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(R 3) WAESHY 3

2 3 KO A X communality
(Z3%9) 1 2 3 4 (TER)
AlolE FH7kA] 1 350 5.182E-02 132 -5.330E-02 146
Ato|E Ff7A) 2 821 206 136 -3.493E-02 736
APlE FH7HA 3 174 259 201 -3641E-02 708
AlO|E F17kA] 4 837 200 145 3.637E-02 763
AtolE FAe]e 1 A432 -4.345E-02 679 L74TE-02 650
Alo|EgtAo]Y] 2 143 165 896 1.710E-02 80
Ato]E Aol 3 113 143 878 -1427E-03 805
8 FH7HA 1 242 786 101 324 791
A FH7HA] 2 320 783 9.227TE-02 3l 820
4 FH7HA 3 128 847 7.398E-02 181 772
a4 FH7kA 4 124 810 107 1.044E-02 633
7 AL 3.690E-02 497 5.000E-02 676 708
A e L2 -5913E-02 216 4.068E-02 876 820
Y FsL3 -5.596E-02 8.325E-02 -4 526E-02 836 711
Eigenvalues 5212 2.825 1.482 1.045
% 37.226 20.177 10.584 7.464
Cum Pct 37226 57.403 67.983 75.451
(E 4) ZAIZS Holol| it 20124
23 LA communality <E P& IAASA FFE T2 Wil 4
@& | 1 2 (e | 9 8)oE WHEE UEHL A3, <& HE
ApoleEyl | 159 837 7% BAALe] 2 ARE 2 719-2A4T B
AfolEE2 | 100 | 723 533 A&z aA4-0A BAAES 27MA R Tl
AlolEESQI3 | 104 874 775 2z5)9 e Jehin 9tk
*ﬂ‘—‘fl“ f:; -;gg’ j;’i #9, BAASe) 2 njghel AlolE of
nAEY 2 897 | 9.077E-02 813 BT < 5>ell UEhRe] she Ao
nAEQ 3 857 189 a7 w3t
17 294 843 105 121
Eigenvalues | 3.880 1.839
% 48504 22981
Cum Pct 48504 71.485




(E 5) olafzof it Q0l24

T8 (48P | LAHAYA | communality(F-E5h
LS| 615 378
w25 2 810 657
vl o= 3 663 440
u# 9% 4 829 638

Eigenvalues 2.163
% 54.067
Cum Pct 54.067
3. AHEHA 24

NS #AAS] odd WFoE Foxe
FEAAE 21 Sivk 283, Alo)Ed gig B
AdE3 ue] st AAAEL 25 vl AL
oJE o]&o gt oAl AAAAE 21 U
& ¢ F
4. VAT

4.1 71254

2 A7 HEEF dist BAEA Wy
LISREL 80% ol&3}3th. LISRELL A}3)zlst

<E 62 78 ¥ dUATE HO popoy wste) HHS o8 el o]Lgo]

T <GE 6> vER BAZEY 9% 9o s)ze gRRgRg 229 Feol). 87

(H 6) FQ HTEIe] M2AZATE
dolzsiel [ aolzstel | gl [ amgsl | aele | w4 | oo
TR Ao} FR7HA AeR HBAAE A A&

Nolestsl |

FH7HA

Ao E g}

B | W !

29

ot 408 269 ]

1Az

age 02 048 509 1

g;}zi AT A%wx 4B 139 1

;:;;‘“;;“% 140 230w+ BT+ T09%x 350 1

nelE | 346k ks Sk 581+ 6104+ T05%s 1

** 1 p<0.01
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7} A FerHeles 1990, p.22).
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7h o] 5 1990, p.78).

2 A7 71EEYd g AP AFAne
<E >3 o] £ AYRY 7)Ee vAA £

A A

(B 7) 7|2 dv2@] Mgl &AM

A ® #

x? 962.49 (P=0.0)
GFI 0.72
AGFI 066
NNFI 077
RMR 0.20

31 A& ¢+ STk
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71228 tjg 2d 27)(Specification search)
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oA 33
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A study on antecedents and consequents of relationship commitment toward internet
sites and between customers in virtual environment.

Soodong Lee
Jooseok Choi

Abstract

This study investigates "commitment”’, which is the crucial variable in the study of
relationship marketing, because I pay attention to the importance of relationship marketing
toward consumers in virtual environment. This dissertation whose main issue is about virtual
environment focuses on “commitment” from two perspectives. One is customers’ relationship
commitment toward enterprises or corporations through internet sites and the other is
relationship commitment between customers. The main purpose is to verify antecedents and
consequents which influence relationship commitment toward internet sites (corporations or
enterprises) and between customers. The hypotheses are that (1) share values and
relationship benefit from internet sites affect relationship commitment toward internet sites
(2) share values and interactions between customers affect relationship commitment between
customers (3) interactions with relationship commitments toward internet sites and between
customers exist (4) these relationship commitments affect future intentions. The subjects are
university students who I think get used to using internet. The results indicate that (1)
antecedents of relationship commitment toward internet sites and between customers are
significantly influential (2) relationship commitment toward internet sites influences
relationship commitment between customers, but the effect of relationship commitment
between customers on relationship commitment toward internet sites is not significant (3)
relationship commitment between customers influences future intentions, but the effect of

relationship commitment toward internet sites on future intentions is not significant.



