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ABSTRACT

The main purpose of this research is to show Internet shopping mall the strategic way with the analysis of success
factors in Internet shopping malls.

To achieve the above purpose, the success factors and variables were defined by the survey of the reference.

Sample malls for the research were selected of shopping malls registered in Yahoo, Lycos, Empas and Hanmir
regardless of their type and class, and did an online-survey of their operation.

From the above method, the following results are deduced.

First, there are five factors in the success of Internet shopping malls:

the effectiveness of customer management, the effectiveness of marketing. the competitiveness of product-sales,the
convenience of use, the credibility of product.

Second, the effectiveness of marketing is positively related to the number of member, visitors, and sales.

Third, the credibility of product is negatively related to the number of member, visitors, and sales.

At the end, the number of member and visitor are positively related to sales.  This result could provide the managers
with highly relevant managerial issues.

The implication of the study are discussed and futher research directions are proposed.
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