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A Study on Fashion Marketing Strategies of Department Stores
— Comparison of Hyundai Apgujung Branch and Shinchon Branch —

Ji-Hun Yu
Dept. of Clothing & Textile, Sangmyung University

Abstract

The purposes of this study were to compare the marketing compose elements of Apgujung and Shinchon branch
of Hyundai Department Store and to suggest desirable fashion marketing strategies for other Department Stores
and retailing stores.

The results were as follows:

Two kinds of factor were classified form this study; one was Hardware elements such as Trading Area, Site,
Store Composition, Scale, and Subsidiary facilities etc., another was Software elements like Store Concepi, Image,
and Merchandising and so on.

The followings were suggested from Hardware elements; 1) Trading Arca could be classified ‘local type' and
‘spread type'. 2) Each branch was differentiated from store formation of conventional department store which had
food department in basement. There were the most powerful women's fashion brand to lead costumers in second
basement. 3) In accordance with the position of subsidiary facilities of Hyundai Department Store, ‘Water Jet
Effect' strategy and 'Show Effect’ strategy could be usefully applied for other Department Stores and retailing
stores. 4) The strategy of approaching ¢asily to the target floor which was located in lower floor, could be applied
to various retailing stores,

The followings were suggested from Software elements; 1) Stores management coping with poles-apart in
costumer could be needed to other Department Store and retailing stores. 2) It also could be needed to find and
maintain cffective ratio between common brand and differentiated brands in the other Department Stores.
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