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Abstract

This paper suggest the importance of relationship marketing of the apparel store, and proved the
relationship between the relationship marketing factors and the relationship quality and performance. In
this research, department store is focused. Credence service, contact guest service, and communication
service are defined as relationship marketing factors. Satisfaction and trust are defined as relationship
quality. And long—term oriented relationship, repeat purchase, and positive word—of —mouth are set to
performance. The questionnaire survey was carried out 238 20's & 30's women in the capital region
during nov. 2000, SAS package program was used to analyze the gathered data.

The investigation of this research reveals some results, First, relationship marketing factor has effects
on relationship quality, Second, it is proved that relationship quality has effects on performance.

In conclusion, it is proved that relétionshjp marketing of apparel store is very important marketing
strategy that make concrete relationship with consumer and give satisfaction and trust to consumer, and
then can make partnership with consumer for long—term consideration.
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