] 66
872~880(2001)

4 2 Z(knockoff) TMHIEL I SEM
-0t E EMe2 -

ZpF - o8 . Yes
NgdARER o $85

Analysis of Purchasing Behaviors of Knockoff Fashion Product
— Focused on Female College Student —

Hyeon Ju Kim, Hyun Nam Oh, and Moon Sook Kim
Dept. of Clothing Science, Seoul Women's University

Abstract

Knockoff products, cafled forgeries or imitations, are copies of famous original brand goods from abroad. Most
of knockoff fashion products manufactured in Korea are famous fashion brand names.

The purposes of the paper are: first, to examine and analyze general consumer purchasing behavior toward
knockoff fashion products; second, to analyze the purchasing behavior toward knockoff goods according to
demographic features; third, to materialize the attributes of knockoff fashion items consuimers purchase; fourth, to
reveal the relation between the attribute types of knockoff goods, and demographic features and purchasing
behavior,

The result explained so far reveals that the students’ purchasing behaviour differs according to demographic
features and general features of the products purchasing. This result should not be interpreted by expanding to
the whole group of girl college students or consumers, as the sample used in this study is limited to those in
Seoul area. Therefore, following studies are expected 1o expand the range of subjects’ age, and to compase and
analyze purchasing behaviour difference of knockoff products and imported original brand names.
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