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Abstract

A Study on the Sales Promot ion Methods for Fami ly
Restaurant

Jin, Yang-Ho- Jun, Jin-Hwa.

A study is on the coupon which is one of the sales promotion methods for
family restaurant. The factor of family restaurant coupon use in the study
was analyzed based on theoretical study.

In addition, difference of food service manners by behavior and
demographic factor, and so by means of this factor was analyzed and was done
t-Test and anova.

As a result of this study, eight factors were found. This eight factors
were named by researcher. Eight factors are as follows. There are 1.factor
taste, 2.factor choice, 3. factor expectation, 4.factor satisfaction,
5.factor durability, 6.factor convenience, 7.factor safety, 8.factor
preference.

These factors influence family restaurant coupon used by customer. And so
we know that between demographic factor and food service manners are
different.

In the conclusion, the factor of family restaurant coupon use, valuable

sides and typical sides was presented as the sales promotion methods for
coupon.
First, valuable side endows coupon with value and so lead persistent
purchase. Second, typical side cause interest and so leads repurchase. But
in the future, continuous study should be go on for satisfaction of
customer and effective marketing strategy of family restaurant.



