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The Effect of Benefit thought and Fashion Image on Purchase Intention of Gal-ot
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< Abstract >

The purposes of this study were 1) to identify the effect of clothing benefit sought on fashion image
sought and 2) to determine the effects of fashion image and benefit sought on purchase intention of Gal-ot.
The data were collected via a self-administered questionnaire from 192 female tourist{(20 to 50 ages) in Cheju
and analyzed by factor analysis, stepwise multiple regression analysis and logistic regression analysis.

Four factors of benefit sought were identified: Practicality/economic-value, aesthetics, reputation, and
souvenir-value. Six factors of fashion image were found and labeled as: Sexy/feminine, wild/mannish,
easy/simple, Cheju image, ecology and natural image. The effects of benefits sought{Practicality/economic-
value, aesthetics, reputation and souvenir-value) on fashion image(Sexy/feminine, easy/simple, Cheju and
natural image) were found. There were also significant effects of benefit sought{souvenir-value) and fashion
image(Cheju image) on purchase intention of Gal-ot.

ZFH o(Key Words): #i4 & 3l4FE(cultural apparel product), Z+-(Gal-ot), 3-8} 8] (benefit sought),
) 44 o] 1] A (fashion image)

—73-



2 LHEITPEeIRIR|: HI392 2%, 2001

LA =

AR 2ol Z3toll e AT Bo] ok
WA £3AA WSEAe] 2 F7} xE g
Ao AFASAA AAA 7S FAHANT A
AA YA EE0] F74287F AE L] FHo)
gtoldel] wat oM E WSEAZ AJYstst
o HHATIFELE Mdstee k¥EC] AFE
Hl%?‘f HAGA NN LA o] FA L Tt F
Fro FEA FL EIESFY suz
22 FYstst A we}
WAFHFFLE A FH A

-5

ol

3
b
r\r

ko

L 8 H
o w2
'Fo"ﬂ-‘i

Mg N
2 ofy of

irﬁl’lﬁi’ﬁ.’rﬂ—d
o

£ 2 5L oot X o8
o2

A3
=
=

i)

7He AAAds dHe
9 (Gutman, 1982; Gutman¥} Alden, 1985) ol
o AuREe] 2 g FudEE 2
THE T Ue %—E—fﬂ 44 - A8 A Y
7‘]]”‘5}1? Rnoeg

5
A

ta

)

o Do )
o ox @
‘?_(I‘

ru
i
rir
o
1B

A oﬂ Eﬂo}c’% £
iﬁlx}%—% 1

R EE LR
Z 2N #7940, 1 54
AT ST Y= ARt Be 2
AES AageRN Aol §F(want) T
F(reed) & FE=AZITHT HobATh
?ﬂwi A% Jn

ko Mo I i ox 4y v 2
o
& o
o

é
N
a9,
ajn
2
é
ol
EL
is
n{nEr—in

fr ¢
o &

]%"@f /\-o—i =
EH?‘} F7ol ot o] d F Us
A e Ug F1E Y AES
E o]olA=AE AESIA gt
Mz aHAEe] ofH Y& Fels S ofH
EAG AFEHES FreeAE HoZH,
NEA 22 A Fol] diste Fpde Y
et FPtrElojold AFo £A ®
FARIAE motstazt gtk o] 9
EAm Avzt e ste] A4

rl
N

a

ox

.1
i
25

}o

A

-

14 &

e I 1 r>' _I

x
rir

_74—

€ ok Aol BL3htHMoran, 1973). et} 4w

Agol AFAE Yot Frske 54 ddol

54 4ESA) U@ 2P olojd B oz
%

& A7e A9 file 240 B 4
FolA dofd AHEL AR HHESLE d@
2R FojgFe] e olds 28 AR AR
HEES WS ARAFLE NEsiid e
FRQES 2R AAF A 2 BuERe) =
&5 7 e Aotk

IL 94 w7
1. 08 &ES410101 2

e AFY AHE Fole AnAEe] A&
0|21 0 2 (Haley, 1968), &4, 4l21A &g 27) =}
A(Aker, 1991), 7154, A2, A F &g 374 =}
A(Peter & Olson, 1987) =& 7)1, AM3A, AA
A, A3, 0A, 43E, A58, A4 A F9Y o) A
doZ I #8& 7R F o, oyd g9 &
< A3 FEAAS AYL 9lo] AnFEEelM MR
A= o] vEbdTH(La, 19%). AYATE(FRS
998 Y7 E, 198 3%, 19%6: YA T,
19%: Shim & Bickle, 1994)°] & o), 9FAIE2]
Fuf £ AHEFAA FEHE dl%’%% A

(E= AEE 9E) 284 (EE
NEAAA(EE ASH AP/4, BAE A k)
AU/ R e, AolR(EE A7)

@ 4, APBS(EE AW B, AN,
A(EE WA, A, B 5 oz
bl

A, FEEAL ATl 7N E BHSEA 9
$Q7 WAH £(Zeithmal 1988) EE A
£33} A4 $4(Guiman & Alden, 1985)0.2 2
FHoAT WA A £4 AFY 298 443 @
HE= AR £Ao] Walgozn AF A7 E

X—]



FETOE} IMODIXIIL HIFEXIS] HNSSIYE 22

TOHEZO) DiXl= B8

=

ke A, §
7¥A, 4xE3
3 AA7F obd
AF A=

A [e)
A &4

A0y, v, A Fole, g &4
2ol AFH AR ot A
ROZ A &40) Mol
Hsh gl S48 2292
AEY BH, ARF SHoln, 243
A She2 2E 2edoR o
dolth, olsh ol 8 Aol g
He AFel 7HE Aol Ml

J

ﬂ-ilq rlo

Ao
L

Y
R o4
HE AF

o % WS HE FRIE oIy, 1969). 1
B S9-24 Al 2ol A g £EE

Alels] Qo] S w, AFEAT Y Aol
MZ GHT AsBAE EAstH, FArEe] g
A FT7AUL HAFE NP FESH F79)
T8 F71E AGte AHFAE AT
Hines$} O Neal(1995)- 2589 49) o4&
o2 #H8 FiH(laddering procedure) 5
FAES FAR) Al o] F23 é"éﬁi u
Bl A E(fabric)o] AAw g g (d:
Looks high quality, Appearance)&
B9 AEE oA owd AREE) A (d):
Saves money, Feel good about self, Can wear longer)
°F AANEAE FUH v Ak olRe 4w
ol 54 £4% B3] 9¢ 4 d& 54 AYE
Z23ja AZAE g el 2uAe)
A7t o FAEl st
SS9 27 998
=75 Ao Ad

mim

e
=

di
i
o o
@ ol
o rlo
B
=

< i
|

o
e o

o

2

g A 5 A

Eo]

.,,
A oox Qo

of oXx

] __Q'_L%

g orlr 2 odlo
o e

2
=
rie

[o)

2. IMOI0IKIEH SIFSSE i saC]l &

_‘j,

#](image) & 2] FANA U2 FRE A

ot BAFE tael tie FAF Azkolthd
Z9 5 190, TelT gBolu At U 24F
o N7k E4o) o3 BAHE A(FUST Qv
A, 198) EE 98] AgaFE AwH 17

—75-

(B39 o] 2%, 192) 0 2 WolEol gttty upef
A1 si 43 o] A (fashion image)= A (FEH), 44, A
2 59 YA 8AEY AZH B st ¥
e A5 dig FAH =7 £e ez A
ofd 4 ik , ZEF (style) 2 A, i, W&
2 HAHE ol oJH e} (Winakor &
Navarro, 1987), & EHACE A HE 1E3F
£ (Anspach, 1989)olel Aol Holxt ultA
2B AR, AE, X5 53 o] FRAGE A

Al FALA FF Hrpr|Foe g FLEs A
ol AEHAo|T(Arld o] &, 1991). HH A

JHAE o)HE 2Ehde] A, A2, tH o] o
HElol SHE AHelA FHE B A7
Aomny YANE FA4 Lot gy A
e BUE EE A FYBA ABY 7
AF H4o HE, AHelEAE FAY S4EQ
2Ek, A3, AFEC] FHo} BFeld # o
F4o)7 FBHOT HHHE AT 2444
Holz & 4 e,
ARATENN 2 oA Fol
AEo) F73E HHelnlA 29
AN, BAR olu (LN, 1004
N e O R AR/
seie, AHAAY, SRA/AAY, BER/AE
4, el /82, e—g—f&/ﬂord 010 A) () 84:5% ]
4, 19999 ASE ygRt 123 14
(190)8) @70 ojstyl, FUBAE, 917 TRpelu]
HAC, 9FRAY BAE) FuA) A D
Fo) g w7l 2k AHdle) HulA) A Fol ojsh
o F7ske AAolEAsh wdo] stk ol
ol AF £40] 54 HATY BF

)P =5} 2

o e

pr

o
R

tisted 2 et
AL A4 =4,
). 13-204) HU

00]‘:0

o E T

4E
ol 9122 AAkR,



CHOR PYIRIX|: HI3o2 2%, 2001

il

g

o]

[e]

FARURSIC- 4

©

S

)

IIL 9744

. 1998). o2t

-
[}

o om2 AT JATH(F s

2 el 2 %

3r
™

Z5ol) 452 Joigtdd

244, 519):
RO (AFEARHALL, 196) 29 5

(o)

or

Ee

-

a9 p3t

Sl
T4 o8 Hhge

=

=3

_%_

bl 4 wele) 9

G

ArlME ol
Bzt 2% FeigES AuAst

a7 9

=] O
a4

9,]
s 3 A2

-

L.

Fg99 28 ofuisht, A3

o
0

g

I

o
fuzel

el

&
Bl

Aol

“

A
\_.

3}

5

7
73
J

=

A

%

g SIF4EN sl
ISR EEAN thated
2% Fiolze) 98 o)

[
o

-
-

2% ol

[e]

s

7M1 &
7 3D B

L.

T

AFAGe] &

-
w

& olgshl 4UnE

3]

Gl

25
A

]

=e59 U HHEL gl

=t

=

M5 22 A8
AAFol 9l W ohe} HIol

g AESE BET Qo) 22 Tl R &
A s 4R

—
[

AEstE s o9

)

bl

i
Hin

o

9
A g FELZE NHRA L Yot

olAbd] o8t ) Z+L Fojg TS 4Bz}t

=

g A7 o

o 9

=
=3

Fage Lula)

"+

ol
i

X
bR

L B

A8

A}

O

AFA Y |53
Zgol o

A" 1 AL
~76—

o] ¥

=

=




FP0ISI WMODIX|T TR MEIHE H2

TOIEO] OIXj= BY

o, #371E AF/SE FuA AN HEES o
nht FtatevtE AEste SAsA B A
Fd dYES AYIATEQANHHR 5
199%; HAA g, 1995: ZAug OI%%’
1991) ol A AmH)AbEe] o RFEel Ulstd FEZ o
E FFEe A2E Jepd 484, AA 4, A
T4, BAECH, FF/E FAAE U
A€ IEst #FEUINE FUIE TESIATH
F7Ee FIEL 57 Likert FEZ AU
THAMO| 0| %“01“1115 4 AEEHeE
#3718 AFRAAEES B8t ARAE FAH =3
9] gRojmjojt}, B @Al A3
3 o] FR}, 1999; o, 19%4: %

Folu)x] 29

0{

3
E
=

.

AN 2 Cd?a(?“:}i 199: °] 5.7,
P AR, 1996 RIS F53, 1992 T4,
CFEEL 192)3 1997d ol el dalE A
NS GRA R ARRA (A ARAY, AAeA
3 5)dl ANE HAPA ) BA= ANEL F=
6}01 ALHROH, 53 Likert X2 SAF U
LR TojelE: B g AN H 2
For 2 gt AFEY UsEAS dujshl,
AZoE ZHOE VE RE ARFESO) 2RO
2 BYAL glong B dPeME 7R o
Aol AT ddE HEE TEe)N duE
2 ABSHE 2B EE JRYEE TG

Ao g FHAEE L & AF BRI
AFAEOE TG YAVE A, YEAZ A
sl 24U

QITEHE SA: ATEAY BPSRE A, o
B, 71 255F AY ol o9 AFAY wE
5, AFAY PEEH 5 BE £RE) X
gk 9% ¥ AT PRATE A5IRIS

77—

3. ZAIHY & Ak=0l &

€ 979 AR 19999 59 2ERH 8¢
AR AFEE SIS 204 o) 604 o]Fte o
A BRAEEA ARFRE U BE FE4 9
STt dM|ZALE A7 50079 HAEAE APt
A9 Ex FFQNLE Bt mEsA 2A
g0] AFA R TF FoAA wiRate] B5FH 205
o 4dEAE F %‘%01 AT R A%l 204

ojgel aE)AR) RS A 10FE TAEA)
ol gttt A l‘ﬁﬂi S8, dFIAL

43t 2A2Y AR Fol Agust

EEOE TPE $UNM=10)5Y AYLES
(& DA 2 o, 07 L WEE HolT o
o, e L SYo] TFIL TY Bt 23
) tebsth ¥ Aol e 9 A4, A
of 9= A Yol g WAA HTh 23

AE 2 O

BA JebEth A5FEL 100-2009H) w93 200-
3009h W The] #@FAEo] Wokth T2lX HEE9
B%7; AL WEoIew, o 27%7} 23], 318%7F
33] o] WMEIFE AL, AE - 715 - 3R
o FUY o3 23 vjge] gurh PG 9F

4F AL e vl AFIG dFAE T
9lo) o}F L REHEA Qoo & 2 ATt 1

B ARSEE dE FudEs ¥
Geht ggE B GFEE) BE el
AFg! AT

Iv. A3}

1. FHD HMOI0IK ROIA

g9l

1) 371 A F4F g e 29l

[F71E AREEA b F7ete 92 29l

AFAE B AdA, 271324% 1071F &
= 2

) A3 (E 20 AAE vist Zo] 47 22

ol

e e

2



6 CHEPRIR|: MI3oR 2T, 2001

G > FANY EHASY o o] &A% 29 1& A 2 A Loj43
g = = A% (%) AL We) BATS UehiE 444 £YE o
207} 20z7) g gE9 P #PA JHAE dehle
. 300} 59(207) AAY EYEE FANYCDE ASH/AAN L
a3 40th 36(1838) =
- oz FHsgch 290 2 9% vl 454
] 15( 78) i
R 1057 3 Sl BAY BB RYoEE Ay
100-2008F¢) g () 291 3 AFD HATS KPS VAL FYE
Awan | BCREOT | o of TFERODZ WA, 29 4= AFo|HA 3
= v ol 3 - =
4509+ ol 13( 67) AR HERA Y FEAA ] B FIER A
i 85(443) gelene #IEANE Wystact o714 A
ATRL 78(406) 732 Keler(1993)7h 2% 7154 o9, 4oge
5 Ardst £4 40(208) S = RN
d 8| Gemoy 24 50(307) A9 9, 3ot FWNE 49 8l
e 15( 78) So AR 202 H49 4 Uk ¢4, 7HEe
" g 41(21.4) el BRE ERA FA4 2902 554
Ol A&
ik e ol 2a7 484 23 Lol Hrk olRe 7HHol
)d;é_‘_oqz‘gg 32(16.7) ‘?\:]_':'16}'7]"3 9]%'}6}%'0“ EH?J.' ‘;_[E:IL&“EH gﬂgi Z.]—-g—
A8 7% - AAedY | 14(04) A e ulshs AL ohid, siHel #elA
WEER 943 4( 21) AHRA ol ARNA seEe A =1
s e Bl o AA Aol A4 AGE ehie o
mog 4( 21) 295 Htt 1153 dd9S Jehe 4445 &
13] 73(380) dol Q7] WjR 2ol £ ALE 4. o]
25} 52(27.) o HA 8o kA EE EPIES v
33 32(167) - _ -
e o o 24 9oz BT U ZAY ZWol U84

7-153] 10(52) ZHo] IFHNY A3 dHAHKely et al, 1986;

[

w5 6( 31) Jenkin, 1973; Morgancsky, 1984). L&t} ut &5
g B AyE) Yate] oj2oln HTel #7EY AT
S0 | 208 7une 5( 26) A A% BEY WEEol Agaely EelHo)
B I AL 1008 =979 AA4 29002 528 AR BRE
LI e 2 ZeY W 43 R TS0l o Bol ¥
23719 Y Bh 112(583) AT Adge tE2A vge F Ade AL
SARdE Tolels 77(401) 2 Hopnh 7dd o) 295 1) WFF
AT wou HLH 543%8 AWeT 9tk 74 BUS AYY 2E W
e 9 " st 27t 05014e) 291 $HES M 4 2919 A
7% o( 00) I A5E 428 27 29 39 29 49 WIE
e Rct 103(830) AS7E oFzk skt
2o AR ik 21(169)

PE s o 2) RAAR AFEE hdolslA 29
s ToLE 64(616) BY7 2950 AF BN FAEd o
a1 219 sl 2Toe olEAE RIBAFAE #4, 3

—78—



Z0YENI} THAMOJDIX)7}

TR LMEVHE H#R

TOHRIZY| DIXlE BT 7

<E 2> 3313 ARYEM s =76 @

I'-IDZ
1z

E| g0l 27] iljd 2 *J?JAE
M 5} Fo7k A3 A ﬂﬂj
29 2 #3 e TR (BAg) | (BAR) |(Cronback's @)
011 ASM/HEHM
gkt A8HANP 788
- g H o] Lol 762
-4 o HWere 704 50 32 46 %
-7t4 0] duhut gl FAR 669 (417%) | (265%) | (383%) !
-Abe] 27 W Bl & gh=rh? 651
-OE 253 ZUE £ e 572
Q91 2: AloA
-£F f3Eke o8 2P 842 15 16 10 -
-7t AE ke gRiel B Aeldely 581 (123%) | (131%) | (87%) :
201 3: gN
-O2 AlFENA A HF f3F A7 556 11 10 6
-HATTE 2 SEHA deETR 464 (88%) (86%) (4.7%) b
201 4 HIY|HIX|
~AF9 Ffg o]v|AF W E st 572 10 7 3 5
-OE AEANA AEY £ g BE AEIHAVE deT 473 (70%) (61%) (26%) :

D} Zol 67 S9le] FEHUh 8.2 12 AAF
Ee A EE AW GAS F3ds Aoz
A A /B8 (sexy & feminine) ©]m]A], 8.¢] 2= 7
E9AA] % AREEE, AAF oA, AR
Fubgh 39 THEE s8ste ovAE F3IE
2 Az /my4(wid & mannish) olm|R ety =

BaAh 291 3 Wt AFERF ofgy HE
& oA E FFEHER o|A /A E(easy & simple)
olujz], 22l 4= AFY ¥E E= Ay dd
oM A E FTIER AF olu|x] FFE P
th 8¢ 5¢ FHEES Fsty AdgeA Mo}
7}3A sk A%E BHEIe JdEZA #HAMe &
AES B89 FLERZ o Z 2 A (ecdogy) ©l
Aty 3Tk 29 62 AAIR e }16}21
B2 Fadd Aol & HYH un ¢

e F73E2 WFH(natual) oJmA F32 %‘
Batgich oA g 67 fEe HAeluAE F A
/HEA olmA &} o)X /AFE olm|A] AL AYH
AFol} Ao 2 Yolg oz HPATE(R
e o] FAE, 1999: TN, 1994; 79, 1992)

~79-

2950tk o5 6] &

A vegd 33 o)mA|
AEL 24/l BF & 497%E Aty gtk 7t i
F7F Zhe 67 819 29198 2 3 73
< AYEI tREo] 04 ¢ e ByeH, A

£ ASE 61 29 BF 064 o]l

2. F0UEO] THA0IDIRE =200 THSE 8t
BAIE AAFAE g FrEEe] B3y
SF4F Ao A Fyel vAE YT AT
Aade & Hol AAAT. & AvA sl of
g Fs AA/E0d oA, A8A/7AA] HE
of th F7 CJA/AE oA g W#E o]n)=,
BF71G7HA el g Fre AFINA FF
of g2 FAE AoE vtk THuU HA &
ol tigh FrE & Aol 23 oW fMoln)
A Fog FAZE AU 2L 4Y=/my
+ oluA| ¢} o Z2A] o]n]A] EF B A vie
W ol| SHEFHE fejshA BRHA FUh o
2 M D2 479 F l % HdolrA



8 THO D PYIRIX): X139 2%, 2001

GE 3> UAIIE CIRME HUO0INK QOIEA

) g0l 27] 34 2 AFGr
u 6}; a0 2 AZE | AFH A4
294 2 8¢ T T g Bk Y RS | (G s 0)
20l 1: 4A|/Hold ojo|x|
-ANBAME AntERS HHHE oA e
A ZEhEA Bol & gte U2 fFY AA] olW)A 742 550 26 50 74
Bl # g2k 44 onA 641 (229%) | (110%) | (209%) '
-FEAoHME Bugg A3 ojulx 456
K01 2: Au=/ofL4| 0|0l
-AHrEarEl T WghE 9l olmjR) 777
-AHA 745 A4S BHEE FAHA orA 761 29 24 24 -
-AuiHel 2ud BE A9 Y FAQ o7t @A = olvlA 805 (121%) | (98%) | (101%) ‘
-0l AFQ 79 Ay 278 iAoz A ojujA 528
291 3: 0)X|/AlZ 0J0|X|
-HeE Y ARFEE o]v]A 685
-BEFo)y A A5 X & oluA 664 21 01 i
-AAA Qo] MESA BEEHE R 487 : - : !
olexyz £AH el AUE ololA s | B9 | @70 (65%)
- ofmiA] 369
29l 4: MZF ol0|X|
-AlFe R4 olmiA| 780
-AF #Agz BHG or]|X 616 17 18 13 o
-AF 9 A ojulA] 506 (703%) | (75%) | (52%) .
A g9l AZ 4 oju|A| 310
209l 5: of F&ZX| 0|0]X|
-BAARES e AL A ofvlx 739
-ERY, 7 U, & A 52 olE% A4 onA 538 15 17 10 o
-E&7 . 9AF A4S ZEEE ofAR) 501 (61%) (71%) (41%) )
-2, Fojx, £5Y Tol ¥dE 3y ojnix| 441
20l 6: LiFH o|o|x|
-2ukg), AR e45te] EdE AAFE 0w 758 "
AAsA ) AARE F2HE olmA B 4;-;) o) (2‘33/) 6
-3 A 7o) U= o]n|R 390 e 07 >
CGE 4 BRI OJFAE JMOIMIKIN et a0 st
220|507 FAZ  =yus: 79 EFEA S5 wet ot 49 R’
AAl/suid o|ojz] gAele] FA/MBA 252 3003 056
o] A /A1E o]u]z| AL/ A 201 2.370* 033
A o]u)A] #F7 37 368 4561%* 129
W& o|n]A| A44/73A4 290 3489%** 077

* p{05 ** pd01 *¥** pdo0L

—~80—



TSN IIMOIOX| Tt K|S IMESHYE

Z2 FOATA OIXE B

ol FRHSZ XA Uk

3. MOIOIK & F- o= 22 eIl
(st &

@
0

2% TR B FFS AFAAN) 2
22 e BEY QAEE AEAYTHCE 1
HZ), RS WL ATVEEAL YA
Rol7) wze] A9 Eoha a7t 7 Ak B
AT BE 4 9T, AL

oM 2e FHYEE AESE AL
WEolt 1 A% BL e AL Ak A
2 o eA6%n=1209om, DL e AN 2
she BRA0] o B4%((=69)2 ACZ vEpih

e

2T 2L B ANIL e ARE Fo)
AN o 525%(n=60)] FsHE ABAZ0) 2L

FHRALE 7HHoH, 468%(n=58)¢] HZAHEo]
L ERE= e i=1

3t FFa et sjoln|A) 37t 74 Fujo)
o "As g% AF] 93 HHenA
SEAALE 3, AR PR AR E
o2 st Z AA BFA LHAES

P n=124) 2.2 2A 28 37 E A (enter method)
S AAEEnt EX2Y 3 HE A (logistic regression

=
HEAE

analysis) o] & ©x| T 719 e JAE
o &M A AL 249 AUES Alo]
o AAAAE EHste FAVIHOE, ofd AA
(Fojox)o] HAEY FES S =FA,
1999). 1 A3} (R 5004 HXe] FFoinA] 82l
£ F AF oA (p=0208)7} FYFF 050]5}0)
AR FujoEe FEE mAY Z¥d 7)o
e APHTR Ueged, X3 oig T
R=13R)& 4& AFE Bt 713 g8t J8x
AFolm A e ZH(B=6842)C B o, AFo|n]x|
F7t & 99 F74E o e pelgxg sHE
GE2> HFu e s 7kd 8F Ho) 688 Eold
< & F Stk I3 e 4R Fejox
o A TS HHUWE 5 FZ), #F7EHA
(p=0308)9 FFol FFoIom, o it
THE(R=.1323) =3 717 =gk wieg %
(B=1194) T8 ¥o} AP 74x] F77} T &
A F7H W wit} FeloeE spd $ES ) 7
MeleE 7Hd &8 Eoh F i M 29 S ¢ S
Atk o)g e AnEe #PAo]l FFrE oF

<E 5> ZZ2 A= et F=olal IM0I0IXIel Mt

=gus FAF | wEzs) e B2 02| wad | povae R model
AA/H oA o]u ] 1280 2835 2038 6517 0000
SpA=/m U4 owx| 2528 3126 6543 4186 0000
A o] /4 & o]u)A] - 0894 3129 0816 7752 0000
= x2=13256
ojwA] A& olw A 6842 3150 47179 0298 1476
(n=90) qEEA ol 2047 U3 7376 3904 o404 | PT
W#8 olux 5385 2875 35088 0610 1100
constant -0186 2358 0062 9373
Goodness of fit = 92528(x% =43826 p=8211) Hit ratic = 6667%
LA/ 7AA 4163 2403 30023 0831 0812
T /8] 0867 2205 1545 6943 0000
] x2=10100
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