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<Abstract>

e-Business Strategy of Healthcare Industry

Kyun Jick Lee
Korea Institute for Health and Social Affairs

This paper examines the current situation and major impacts of e-business on healthcare
industry: hospital, pharmaceutical, medical device and health-related internet sectors. Of the
137 samples collected with mail survey, the utilization rate of B2C e-commerce is 31.4% and
B2B is 131%. And 745% of respondents remains the first development stage which
represents the simple advertisement such as the one-way information offering. The key
obstacle of expansion of health care e-commerce turns out to be the illogical and outdated
medical-related law and institution. Finally, policy recommendations are proposed based on

the evaluation of the current policy implemented by government.
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