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—| Abstract |

The advent of Electronic Commerce is raising two hypothetical questions
conflicting each other in economic point of view. The one is that cyberspace will
eventually resolve the problem of economic disparity by presenting equal
opportunities to local companies through the removal of barriers in terms of time
and space. The other is that the problem of economic disparity will be amplified by
the vicious cycle of reproduction on an enlarged scale residing in the new rules of
digital economy. As an initial attempt to tackle the questions listed above, by
introducing systems thinking and adopting the systems dynamics simulation
technique this paper puts an effort to find some tentative answers to the questions
possibly raised about the impact of electronic commerce on local economy on which
little research has been conducted so far. The general scheme for the dynamism of
systems where two groups of electronic malls compete each other and the findings
presented in the paper would perhaps provide some ideas and directions for further
study.
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(Healey and Ilbery, 1990).
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