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ABSTRACT

In this study, investigation into the impact of sensation seeking tendency and clothing attitudes upon
brand variety seeking will be made through the presentation of sensation seeking tendency as consumer’s
motivation of clothing behavior and clothing attitude as parameter.

To give goals of this study, First, to help the understanding of consumers by elucidating consumer’s
psychological characteristics against sensation seeking tendency, clothing attitude and diverse brands
seeking. Second, o offer standard for specifying market by presenting theoretical as well as empirical
data. Third, to create successful marketing strategy according to consumer groups and moreover to
increase sales efficiency.

Research results are as follows:

As a result of investigating on which factor among sensation seeking tendency affects on seeking
various brands, change seeking tendency and aesthetic seeking impact upon seeking various kinds of
brands. Change seeking is turned out to be the most influential factor. Fashion leadership, fashion
innovativeness, attention concentration, social approval and clothing interest had an impact on diverse
kinds of brand seeking: there was a positive relations with fashion leadership, attention concentration,
clothing interest and fashion innovativeness, whereas a negative link with social approval. Three factors
of sensation seeking tendency, two factors, that is change seeking and aesthetic seeking, have direct and
indirect paths that lead to diverse brand seeking, via clothing attitude, that is to say, clothing interest,
fashion leadership, social approval and attention concentration. On the other hand, thrill and risk seeking
only had indirect path. Aesthetic seeking showed higher significance to indirect effect on diverse brand
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seeking which takes clothing attitude as a parameter, than that of direct effect. Brand variety seeking

was under considerable effect of fashion leadership, clothing interest and attention concentration, in order.
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