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Abstract

The purpose of this study is to identify Internet usage for the implementation of Quick Response as Supply
Chain Management across Business-to-Business Electronic Commerce in textile and apparel industry. This paper
involves theoretical studies, which developed 3 steps to analyze the relationship of B-to-B EC, SCM, and QR,
and provides broader awareness of new trend in the textile and apparel industry. SCM as one of B-to-B EC
solutions introduced QR into the textile and apparel industry in 1985, and B-to-B EC is regarded as a means for
achievement of QR with the widespread adoption of Internet technologies by businesses over the last four years.
Finally, the Internet enables textile and apparel firms to access intemational networks of suppliers, distributors, and
customers, so Internet-based B-to-B EC, SCM, and QR with Intemet/ED} and XML/EDI are expected to become
a central part in propelling fashion business into new directions.
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AAHB-t0-B EC) A)Fe] FAAE Aty gje
W, A dfF 7IYE UEY A HE Anjz}
B U9 24 Yo @ AFAU 39 9
A BAE BT ok A% - JFARAME A
SUSA2H(QRS)E 7)A 2 B-to-B ECol| W3 &
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B-to-B EColl @8 ¥ 47 QRS & AAFA 2@
(EDD) 53 22 8% A9 @uAQ At ol F
oA E A, o)EFH UL WLMEL BioB
EC 3422 ZFAHLE QAF o2& AFs=
d+E Ha7| @ Q3] g

ZAAEANN d g R s By
% (com) H7)20] AL E EBAYE Ao A
AT AAGAR g g vide AR So) T
8, & A77F 4% - JFAYA Bo-B EC,
THLBAGCM) 227 QRol I T4 o)
TEE ATRLEN HF - FAYY Wy F
FE 4AY = AT B $ut opa} 2 g AN
71€ AF BOkR A LAY F AU: ol i)
S ANGHE b A7 9l9E o)

€ 479 3L, Bo-B ECo) 1§ 7ds W9
7t &3 R EC @3@A0 g2} 419 ol Ho
o 27 FYHT e, 0] F B A=
B-to-B EC, SCM, QR, IntemetZ 37 o8&t 4 9=
B-to-B EColl th g 713 2 W $lo) tia) LolR 3 o
£ 7o Af - 9 FARIS Bto-B ECAN SCM
o QR3}1 BAE Aotan TR QR £ J§
A BE 4SS oy He - 9 FAY
8] B-o-B ECo)l thgt ©Y /WS 70e] 3| meto)
Ag FAHY AG 2EE AAF] Q)

A PHLRE dE AdlA AR ASL E3)
o 28§ 380, B-o-B EC, SCM, QR 281
g 24 71Eel AP R A2 HA, A7 =E,
X 7Vet HI Avhg zlg £9 29 d7e
T Az 97 g

HZo 28T A BE 7% MES gFy
Q) Yulg WS GlerR AF FAo) T B
A& AgaAY 2243 Hojo) WY qolN 7S

4 9 101

AFFEE % H3UAY, o2 Fopsh dsiel o
44 SN ATFE GoF A FYsolA
o ¥ Rojok. ¥ 71 Ad g i 87 20l
STt B2A F43] W] fgol o= @ Ay
o) @3 Ao} FEF BN vl VE Lol o
ol & 7€ TEPA U ol g Adda Qp
& AN 8L A S F9T

EEY ol E 571 9% IF JolE g <5 >
% Felstea k.

II. B-to-B EC2] O|2X &t

1. B-w-B ECY 7HY

B-to-B ECol o g 71 d3 ¥4 ¥ 2 EC @
dAgilo] mal ch2ch o)e) & ARolM: Bo-B
EC, SCM, QR, Intemet S ¥4 o|a| ¥ & g1+ B-o-B
ECOl o 7l 2 89S AaaA 3 gAlZ g
€ A 3 @A g B @ B-to-B EC7F 4
YA G 3 AAARECIA PR G4 @ol
°)7] A& °JF TH) BY AEE BB F o}
Az} QA B-10-B ECoJ Ui 7)d 2 9$1E R o)
sz @ Aot

A, 44)3@B-t0-B, industrial &2 organiza-
tional markets)& ‘AW E Hal, HE AT A)Zol
ALEE) A, B Y 29 A4S st S
R AW A F(EE MuX, B AR Frise
QY =& g, A9 vjo)Me) Ao}
ALE Y AZ 208 YAQoR A g
2E oiRE Qe

A, 330 vYAo g $AR AWr|E(N2
A8 7H4¢F THcyberspace)ol A EC7+ 2413} Sgiet.
QElo] ECY) ARENY Qo2 TAHUA EC
& VB VIZV) X(intermet business) 9} §-AEE 7)
Yoz A&y o, Bo-B EColl it B &3

1) 4139} € (business-to-business or industrial marketing) 2 Ul 71A(H %), =% o}A D(organizational mar-

keting) Fo2% ®Er)

2) Paul Timmess, Electronic Commerce: Strategies and Models for Business-To-Business Trading, John Wiley &

Sons, Lid, 1999, p. 139,
3) 53, LAY, v, 1994, p.13.

4 B B2 A Qe YL wjH2 B A A AR MEE FHE 5 Aok Z AW L o] L3l tho}
o Fejo VF L MVAE A Tof BEL 2s 28 A $9E 71elx) gy AMA 2(intemet
commerce) -2 ‘QUEJYl H]Z L) A(internet business)'2} 3 A §ho},
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A - ol F4tedel Bo-B ECHAA SCM22 QR 3L A% AHY ¥&

gaEsa?

<H 1> ol Eo| (B9% &)
IE oo ooy E o) a3
B-io-B EC Business-to-Business Electronic Commerce Z1 A3 A
CALS Commerce At Light Speed F&AAH
CRP Continuous Replenishment Program ALY TUFEZIY
ECR Efficient Consumer Response &3 AuA g3
EC Electronic Commerce Az A
EDI Electronic Data Interchange AT XY
El Enterprise Integration WY
ERP Enterprise Resource Planning A 2ALA 8
XML eXtensible Markup Language -
IT Information Technology AR )&
it Just In Time 7194
MIS Management Information System 29U~
MES Manufacturing Execution System A ZA YA A
MRP Manufacturing Resource Planning AZAPAY
QR(S) Quick Response (System) A& (Al =H)
SME Small- and Medium- sized Enterprise Z -2 42 7Y
SCM Supply Chain Management FTRTRE
VAN Value Added Network R EAS
VMI Vendor Managed Inventory 3R F59 A

M ECE R A8 FA ¥t ohe} £DI

A
EE

BEAAUCALS) & Zo3te 22F JF

N Bz ok

DAL 2, <E 2>9 Po] ECY) £¥ BF 2

g7 2 EC FA Dol wj} ti2u] oo} BtoB
ECe 733 HE 254 galzich ¥ 44

=
«
2
hy
£
=
2
=

B AAANCALSEC)H 2| 2] ‘FA FAlo] o}
AAGAN 3 &7l 2% B-1o-B EC2) 7hd
ZHoZ BIA §rh B-to-B ECE Azh) 49
Adeted gagt AFAND, A4 22, 47,

A § IEATAY, AFY &4 T UV o

i=}
-

AYE AL 053 Fo) NF okd gAY

WHZ FRss A RPo, 7He} /PS4
& 3= A3 AYE £ B-o-B ECe) My
< 27193 &3 21979 AdelM 2esod
2F U AR E F3E QE EW) HA(intra-transa-
ction)’ %= ‘QE] E7 M(inter-ransaction)’, & W5
AANME B-to-B ECS) 7de] xBHoZ A4y
o,

2, B-1o-B EC2| 8% ! &3}

Paul(2000)” & Kotler(1991)"7} 7)2 B-to-B A) 29}
5ol tisfl Aald 2] Y2& WA B-to-B AR
o BRS¢ AReY o8 s, a8 4

5) QAAUR & VFHAAW(CALS/EC)H S, 2000, p.29.

6}

Paul Timmers, op. cit., pp.139-163.

7) Kotler, P., Marketing Management, Analysis, Planning, Implementation and Contro, Prentice-Hall, Englewood

Cliffs. 1991,
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[2:
uf

255A 84 PR
7197 A @ (busivess-business)
ESPRIT” 71993 437 A ef(business-consumer)
ARTY FA) —
(1996) 7147 947127 A 2l business-administration)
aulpol A 7|27 A ) (consumer-administration)
Kalakota & 2827117+ 7 (consumer to business)
Whinston” (m:;ﬂn?: s | 71997 Ae(business to business)
(19%) 19 72 ntra-organizational)
7187 A2 A el (business to business)
Y3ddRY & 71906 4912 24 (business to consumer)
#2AZANYAN"” A FA -
(2000) 28134 71470 A2 2l)(consumer to business)

Zujzpzr A AFAFA 2l (consumer to consumer)

e <¥ 3> 7t

olg| HAEL /o2 UA ECE olg @ 7Y
=2 AEH qulxe AZ, Fv, §5, W) T 2

FRAGN BANENTE RFo2H AP

b B 718 T AAG wdle Uk 53,
E1yl-& 0] 8% B-to-B ECE 9 213 AR E A%y
on B 71YEL AHY0) REUE B
3E Awe] §L37 U0k Forrester Rescarch A)

o) 71%i709) QIEiYl A FR7F 200200 =
32709 gadl o) RolAR dEaAG". o9}
Zo] B-to-B EC7t F4:3 U5 e R 29)
vlE A7, AT 2&3 A A3 B, AlojFely)
{cycle-time) T, T2 Mu|22) )N, Bof 2D o}
BoHZe A 2 AR we) 7)Y 23} 5
2 A58 AE § A7) g,

A
A
A

7

3. B-1o-B EC M S0 Uit Y

B-to-B ECS) %7| &)= EDI & CALSE 53
A# e & & -2 9F EDIg} CALSE 2% @9
AdEeltt. 2 Wl ECo} #39 AFER AEH
= AaAAR 24712 AER )2 B9 R
x|k QTE(Yl Bl RV A0 O g WiFo) Az 7o) uh
& 7199 REH oR A A2 719 Z(key-
word) 2 A 5532 drk. # 9FME EDIg) CALS,
a8 ook AR 2471% F Bto-B ECs}
JEE AARQA H(ERP)F} SCM] g g T4
o2 AWBIZ g

1) EDI®} CAL
7149 AYE ARALE T4 F£ A= 7%

8) ESPRIT, Electronic Commerce - An Introduction, 1996.
http.//www.ispo.cec. be/ecommerce/answers/introduction.html (European Union).
9) Kalakoto & Whinston, Frontiers of Electronic Commerce, Addison-Wesley, 1996,
10) AAAQRE & FFAAAHN(CALS/EC)E3), op. cit, pp28-33.
)y A= 353 AL/ AAZAATY (BY), AA4AR 49 2147 249 Aoy, 2147 B2,

1999, p.85.
12) Ibid., pp.88-138.
13) AzPGAHY 24782

AxAe9) QL elinfrastructure)E Y434 FRFZRA AAFANE 7H5E

A she &9 71EE0H, Zies) HA WA 1 LR ALHAM w24 Hal 2Ry o

-103 -


http://www.ispo.cec.be/ecommerce/answers/mtroduction.html

104 A$ - AF499 BioB ECOlA SCMOZ QR 43¢ 19 Jepl #4 EAFAAT

<B 3> AAH BioB A% 53

= 3 4 o9 ¥ 3
Customization | A)E3F MulA T2 B2, 72 Fojo] YEH AME Aok 2

Knowledge | )4 718} AE28, 3% ARA 2% Adf 9% TEo) $39 @ 49 ¥S

QA Wol; FADRIN ToHAZ, G2 FEAAS Guvhatol) 2H AY; 43

Personal 8=

Professional | AH-FJF V&Y, AR, 9t, F494 58 F¢ AEFA £33 B-to-B
Negotition | 7}, AE AN, W@ A7 S0} B ¥7 ’;1’494
Muliparty | 29918 7o) B8 Tehsio), BPe 7ol A%o) QY PP A T= =27 |
Multichamel | VERRE BHE A9 ZAN WaE RN AY Ud; A FE EE AL YA

(synergies)| SN g 435 WA

ntemational | o " Zajlopet @i}

Z A FHol A AL FA o)k, A NS

2 deol, £3h A #Y §

DENL FAF 2 (sowrcingy Foi 22T IAH Bol/ TFE FHAAh AY

Globalization | e 2013
|22 2zsE 98w ez Asd AR, AR, 187 4 ARE el A
Costomization | 1,4 2070 2M 2@ A%
N 743 YR (Value constellaions), AAAAN 22710 42 Fdo} B o) FAHA ﬁ;‘;‘i
evorked | ot 2e Al U BB WEQDE T4 HeHD. -

Flexible/ad hoc | A} B2l B} $317 222 ke 9408 =oj7in, 27

23 7}

Branding

BISE IAY O4 Ag3 97 SRR BN, 2Fe| 1AL HWT W
B AEE Folk M YH22A ¥ 228 ¥,

* &% - Paul Timmers, op. cit, p.162

& A Fss EDIE BAAARE 4= 4R )
20| T 84 gt} EDIo) th & Re|= 7]
A3 At wah gpalxu, oS Aele) 2EA
& HF8 BAst RREVY A8 PO ¥
289 A2 A¥abE WA o3 FAH vlo)H
2N AHAL BAREE Lolal 817 S13e @
g9 BFol BRI F, shte Aol 7Y
HE Yol 234 ¢33 A2 71gelnt 71y v
o Apolel] 7Hs @ ¥ WA AZAEA 23l 23 A
ANE 48ste Ag 2502 @t

1970:3th Fukel At 1980030) % 7)o} EC7} EDIS}
A7} o) Yeelectronic mail) 2& Az} WA 7)&
(electronic messaging technology)2] Hel2 7] Yol
A FsiaA 499 olg), EDIE 199090 &7t
A QR 71 QAlelA) FAP AP} T3
FAFCEN IR FAHVANIS o] Late] &
G50l R1'9. A2 4d Alolel 715 0] AEY 7]
€2 E WA A8t XML 2E 53 S 2-89
AR 28D T Ao Wy FaPo N,
QEY H&o) 75 PCol § Bareqw gow

t4) 0)37) - al3M), BRAARE 7122 & AAYANY o9 BL, FY, 1999, pp243-254,

15) Kalakota & Whinston, Electronic Commerce; A Manager's Guide, Addison-Wesley, 1997, p.6.

16) AE% - L8, 7Aoo EDI system @2 ko] 3 A o] FaqT o] &3 @ % @458
FHoE, AEAAUR AARGATEER, Vol. 5, 1994, p.6.
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oltiofsu} H&¥ 4 UE EDI MR Y S0 E4s
A B’ EDE CALSECS E48d Algste
255 Auh EDIY) 9§ B-to-B ECe o379 2
WA Az Bopoy AN CALS AFY
7127 B 7197 B9 3R} Mg g w3}
B 7120t 300, olald CALSY Ade 19904
o Fute) AASRENSE Ry AR, CA-
L= 7 FA71 7183 AR 24 dAslo A)
9 43, A, AN |F, #76 ¢|27)71x)
D57 Akt 2PA vloHE B, 24 - 2@
TN FLHGE BAAITI AL S Holl
ECE ZA FA7t AQAR 2380, AFH ]
29 2 FAe B ), e, oiFA8 S Ay
A 4AY YN £ Urk

3) ERP2} SCM

ERPE AZGAL) B4)Q AT FgH<l
FHE AP NADQA AZALA GMRP) A 9} $
€ A2, ERPE 749 FEg wol puf R A4
AR L A AL AEFL 2ol A= B
BolA 2288 719 W UL el =
AlZgolg & ¢ ok AAAeAE AAREAA
HMIS), Tob/ 82wl A) 8 zol) A= SCM, 42
AAE AZYHAAYMES) ) Y8 ARHE &
PR RE A2 APl $HE ZRE A
FTHT o, AT 7Y 959 TP ©
E 243 d2Y Y8 5202 AYsr 99
&7 ERP(Extended ERP)7} E33l2 Q).

ERPS} 4% R¥<l #A|2) SCME 274 3820
2ZREY 934 28, AF AN 2 J2 DA 4
FE AEA7IARL] 2E Byl ZIgAg Y
B EFo] 488 AVY + YL BaE B
Azdelzt 8 4 Atk AY A9 7, o Ay %
BN FFFAE ¥ 98 2 7k0) A5

8 105

U HPEE LR gk H71QA0, QR, 83
282 HECR), 52 FE A F2(VMI),
DA TR X2 IP(CRP) S0) BIE olElg AT
A WPgold, o) RE AEL FIL WAE &
£33 3 Aot vy 35E 2R 7A
2 A Aol nj@} SCME U ojgog By
% ed, 1 dE v AL 19859 R gF
A} #5 L Bl E I QYA 2o SOM
Aol Y QR IF L A3F 97 w02
A A #2153 Q& ECR ol o). SCM9 n)
d e ERP A9 BFFAAN LG AN A EA e
o A FRE AU Y Ao Axgy
Atk

. 4% - &SR Bto-B BCHA
SCM} QR

1. SCMZ} QR

249 272 £ ARprofiable growth)s 7
FE o177 AN, F2 719 L SIME N MEEE
LAY, o2y AL 1990QTho} YL
Batgol ML e A TR iF, T/
REFNM B} 52 74 7L/0] Q5020 W
B9} o] 33, Kalakota & Whinston(1997)2 )2 %
A Rd ) W3tE <Y 1508} o) Ao #
o)A SCMe| ¥ 7)(push, build-to-stock &2 make-
to-stock, ©}3} pushZ E7)1) o} Z7\(pult, build-to-
order &2 make-to-order, ©)3} pull® E7)) TEZ
AN F, B AFAHQY “Push” FYoA=
FES) LA} £202 Yol Yoy n, “Pull” R0l
ME 20 HAE FF AYE FEs= Ao,
ol 87 $4 T I(demand-driven modelje}a} 5
A,

ol & SCM=) Push/Pull 7)'3-& 1980'dc) Fuk n)

17} Scully & Woods, B2B Exchanges; The Killer Application in the Business-to-Business Internes Revolution, 181

Publications, 1999, p.19.

18) &3 Fviul ECHT, BAgr el @elal, 9zh.com, 2000, p26.

19) Kalakota & Whinston, op. cit, 1997, pp.285-286.

20) Chary & Sameer, “Supply Chain Management in Theory and Practice; a passing fad or a fundamental change?”,
Industrial Management & Data System, 100/3, 2000, p.101

21) Kalakota & Whinston, op. cit, 1997, pp.288-289.
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L ARYR

- BA/CAG-FY AR
28 9%

- 2 AE A ge 23
- 534 FTRREN 43 A4

DRES R

2% Fof 4§

v

& 33

-POS HolE 43
- A&A) AT Y
“EDI Aul28 ol4¢ A% 3

v

v

20 ¥4 A 2] ¥4 48
* 33 A RA 45 oy 28 AA A RS
* AR, #ei& aga 4 7 + 43 Beoly v (marking)
c $F4 FOFE, AL U9 2 49 *AE-Ha £
«EDI A¥ja

v

&) 434

< A% DG A Jles) FE B
A LE
< AFE ojolde) $54 QY

'

2¥% 7o BE

v

Ax4A

* POS HolElst A% o|F 7wty ap-
34 48

* & AllE Az

« AN AY ¥ EDI Avx

- vha= 2748t UPC €AW

<% 1> Push 7|9 FF A o) Pull 7 2F A

T A - AR EYHol QR SEL 2 R
SR A4 AF AF 2¥HA oA Y 3
Y2 A2 27RgeE 2318 44 Ho)(produ-
ction convenience)ol] 7] 2 Push systemo) QA T, 3
ool B 97 #ASo] wHAE, A4k Hice)y
ARE LN FEHOZ oj oA YYL TAH
23 Pl systeme] AFE A5 U Pull
systeme] AZL QRS BA-o|t} Glock & Kunz™?$}
Jeannette & Dickerson™& Tt 2 &l A4 - 9
Aol PullPush 43S 27089 44 - 9F 7)
Hel abA g A ardolM A AF AR AAY

E£E 20 A AG AFoZAM QRIS wE A
2 ANFHAD hEAA dFAEeluh

2. B-10-B EC%} QR

QR A= AFESEY 4o AY A 4
Z~E(electronic communication system)2] 4= §7)
TEBAL Fuha}t Alele] TE YA o8 £
o107, AFHAR Myl 5 4242 QR 4
3} BEY Ve duryog 17 717} Aon,
<E 9 o] 9|8 V)EEL AA 4 M/ 4R
293 4 AP

22} Glock & Kunz, dpparel Mamyfacturing; Sewn Product Analysis, Prentice Hall, 1th-1990/ 2th-1995/3th-2000.
23) Jeannctte & Dickerson, Inside Fashion Business, Prentice Hall, 6", 1997,

24) Kalakota & Whinston, op. cit., 1997, p.289.
25) Glock & Kunz, op. cit, 2000, p.22.

26) 325, QR EQYMG viedhA ol QR 840 3 w)RAR, B2 BEN A, Vol 23, No. 5, 1999,
PP. 2627 - Y&& AFI2 & =2dM 2 AT 3¢,
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<# 4> QR 7|&
2 A 7l #
3T e AY AR QA(CAD; Computer Aided Design)
A Ay AFE AQ W A7 (computer aided pattern making)

(PP; Production Planning)

MZ RF (shade sorting)

XA AF AY (product planning with customer)

2 42
(FM; Flexible Manufacturing)

H¥E A9 A4 (computer aided manufacturing)

@9 A3 AR (UPS; Unit Product System)

AE 3A 273 (atomated sewing operations)

@7t A AY (short cycle cutting planning)

@7 A (short cycle sewing)

AFE}Y AT A9 (computerized inventory system)

Az e . . .
(IC; Inventory Control) AR FT9 M7 (reduction in inventory size)
A% F2 (small lot orders)
vt G (bar coding)
g 271 (scanning of fabric rolls)
AR FH AR} F& (electronic reorder)

(IS; Tnformation Sharing)

Ad F0z o) HF AR &
(sharing product information with trading partners)

Boj AR JRY2} (receiving POS(Point Of Sale) data)

3 % 3 %3 3 %
A B C D E F
Az Az% Az YA AzY% AzQZ A2Y7
1 2 3 4 5 6
EL LT L LB Lol £z LB £S5 R
I I m v v Vi
iz

<38 2> QR QA
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108 A - 7439 BB EColA SCMLZ QR 435 9% Adel 84

EF AR FA ALY shigl EDIE QRE
A Y54 71 E ASHt EDIE 9 34}
Zboll 77242 A A (linkage)s “A 82 who] X })(infor-
mation pipeline)’S B0y, L& F¥% HEUE
< AR AlY, A&, POS BB, AT, 2T AF &
2 230 ¥y 98 gy A8E ZTH3A
ok <3 2>¢ AA 3E 58 1AM 2FY
A HEYIHA AAH QAL o] FoAAE g BY
F3 9k

ECE EDL 3349te) 33 €72, ¢g4, 2
ehll(intranet; 719 ¥ WEHA), Y2EY
{extranet; ¥ 7193 ALY BB 24 EYA), A
A YR FE, 223 o)-vl Y3} 22 voke ¥
e e, QA FulZ )7 £ UE Be A4
2 o] & 7hA o} ok o APAY ol F &
3, TET HEV Alold) TFY €5 & AYss
T8 dF A4 Aol g FRE THYOEH
3§ 7 Y(collaborative planning)yg Z38}= Huj 2
AYE 2=k AUVLECE 24 8 F ARE AR
TEZ 7ISAE Bl 2 200 HgRew 97
A 9lew, o224 “Pull” FFYW £4L 234
4 5 A

o4} B-to-B ECo} QR3}e] HUAL 432 73
O3 2ol A £ AL Reoirt

B-to-B EC 22:71% Fd] 3h}el SCMeo] 414 -
S| FAtde] QRE ERIEUM Q4743 A8ug
2 A - IR A2 op Y Ao 7)E 7))
We g A A Aok e AY 32, F 4
59 7 Aol o A2 Z, 24 FA) 9
& 7l A2 A 2R, A <3 wgS
R lPY T AR SANONA 710G B Hop™
2 Q8 QR 7ide] =919 ¥ EE 3 T F
BHA MG AR ojFo)Red s Aluky A
AZQY QR FHNA = 24 A7to] A}, oz
Tl B A% Bofo] SCM 7|¥te] B-o-B ECo}=

B4EHaF

MR R Baste AzsrE s, A2 1T
o F4¢ e 989 5§ ¥4 2 B-o-B EC7}
243 H3AM A= ATAY R BAE i 5
QoS B-to-B ECE ¥ + g Zold. ¥y,
QR #3-& A oy #A 71L& 4% - A/
%} B-to-B ECE #13 7422 A F5n, 8 QRS
719 AW E BAHLE oY e 718
FAdE FAlO 8L F32A 8 7 A%
g AFEAA QRS AM 4% - 9749 B-o-B
ECY FEd A P2 A4 HojAF Yoz
g % Atk

V. 8% - 2 FL122| B-10-B ECHA QR
THE B QUEY #B

Aol P MAPe2 4% 929 AFH U=
HAEAM, H2o e AR TFWT oh)2} ECY +¢
SBAN I A4S QY o 33 o gL 7Y
£°] A8Vl H&aA FHAck AN A5
E2X X)ZHphysical marketplace)®} RAFsbE= 71Ako}
A7 Mvirtual marketspace)oll A} A 2§ wo 2
AHRE BT FAANNE W4 2471 HYch
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