ZW( analysis)F BAHEA (analysis of variance) o Male 430(102) | 433(42) | 290(18)
AF%7 %24 (Duncan’s multiple range test)S &340} Female 57.0(135) | 567(55) | 71.0(44)
BHo] T WA 4T Ade pejsie gy Bducadon:
OEE 44 AERYF A4FF 2 UE A Blementary ‘ 137
& 4% 4F0E2 3o TRH, 1 9ol 9FS Juniorhigh ' 3109 ) 30609
AW MEAY, HIFE SRS AT 794 IS High 292 (66) 333(32) 22.6(14)
AR &4 Solth A% YA 332 vIAE A & e | 2000 | 2008 | oo
A UHLAEE Fotn7] S8 AHE PN
(reliability test for Cronbach’s @) & 2-8-3}¢it}h Low 23.8(56) 16.5 (16) 16.1 (10)
Middle 65.1(153) | 56.7(55) 56.5 (35)
High 11.1(26) 26.8 (26) 2147
I 2% g 7% Family type
Nuclear fam. | 91.5(214) | 87.6(85) 70.5(43)
ZAFR ARl dubd BA2 (F 28t o) e Extended fam. | 8.5 (20) 124(12) | 295(18)
W Alth et Holl& AlvlE B £37) Ak 5 Family income M(SD) M (SD) M (SD)
23 /K-]]EHL‘ LWO] 290% <16l u]sﬂ AL 710%2 (unit: thousands) | 238 (401) | 277(128) | 221(173)

a Each total is less than 412 due to missing data.
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<Table 3> Food Preference Pattem
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SD F
W Gen. 3.14a 1.06
Prefer green vegetables than meat. Baby Boom 3.69b 1.07 13.93%#x*
Silent Gen. 379b 1.16
S — ST B T I
Korean traditional food. .
Silent Gen. 1.55¢ 0.94
W Gen. 338a 1.15
Must have Kimche when eating. Baby Boom 403b 1.07 18.39%#*
Silent Gen. 415b 1.07
Prefer to drink alcoholic liquor at W Gen. 229 100
luxurious place or place with dignity. Baby Boom 234 104 128
Silent Gen. 2.08 1.08
W Gen. 354 1.06
Prefer boiling tea than canned tea. Baby Boom 3.68 1.15 0.99
Silent Gen. 373 123

*<p005 **<0.01 ***<0.001

Note : Different subscripts (a, b, or ¢) indicate differences (p< .05) in means, based on Duncan’s multiple range tests.
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<Table 4> Kinds and Frequencies of Food Away From Home

Category W Gen. Baby Boem
Kinds :
Korean Style 70.5 (153) 79.1(72) 86.2 (50) 75.1 (275)
American Style 19.8 (43) 132 (12) 34(2) 15.6 (57) 18.37%*
Japanese Style 32(7) LI 8.6(5) 36(13)
Miscellancous 65(14) 6.6(6) L7(1 57(21)
Monthly Frequencies :
0 8.4 (19) 105 (10) 115(7) 9.4 (36)
1~2 41.6 (94) 54.7(52) 45.9(28) 455 (174)
34 270(61) 22.121) 24.6(15) 254(97) 853
5~6 11.5 (26) 53(5) 115(7) 99(38)
Over7 115 (26) 74(7) 6.6 (4) 9.7 (37)
#¥p<0.01
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<Table 5> Meal Replacement Food

ARHAH o)
o2 YEgt 484 Ade e

(379%)3} w9 (274%)5 715 Bol o432 9

X 168%9 A
Q1 426%7} AN
Aoz vgy AEg A

Ack wWshgot e

Paper Bag Noodle 53.9(123) 55.7 (54) 44 3 (27) 52.8 (204)
Receptacle Noodle 114 (26) 2.1(2) 49(3) 80(31)
Cereals 1.8(4) 3.1(3) 16(1) 21(8) 42175
Bread 26.3 (60) 25.8 (25) 14.8(9) 244 (94
Misc. 6.6 (15) 134 (13) 344 (21) 12.7 (49)

40,001



<Table 6> Mostly Used Market Place for Purchasing Food

Categor Gen. | BabyBoom Silent Gen. Total .
Large supermarket 25.4(58) 7.4 (26) 15(7 23.7(91)
Small supermarket 13.6 (31) T4(7) 19.7 (12) 13.0(50)
Large discount store 504 (115) 379 (36) 24.6 (15) 432 (166) 75 O
Traditional street market 53(12) 16.8 (16) 42,6 (26) 14.1 (54) ‘
Shopping center 3.1 (D 95(9 1.6(1) 44(17)
Convenient store 22(5) 11(1) 1.6 (6)
**+p<0.001
HES PPkt MlEe ROy o8 FUW 2 @ 1% $402 gugE #3200 o ol
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<Table 7> Degree of Use for the Type of Restaurant

Variable & Categories M SD ~F
Family W Gen. 1.56 a 0.56
Baby Boom| 1.44b 0.57 14.98%*x*
Restaurant i
Silent Gen.| 1.15b 0.36
Fast Food W Gen. 230a 0.74
Store Baby Boom| 1.59b 0.70 85.80*#*
Silent Gen.| 1.13¢ 0.38
Coffee W Gen. 1.96a 0.84
House Baby Boom| 1.49b 0.79 25.44%%%
Silent Gen.| 1.23¢ 0.66
W Gen. 2.08a 0.75
Cafe
Restaurant Baby Boom| 1.56b 0.64 45.68%**
SilentGen.| 12lc 048
W Gen. 1.86a 0.51
Pizza HouseBaby Boom| 1.56b 0.63 48.83% ¥
Silent Gen.| 1.13¢ 0.38
Fusion W Gen. 170a 0.71
Restaurant Baby Boom| 1.35b 0.53 20.23 %%
Silent Gen.| 1.06¢ 0.25
Korean W Gen. 2.23 0.88
Tradition : |Baby Boom|  2.20 0.82 047
Total style | Silent Gen. 211 0.81
Korean W Gen. 2.46 0.85
Tradition : {Baby Boom|  2.39 0.87 0.37
Single style | Silent Gen. 237 0.68
*<p.0.05 **<0.01 ***<0.001

Note : Different subscripts (a, b, or ¢) indicate differences (p<
.05) in means, based on Duncan’s multiple range tests.
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<Table 8> Preferred Drinking by Cohort Group

WGen. | 251a 1.38
Can Green Tea |Baby Boom| 1.93b 1.12
Silent Gen. | 1.93b 1.07

WGen | 2.82ab 1.26
Baby Boom| 2.57a 1.22 2.06
Silent Gen. | 2.97b 1.29

WGen | 3.12a 1.34
Milk BabyBoom| 304a | 131 | 226
Silent Gen.| 2.71b 137

WGen. | 260a 0.99

8.87H*

Yoghurt

S;dzzzp BabyBoom| 2.17b | 117 |2234%*
SilentGen.| 1.65¢ | 093
WGen | 279a | 105

Juice Baby Boom| 2.63a 110 | 9.24%**

Silent Gen. | 2.13b 101
Su-Chung-Gwa | W Gen. 1.50 a 0.74
(Persimmon Punch [Baby Boom| 1.58 a 0.83 3.76*
with Cinnamon) | Silent Gen. | 1.81b 0.88
W Gen. 2.08a 1.12

Can Coffec  |Baby Boom| 1.69b 110 |10.76%**
Silent Gen. | 1430 0.72
WGen. | 207a 1.01
Sport Ion Drink |Baby Boom| 1.52b 0.77 | 26.72%**
Silent Gen. | 1.23¢ 053
W Gen. 1.73a 0.80
Shikhae Baby Boom| 1.86a 0.81 5.92%*

Silent Gen. | 2.15b 1.01

WGen. | 1.83ab 0.94
Bakkas Drink |Baby Boom| 193a 1.01 1.91
Silent Gen. | 1.63b 0.83

*<p0.05 **<001 ***<0.001
Note : Different subscripts (a, b, ot ¢) indicate differences (p<
.05) in means, based on Duncan’s multiple range tests.



<Table 9> Moat Preferred Alcoholic Liquid

G %(f)
Categories W Gen. Baby Boom Silent Gen. Total 7
Beer 48.8 (100) 31.1(28) 164(9) 30.1 (137)
Distilled Liquor 38.0(78) 41137 545 (30) 41.4(145)
Whiskey/Brandy 20(4) 39(8) 18 (1) 37(13) 33125
Miscellaneous 11.2(23) 189(17) 273 (15) 15.7(59)
#xp().001
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<Table 10> Influencing Factors for Purchasing Food :
Sensibility Factor

Variables & Categories M SD “F
Sensibility Total | W Gen. 312a 0.57
(Cronbach  |Baby Boom| 291b 034 | 23.64x**
a=0.71) Silent Gen. | 2.56¢ 0.66
WGen. | 377a 0.77
Feeling Baby Boom| 3.58 ab 090 | 6.80%**
Silent Gen. | 3.35b 0.94
WGen. | 298 0.88
Mood & - iy
Appeatan Baby Boom| 2.69b 0.88 | 10.55%**
ce
ppe SilentGen. | 244c | 095
. WGen. | 297a 0.85
Exposing
Individualit Baby Boom| 2.71b 0.87 | 22.37*xx
VG Gilent Gen. | 2.15¢ | 094
WGen. | 283a 0.80
In Fashion  |Baby Boom| 2.71a 076 | 7.10%**
Silent Gen. | 2.39b 0.95
. W Gen. 3.04a 0.90
Like as
. Baby Boom| 2.87a 096 | 949%x*
High Class .
Silent Gen. | 247b 092
*#%<0,001

Note : Different subscripts (a, b, or ¢) indicate differences (p<
.001) in means, based on Duncan’s multiple range tests.
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<Table 11> Influencing Factors for Purchasing Food :
Reliability & Well-Known Factor

4 & 1 Sb
Reliability Total | W Gen. 3. 48 0.59
(Cronbach  |Baby Boom| 3.41 038 0.95
a=0.60) Silent Gen. | 3.38 0.61
Advertisement WGen. | 305a 0.77
mage Baby Boom| 2.85 ab 0.82 S5.77*
Silent Gen.| 2.69b 0.86
Company W Gen. 372 0.76
Reliability Baby Boom| 3.76 0.73 024
Silent Gen. | 3.68 0.88
W Gen. 3.68 0.80
Well-Known [Baby Boom| 3.63 088 0.76
Silent Gen. | 3.77 0.88
*<p.0.05 *<0.01 ***<0.001

Note : Different subscripts (a, b, or c) indicate differences (p<
.05) in means, based on Duncan’s multiple range tests.
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<Table 12> Influencing Factors for Purchasing Food :
Price & Function

: M-
Price & Fun Total W Gen. 3.78

(Cronbach  |Baby Boom| 3.77 0.65 1.52
a=0.50) Silent Gen. | 3.92 0.57
Function, W Gen. 395 0.70

Quality, & |Baby Boom| 4.00 0.76 0.16
Convenience | Silent Gen. ;| 3.98 0.69
Comparing W Gen. 3.74 0.87

Price & Baby Boom| 3.84 0.93 1.24
Quality Silent Gen.| 3.93 0.84
W Gen. 3.65 0.84

Low Price  |Baby Boom| 3.53 0.96 217
Silent Gen.| 3.82 0.90
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