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Abstract

A new word, “Prosumer’, refers to a person who develops and produces goods which they
would like to purchase online in real time. Consumers do ot simply rely on choosing the
goods provided by manufactures any more. They are involved in the process of manufacturing
goods and the creation of organized purchase groups. They aim to purchase the best quality
goods at the lowest price through reverse auction under the warranty system.

If the consumer’'s way of thinking is controlled by company owners and corporate
CEO’s profit-centered policy making, the companies will fail to keep pace with the
current stream of the digital marketing age, and be destined for failure.

I will discuss the changing marketing environment, new marketing strategy, and
marketing realization on the internet in this thesis.
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