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Marrakesh®oF (Marrakesh Protocol to the General Agreement on Tariffs
and Trades, 1994)o o3 WZ3 MAFTYZIF (WTO: World Trade
Organization 1995.1.1 &7} 878 450k Aulx 7Zoz ‘T4
Rl B v (GATT) Uruguay Round (1986. 9.-1993. 12. 15. &}
4) AMEH Aulx 4ol tigk A (GATS: General Agreement on Trade in
Service)= A= 2 RE AWE AAY AL Tty 7 FEEI AAAY
< =% Utk FE5E2 BY 3 42, x-E Huls, g4Rx
AME| 2, oo B B3 Mulx, AEa YUHAYRE Sof i Mn)x
Z1E8ARE 878 itk (L&, 2000)

FHUEE 198895 Mg &8 S AFsta o] e FRYITY AMulA
ZIEE BF7] 8 AgA ] S4B olyet TE B AZAe AH|A )
T 5 A 2 AZel FHo] 8L s Yk =F 199490 o]o] 2001
e 8] 2 dYstn Hoddy fxd g Zolem gt}

A 2 AFoAE mPagdoaxe BRAYS ofFA Age ¥ &
A& AYME AHREY 2HE 2317 Ik g $M BsFo] Togl
A& MBS WIO (GATD7E A Fdte Aul2r]E FES dis) dukzgl
e 49 2 Hd mae f3Ad Age D A AdY BF 2) 2020
d BFAA 3 FHAAY vl A 4 A Ade sl B3P, A5 5)
Pl BAAGS BE 6) FTAY 5L FA0E 2AE Y, BB AA)
A FSBFAY] TUGE HAS BRG] e g £OF reviewdt
712 3}

2. IFolzt Tz}

AR E B3 (Travelend  “¥%, HlZY2, 9 @89 Zxog
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dAFe s Hyltyl 2EAE HEoleE o3 e AW adn #F
(Tourism) & “AFgHEC] YF3A" AFAE dlolud BHAE Fal=
Y o] okt BE 8% FExAs 9 9 gy 878 3
e ad A AuxAE 2gas B3AQ N ogtx A9
o () &4, A AF 7, 1999, P. 1)

McIntosh@ 4 “Tourism” ol&F AAMo)A #3HE&  “people who are
visiting a particular place for sightseeing, visiting friends and relatives, taking
a vacation and having a good time. They may spend their leisure time
engaging in various sports, sunbathing, talking, singing, taking rides, touring,
reading or simply enjoying the environment.” &3 81, 1% =& BFNS

>
N

FAMZ Hsld  “people participating in a convention, business
conference, or some other kind of business or professional activity and
taking a study tour under an expert guide or doing some kind of scientific
research or study” 21 3t} (Robert W. McIntosh, 2000).

1991'd Canada OttawaolAl 7}H € WTO o8 2 o] #3 =
olM #F (Tourisme “oi7}, A 9 o2 B8 9% 1d o4
°l 0}‘4 ¢ 28 YATA dtY oW Xog oA R Alge

" olg} sta, M (Travelers) & “F o9 27} 7+ 4L dhi= od

/\}%‘Ol‘% T A FAEE Wl E o]y A9 g Y-S e AT o
il Aostn Yok

_—?é

%)

A%

i

o159 A4, 1973¢ IU1RFAY AFAYEsE ‘A tourist is one who
travels away from home for a distance of at least 50 miles (one way) for
business, pleasure, personal affairs, or any other purpose except to commute
to work, whether he stays overnight or returns the same day.” 3 A3l
oh7b 1998d US Travel Data Center, TIA (Travel Industry Association of
America) research development oA 33 IwlefgixAls= “9E tripeg ¥
= 100mile ©]% st )" ojztm FASAG U Aol BAlol
Aol dojA 19 o} st ZE A8 o2 AHosih
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3. ¥4 AJu|2 (Transportation services)

Peter Dicken & &&& flo}7] 943t AMul29 BA & GATTY AH 45
A Mulx 712 st A 1744 f¥o2 EF3t2 ok D 2% 28
35D FY 39, AEY 5 dsBE 6) AY D A 8 AM 9) w s
100 &4 1D 2, 23 Aul=2 273t ot (Peter Dicken, 1998, P388).
%2 Peter Dickene ZA Mulx BA9 BF S &3 @ #gadsn
ol e % 9 39 AT Aulx 4ol A s Ruz 3o

(1) 3224 MH|A (Freight services)

IATA #5443 A8 29 H2 3 Az revenue ton/]| 02 593
Ab Lufthansa%t =9 A FAR tigtgdgol &F3E 444 AAL 2
AE 77 AAst T ok 1999d 7]F Lufthansa 1,047 HE, th33rg 897
HE, AHE $F 872 HE AFHE Holn Yo (B 1 #=)

(2) 224 MH|A (Passenger transport services)

1998 AAl #33AL =& #AJA J1Fo R 69 25008 B s£Fo8
B 24% A= F¥ste FEoU (85 Q%) =% #34 HESFE
19983 71& =271 7000 9 WA o2 AA 198 7|E8t 1, §F& 1998
W 425 WHd, 1999 466WH FFEojuh (F2 dAx¥ BFFA FR). ofAo}
AY 77 A2d 35T 23249 FUHERE Boly ¥F, AVE, ",
3 Fol TEY U FUMAE Rolm ¢tk WTO(world tourism
organization) 71FS2 19989 BB+ AA 1Y I/t QA HFoEA
7429 B0 gat3 glom, = 20924 5798 £UE g4 Yrh

(3) Xf-E} MH|A (Charter services)
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A AE I 2ol &% FIAL BE AL 1 239
S 4ol gout W33} ol Fry
Holx 9 oM, dFel A9 Fz FUL] I
59 Golden Week, 89 538 $) Fol ofzre] AAY 44 & HolT e &

ojth.

1. =M 7183 M £E54H (Freight-Kilometres)

RANK AIRLINE Million(Ton-Km)
1 Lufthansa 6,584
2 Korean Air 5,766
3 Singapore 5,482
4 Air France 4,717
5 British Airways 4,241
6 Japan Airlines 4,139
7 Federal Express 4,016
8 KLM 3911
9 Cathay Pacific 3,771
10 United Airlines 2,624
11 Northwest Airlines 2,252
12 Nippon Cargo 1,976
13 American Airlines 1,915
14 Swissair 1,774
15 United Parcel Service 1,743
16 Thai Airways 1,638
17 Alitalia 1,601
18 Qantas 1,454
19 Delta Airlines 1,431
20 Malaysia Airline System 1,374

*AtZ1: IATA WATS(World Air Transport Statistics) 44th edition, June 2000
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£ 2 48 23 3= =R (e g, ¥8)
Hx | =Rl | &3R0S | 2EU%) TEXIE(%) H|Z
1961 11,109 11,245 1,353(210.3) 2,374(-48.3) 123 A A
1971 | 232,795 76,701 52,383(12.0) 14,808(19.2) A3E =
1981 | 1,093,214 | 436,025 447,640(21.2) 439,029(25.6) A53-8F=
1988 | 2,340,462 | 725176 | 3,265,23242.00 | 1,353,891(92.3) | M&&HY
1989 | 2,728,054 | 1,213,112 | 3,556,279(8.9) | 2,601,532(92.2) | AY=AIH3}
1990 [ 2,958,839 | 1,560,923 | 3,558,666(0.1) | 3,165,623(2L.7) A3 3=
1991 | 3,196,340 | 1,856,018 | 3,426,416(-3.7) | 3,784,304(19.5)
1992 | 3,231,081 | 1,856,018 | 3,426,416(-3.7) | 3,784,304(19.5) =R
1993 | 3,331,226 | 2,419,930 | 3,474,640(6.2) | 3,258,907(-14.1) A A 3}
1994 | 3,580,024 | 3,154,326 | 3,806,051(9.5 | 4,088.081(25.4) | ¥=E2l3)
1995 [ 3,753,197 | 3,818,740 | 5,586,536(46.8) | 5,902,693(44.4)
1996 | 3,683,779 | 4,649,251 | 5,430,210(-2.8) | 6,962,847(18.0)
1997 | 3908,140 | 4,542,159 | 5,115,963(-5.8) | 6,261,539(-10.1)
1998 | 4,250,216 | 3,066,926 | 6,865,400(34.2) | 2,640,300(-57.8) IMEA) A
1999 | 4,659,785 | 4,341,546 | 6,801,900(-0.9) | 3,975,400(50.6)
2000 | 5,321,792 | 5,508,242 | 6,811,300(0.1) | 6,174,000(55.3)
* xfm2 ; H2BBIA

(4) 288X MH|A(Services auxiliary to transport including cargo
handling & storage)
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g ES AHOE BHYT ware houseE TFHIBH= A7t

AE A 27 BRI w9 83 715E FP3tn A

FEAE dalsted Ay 1A (AsY oa)s Gty BRAYL 5
, 71838 E o FAAE] Frde dujsts A oA -
d i £ =

o ]
fac)
)

(6) XtSAE QICh MH|A (Vehicle rental)
u]=79] Business Travel News®| 9] Surveyol ¢]3}® Rental car industry7}
1405 NFoE ARstdta /st ok 1098 o4 £UE 72s=

o

fijlo

FaUAE v Wl TS He 34T F74E Agsta

¥2,

4. 32| vlEe} At (The prospects of Tourism)

(1) M M9 2 (Tourism in the third millennium)

Jisoi}

wFel o3, A, dI FPL Sjste] BHadY Asteh GapHd wrA
SO0 Ytk W] AR AL WTOd 9fste Ad whA7

& AEE ]
Y B4 4GS go3 & 5 Aok B3R SAALE BE 19504
2,500 ¥ 1998\ el 6212500 W o2 QAHF 7.1% F/FEI L, FARE F
U 1950 21918 1998 44509182 wid 12.2% Z7hske] 1980 ol & A
AFY AREYE o W 4L g
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(2) 20204 M7= (The world of tourism in 2020)

WTO (world tourism organization) ¥4l <3}% 1995-2020 dzkel] &34
F7F oid M 43%2 AFAES ddstz ok 19959 54964005, 2000 6
92009k, 20108 1094, 20200d 109 6000%te. & FAstw ity #3 A A
&5 RY 1 7 Foll 755 59%ANA 45%2 AT Foprlotet ek
AYE wid 7.0% F7He AdEt Utk ofAlol AHe] nFAYE TR
Ao R ogstn ek WTTC(world travel & tourism councilell €J3t# 2010
A7k A AR R BRddel 39 2800 RHE S n&FY Aoz AF3
At

(3) #ZAtfo| oj2fME (The nature of future growth)

oiatje g e BRI A wAe] 4AL FHA BAY] FL
IRAFH}E oFF g8 222 o4tk 19929 99 WTO2| g AWy A 2000
d o] 39 AF FAE 67 A AGER BFAo] AL I AR 4%
3 I FAAE =& FALE 7 EAAA AR ofAot By ¢} gol
Aot 5 opz ez} A gol AA HAT AR AYsty Y FALEE ofA
oF BB, EotAlol, FF otxest Aol 7|E 77, FYAYGE B

= A3e Avsta it

@ M & EQI o7t &g, Asl

(Leisure, tourism and society in the third millennium)

LFHY BEEYY 8 FEE HE o7t AT FHBT oYz} o
TENZE] Aol 2@ AFEAM BFL AACNA s E Ao
T U= HolAA A ol st AFAAL F3H, #HA,
AFH e A2 A8 widS DA HAS wEtA W BRI F
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€ 1S Aoz AFHE I A3y A A
doll= 2L AAZR AEe 249 A2 d43 A New realities and
3

(5) Djej3-ZArIS] D& (The future shape of tourism)

S8 AVA d9&vi@oesA WTOworld tourism  organization),
ERA(economic research associates), ITPF(international tourism policy forum)
oA T #FAY dEgS v HHES] A g £BHoln &
49 Qe 9W7te 3 & Ae® o4dstn ok 2 59 AAHA AEe &
AeteE AFE trtes 2 dide JA7R8%9 ¥ I spectrum)s ¥
Aste dol & Zojth [TPFe 197149 F83 448 Q& 845 Fole
HBEA, BFEFe 4, AFolE, AAAZR, GEEA, ZHAAA
AA7|ALE S &8 58 1Esty vk ERAE A2¢ @33 o738
a8 3 WTOE 2020049 #3-& FA2 2AR3EFe + 24 24
FEFYL AAA, Jed, AXNA, ATH, AAS, Al Ay 847 o
, AT AA/A, Ml A M AEAAR] Wt ANdAgon &
8 F31 Uk

s

[}

o

>

=S L < <]
2
fijt

re i

(6) B+BAIY (Airline Industry)

AT Qe oMol AY A F4EE dE A AR Bxom
EL BBAEAA Y do] FUbsty Uk MRS FFiAo]l 7 A
I EAdE 15 3de) AHE AFER Y3 Adutt FFFRe v
A ghd sda fEAZ AT Qo & m A7 oy debr) AepEty
44, & 24, AFR, HEAE, AR T el Hol U b}
Zhsol ol g§F-FAfo e wAbS Fuislar 9ok opAlole] sIdES
ofm] N7gF7] Al EL F dolA g37] A& 4

©
ER

tlo

=
s

rr
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A& A=stn Yok &S = shte] A7 FFAE 7HAY st g1 =
719L %Y #27] AF FRAHConsortium)e! obAlob & Airbus IndustryE
XY o Agd Foqsn Yok FHY FFSFAAL ofw] FAATE 50
o3 8 J 3 ¢ioh (Barry Howard Minkin, 1997, PP 93-94)

5. %4t 2] ZAA (Economic Importance)
(1) WTTCY] 2gAteio] AA AFo] 0| Aghox

ol & 404 B uist ol Hf FA4 (GDP)E 1998 3= 6HAE,
201080 8=8E dHF 4.0%8As R, 44 82 19983 29 31001 A
g, 2010 39 2800%F QW 3.0%8%E dFsn doH, #AFAEFA
1998'd 7786% &, 20103 1z 769398 W F 45%8F< Hgstn gtk

1998 2010
PN Angt
HAE %)
100iE Share(%) 1098 Share(%)
PR ETES] 2026.3 105 44710 112 31
2) A o8 398.1 - 897.9 - 41
3 ARAE 2528 6.8 542.1 74 3.2
4 AEAZ 778.6 118 1769.3 12.0 45
5 & 917.2 127 2276.5 123 54
6) T %A+HGDP) 3564.3 116 8008.4 125 40
D 4 808.7 115 1954.4 109 5.2
8 14 (100%H 230.8 9.4 328.4 109 30

* Xt=4 . WTTC (World travel and Tourism Council)
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() 2ABBA cHol4

(International Tourist Arrivals : 1950,1960,1970 and 1980-1998)

Year Arrivals Growth
(millions) (%)
1950 25 -
1960 69 176
1970 166 141
1980 288 73
1990 457 8
1998 625 2
2000 692 forcast
2010 1000 forcast
2020 1600 forcast

* XZ5: WTO (WORLD Tourism Organization)

- 1995 202087 HES7HE 4.3%
- 2000 20107 HAEIHE 4.2%
- 2010 202047 HEFIHE 4.4%

Q) 28 H= ofdSH |

g 6ol B Hie} o] Tzt dzh YA 1008 o2 AlA 1
AE s A3, A ATl AARF 36% Ffetn 3, A9 1071=0)
AAEZS 517%E Hfrdta Aok 52 2000 119 @A o dFAF
7F 5007 & =St
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(4) 240l A2I2IHWorlds Top 20 tourism Earners)

A5 TAAM Ry vhe} o] wjFo] W@zh 7429189 BP£YL VST
AL, 391 107 M= F7hEo] 55%8 Hastan Y 49 207 A= s
o T1%% BHHT AT 1 FNA @Rl 2091 FEoIT

International Marker Share
Rank ) %change
Country Tourists(1000) of World Total
1998 1998/1997

1998 1998

1 France 70,000 47 11.2
2 Spain 47,743 10.0 7.6
3 United states 47,127 -1.3 75
4 Italy 34,829 2.2 5.6
5 United Kingdom 25,475 -0.2 41
6 China 24,000 1.0 38
7 Mexico 19,300 -0.3 31
8 Poland 18,820 -3.6 3.0
9 Canada 18,659 7.9 3.0
10 Austria 17,282 3.8 2.8
11 Germany 16,504 42 2.6
12 Czech Republic 16,325 -3.0 2.6
13 Russian Federation 15.810 3.0 2.5
14 Hungary 14,660 -15.0 2.3
15 Portugal 11,800 16.0 19
16 Greece 11,077 10.0 18
17 Switzerland 11,025 4.0 18
18 Hong Kong 9,600 =77 15
19 Turkey 9,200 18 15
20 Thailand 7,720 6.9 1.2
Total 1-20 446,956 715

World Total 625,236 100.0

* R 60 WTOM A 227 3)
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(5) Oj=e| MY

& A3 3 é}%moﬂ olo] BFAYel HANUF 390E 3
ST 19974 o} 3

d AYew 1%% Ardol B AF FRAAeEAM 2471 7

o]
F989
@ ARe

oo
ox X

oo

3t A s
33.3% F7Fe Agstded 19999 d@A LM 52089 E, 20008 +=
TIA(Travel Industry Association of America)®] A&l 2t 5

£ d3&sa ok 3 AAIMEL #FE FANES 4% =72 2o
A4 BAZTEL 20109714 Bl Tz F7HE Jog o&3in
t}.

International Marker Share
Rank . . % Change
country Tourism Receipt of World Total
1998 . 1998/1997

($Million)1998 1998

1 United States 74,240 13 16.7
2 Itlay 30,427 2.4 6.8
3 France 29,700 6.0 6.7
4 Spain 29,585 11.0 6.7
5 United Kingdom 21,295 6.3 4.8
6 Germany 16,840 2.0 3.8
7 China 12,500 35 2.8
8 Austria 12,164 -1.8 2.7
9 Canada 9,133 4.1 2.1
10 Australia 8,575 -5.0 19
1 Poland 8,400 -32 19
12 Turkey 8,300 2.6 1.9
13 Switzerland 8,208 39 18
14 Mexico 7,850 34 1.8
15 Hong Kong 7114 -23.0 16
16 Russian Federation 7,107 3.0 16
17 Singapore 6,501 -5.0 15
18 Thailand 6,392 -9.3 14
19 Netherlands 5,749 -7.6 13
20 Korea Republic 5,700 114 13
Total 1-20 315,780 20 71.0

World Total 444,741 ' 100.0

* X2 7 WTO (M7 2HE7 1Y)
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6. 3= TPl A

(1) @YU=x Mo Alcfz2)

YR 19994 = 20004 = F2H2000/1999)
W=l &3 4,341,546 4,508,242 +26.9%
45 A=A 4,659,785 5,321,792 +14.2%

A 9,001,331 10,830,034 +20.3%

1) st=24t29| & (Visit Korea Year 2001)

1949 0= F3A FAE A8 B3GR A2 MRS 1 3 dx9

o2 Addin 303%9 & 371 AEY % AN
o 20014 ¥53Ee e de HEALY FUE FHoz e Aol of
Uzt oMERR, FHARL ERE FAUSA YA FAEFHE HYMNA

2) 20024 WORLD CUP

2002'd 5€¢ 319%E 649 0¥ 74 &Y FF5FA world cup BAIL F
¢ Bl g EA ) HlE) AN SBshs BFAE 238 B wiorlA 2
A94 dnyl st $Es infratEo s £HAA B, a5 EIAA
A, JE%, ©9& FFAFY] ohd HFo) Tt} I 7ME, sporte) &7}
T 71E, BAl, B4, golfergd 71z e #F coursest A4F A B
Aol tiFHI itk $Ee 48 W 1998 B4 &9 A¢ 34 &

AN RF5oz AAG AdE 7198t HESA g BRFA FAE




Aoz FyaFad

o
2

ki 395

dERe) w0y +4E AVE I A9 g 27kel B4 2z 2
R 2l O A BAL B 1§ BPALe] Tl
4 Wee 7Y Bast o

d FERAF FAE AAMME BT Ha
service) E7F &3 2ol AHd A F
AE st Bl Avh= Mol fosta o
la3l=

“Korean tourism seems to be far behind that of Thailand and Malaysia.
Since we have rich points of interest in China with a shared cultural
heritage, we dont care for sightseeing, but we do care for fun, enjoyment,
good food, etc.” (The Korea Times, July 24, 1998)
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(3) Digital AlCHO] BH= BZAY

2001 3¢ 299 fele UM AFFe M-S A HAT UM E =
TTAEZ ASEH AAF 27t AR op] HAG FoRog: W=
o] wFo] NEAo sAofor g FFAAAE Hel #AFo] 7H5dih
FEE A 2FY F5O hubZAM AHFAFTFS 7distn ot AUdA
F&E o839 MA Business?!, @37, event AFA7FECl FFHtransit
point) A¥o 2 FAste ZtFE Jystn gtk AW A FAFT FHAA
< A% FAYFALY 243 ML FA o] NY FFE& dYE BE
4kl TR AE-E computer digital information system®] = 7o} H a3}

Interneto & #=9 Fr|E F& #F FFHA, gL, HEMUL 5
afsn AU7AA] dA 2 F ds AHAE Y A dgEnst das
o AAAYR Add FFuE, A=DF, Fuus, 17 SYLFY 9
system7/l-& )& 431t} Hotel booking systemS E#o| QA 3 Fofok
gt AWEAAG Z1GelA Mdste AL 7 AAH s T RS
AHAGos ME S48 Aol aud,

BRAY e ZARAY Asret-Sdigital computer Althel #Este g BB
< 278 "o gHETH

D 53 8 334 9 FEAz

2) Y17t Fed

3 A HA 4y B BA3

4 DRIWA #FAAAY 4 (F AF, 1997, 8)

(@) 2uise| Byl

FEYE oA A=A FFA =AU} 5009 Heoll EojAl1, 2000 A= &
VA 57 L000% e sk BRYTo2 Fahn Y olmo] BJol
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= UA Holt BFE oML Aol el Fyol Basich BPuYL
g Aol w3 AHG AAA SFEAT} 2 Aol

LA 36 9T A FAA Gz FHNEL 57 JRAL A
Ashe Zgol gk E=F FZUe EHEME L

oleta BAsHE A%l Utk 94z

4 AAY o2 QI AAAE NFsE Ao
0. & 49HY ast ek Aol

F0e A4 dYHAAE TFANG HARAT B S
BT B8 AROIPAT taxi 71 A4EY BABL taxi B
Adsolot & BAolth Ae REFABE FRTE BT

= $zo| Holof gt
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iB% o

AolBAS BANA 53] Fe AUSL G 9Fo] $5¢ A%

of Wasith BE o5y G4 Fuel AAY A 3

3 BaF faolth FRFAA dojdtolut Bot AFS A
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7. ¥Akglel At v g

(1) SFaol 28N a0 (Plus side)

D 28718 AF : <8 v%d 14 (2F JFI)

2) Had 9% FF& 27

3 TU5U

4) GNPZY Bz

5 7129 infrastructuredl A M g" 4 ot

6) A9 THE £21E ©& J|¥Ha(infrastructure)S 7}t

DAY AFES AYoz A € & Yo

8) AAAN g =&

9) Bt AAl ZFE RAIUEA F FYo 583 M FYY 5 9=
AANE &5 F U 8 A

10) 7 &t

1) 52 3% 9%

12) A%9 43

13 253 2348 AAE YWoFn A7|7kx 27he 23

19 Bo 52 93 2469 A8 Ae ANsty 283 Y8520
L'y

15) 43 B BE 73

16) ¥4z 2 ANE Hgst

1) A E3te] g e BAL &}, St Agds
7kl 28715 AF R B3} #4442 4

18) A HFHlo] A8 A3 9 oA AT

19) def, A3 E3L AF, 9%, AN, 2od Ay g

20) AYEAAE A8 Folstes MAA image Fx

21 A F&(global community)e] 23

22) ZAA ols <} B3 FH
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(2) Mol XX FoHminus side) : TRl Jjetof o5 =
Mol of

D A4 3 e

2 AXRY TdY A=

3 BA7] 44

4) E48 BAMNE z3)

5 AFSEA 24

6) AdA £ 84 =H3 9 F L
D &34 87 Hir

8 W, v =u =

9 AAZA AAH wslel kA (vulnerability) ZTi
100 7} Tz AE

1D &3}, Fn, d<o 443

12) 23

13) XA S (host society)el 2% LA
14) A9, 444 8, 559 ZA LA

(Robert W. McIntosh, Tourism, 2000, P 32)

8. A&

AAF G777 a7dhes &5E0ke] Muls 7)1&d fisle dAZoE o
HlstAA vlatgo g #FAAL o Aguns WA B 3
¥ A4deE2A Jdrt "Bk SEvEt 2001d€ “SgEe &) 2
P 20029 @Y FEA4E Dz’ & o]t e dAHAAM g
Fe S dFaE) SE AR S8 BFAde] FunA 9
BRUA=e2AN FERAFT AFEAY frlee @de g

ofN
o3t
B

o wx
, ol
o
>

d
2
X
o
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Internet Alchell o chxuetst ¢ =2wie #F
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