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A Study on the Developing Direction of New Samgye-Tang Products
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Abstract

The major objective of this study is provide to basic data for developing of new Samgye-Tang
products. The findings from this study are as follow. Consumers over half were thought Samgye
-Tang products to be good for health. At the eating place of Samgye-Tang products, ‘at home’
ranked high in their groups. Also consumers have eaten Samgye-Tang products for the good of their
health. On the developing functional Samgye-Tang products, respondents over 80% showed that it
is desirable to develop functional Samgye-Tang products, And it is indicated that consumers want
to strengthen the physical stamina in the new Samgye-Tang products. Price is the most important
factor in selecting the new Samgye-Tang products. In packaging, consumers have preferred retort

pouch.
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(unit : person, %)

Less than

. Twenties Thirties Forties Over fifties Total
twenties
Male 35( 52.2) 31( 44.3) 46( 50.5) 29( 475) 34( 47.9) 175( 48.6)
Female 32( 47.8) 39( 55.7) 45( 49.5) 32(525) -~ 37(521) 185( 51.4)
Total 67(100.0) 70(100.0) 91(100.0) 61(100.0) 71(100.0) 360(100.0)
Table 2. Eating place of Samgye-Tang products by age (unit : person, %)
Age Home Restaurant Total

Less than twenties 60(89.6) 7(10.4) 67(100.0)
Twenties ' 33(47.1) 37(52.9) 70(100.0)
Thirties 46(50.5) 45(49.5) 91(100.0)
Forties 38(62.3) 23(37.7) 61(100.0)

Over fifties 46(64.8) 25(35.2) 71(100.0)
Total 223(61.9) 137(38.1) 360(100.0)

x? value 33.428, df 4, Asymp. Sig.(2-sided) 0.000
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Table 3. Opinions of Samgye-Tang products by age and gender (unit : person, %)
Like Average Dislike Total

Less than twenties 20(29.9) 41(61.2) 6(9.0) 67(100.0)
Twenties 37(52.9) 29(41.4) 4(5.7) 70(100.0)
Thirties 58(63.7) 30(33.0) 3(3.3) 91(100.0)
Forties 34(55.7) 25(41.0) 2(3.3) 61(100.0)
Over fifties 38(53.5) 27(38.0) 6(8.5) 71(100.0)
Total 187(52.0) 152(42.2) 21(5.8) 360(100.0)
2% value 22.473, df 8, Asymp. Sig.(2-sided) 0.009
Male 94(53.7) 75(429) 6(3.4) 175(100.0)
Female 93(50.3) 77(41.6) 15(8.1) 185(100.0)
2% value 3614, df 2, Asymp. Sig.(2-sided) 0.164

Table 4. Eating reasons of Samgye-Tang products by age and gender (unit ' person, %)

Takin Adequate Relatively lower
Delicious . g seasons in price than other Others Total
tonics .
eating meats

Less than twenties 19(28.4) 27(40.2) 19(28.4) 1(1.5) 1(1.5) 67(100.0)
Twenties 8(11.4) 40(57.1) 19(27.1) 3(4.3) - 70(100.0)
Thirties 9(9.9) 49(53.8) 25(27.5) 7(7.7) 1(1.D) 91(100.0)
Forties . 9(14.8) 30(49.2) 17(27.9) 5(8.2) - 61(100.0)
Over fifties 8(11.3) 37(52.1) 18(25.4) 8(11.3) - 71(100.0)
Total 53(14.7)  183(50.8) 98(27.2) 24(6.7) 2(0.6)  360(100.0)
1% value 23,580, df 16, Asymp. Sig.(2-sided) 0.099

Male 22(12.6) 94(53.7) 48(274) 10(5.7) 1(0.6)  175(100.0)
Female 31(16.8) 89(48.1) 50(27.0) 14(7.6) 1(0.5) 185100.0)
2% value 3.149, df 4, Asymp. Sig.(2-sided) 0533
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Table 5. Eating Seasons of Samgye-Tang products by age and gender5

(unit : person, %)

Yes No Others Total

Less than twenties 28(41.8) 39(58.2) - 67(100.0)
Twenties 43(61.4) 27(38.6) - 70(100.0)
Thirties 63(69.2) 28(30.8) - 91(100.0)
Forties 31(50.8) 30(49.2) - 61(100.0)
Over fifties 41(57.8) 29(40.8) 1(1.4) 71(100.0)
Total 206(57.2) 153(42.5) 1(0.3) 360(100.0)

1% value 13467, df 4,  Asymp. Sig.(2-sided) 0.009

Male 94(53.7) 81(46.3) - 175(100.0)
Female 112(60.5) 72(38.9) 1(0.6) 185(100.0)

xz value 1.878, df 1, Asymp. Sig.(2-sided) 0171

Table 6. Interests on the functional Samgye-Tang products (unit : person, %)

Much like Like Average Dislike Total

Less than twenties 25(37.3) 35(52.2) 6(9.0) 1(1.5) 67(100.0)
Twenties 22(314) 36(51.4) 10(14.3) 2(2.9) 70(100.0)
Thirties 30(33.0) 45(49.5) 16(17.6) - 91(100.0)
Forties 22(36.1) 33(54.1) 6(9.8) - 61(100.0)
Over fifties 18(25.4) 43(60.6) 9(12.7) 1(1.4) 71(100.0)
Total 117(32.5) 192(53.3) 47(13.1) 4(1.1) 360(100.0)
2% value 9504, df 12, Asymp. Sig.(2-sided) 0.659

Male 62(35.4) 89(50.9) 22(12.6) 2(1.1) 175(100.0)
Female 55(29.7) 103(55.7) 25(13.5) 2(1.1) 185(100.0)
2° value 1354, df 3,  Asymp. Sig.(2-sided) 0.716
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strengthen physical stamina(44%) W prevent diseases of adult people(30%)

D anti-cancer(10%) 0 osteoporosis protection(8%)
B antioxidant(5%) 8 hematic(2%)
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Fig. 1. Consumer’s desirable functional Sam-

gye-Tang products.
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Table 7. Consumer’s desirable functional Samgye-Tang products by age and gender

(unit : person, %)

Strengt-

Prevent

hen physical diseases of A.ntx- OSteo._ Hematic Anti- Others Total
: oxidant porosis cancer
stamina  adult people

Less than twenties 27(40.3) 10(14.9) 100149 2( 3.0) 2(3.0) 12(18.0) 4¢(6.0) 67(100.0)
Twenties 33(47.1) 24(34.3) 1( 14)  3( 43) 2029 7(10.0) - 70(100.0)
Thirties 45(495) 28(30.8) 3(33) 8(88 1(1.1) 5(55) 1(1.1)  91(100.0)
Forties 33(54.1) 18(295) - 4( 66) 1(1.6) 5( 8.2) - 61(100.0)
Over fifties 21(29.6) 27(38.0) 4( 56) 10(14.1) - 8(11.3) 1(1.4)  71(100.0)
x% value 56809, df 24, Asymp. Sig.(2-sided) 0.000

Male 105(60.0) 38(21.7) 7( 40y 5(29) 4(23) 16( 9.1 - 175(100.0)
Female 54(29.2) 69(373) 11( 59) 22(119) 2(1.1) 21(114) 6(32) 185(100.0)

1% value 42117, df 6, Asymp. Sig.(2-sided) 0.000

Table 8. Willingness to purchase functional Samgye-Tang products by age and gender

(unit : person, %)

Purchasing after

Purchase L No purchase Total
thinking over

Less than twenties 39(58.2) 27(40.3) 1(15) 67(100.0)
Twenties 32(45.7) 35(50.0) 3(4.3) 70(100.0)
Thirties 57(62.6) 29(31.9) 5(55) 91(100.0)
Forties 40(65.6) 19(31.1) 2(3.3) 61(100.0)
Over fifties 47(66.2) 20(28.2) 4(5.6) 71(100.0)
Total 215(59.7) 130(36.1) 15(4.2) 360(100.0)
z? value 11.497, df 8, Asymp. Sig.(2-sided) 0.175

Male 111(63.4) 59(33.7) 5(2.9) 175(100.0)
Female 104(56.2) 71(384) 10(5.4) 185(100.0)
x? value 2.727, df 2, Asymp. Sig.(2-sided) 0.256
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Table 9. Packaging by age and gender (unit : person, %)
Canning Retort pouch Tray Others Total
Less than twenties  10(14.9) 29(43.3) 24(35.8) 4(6.0) 67(100.0)
Twenties 9(12.9) 36(51.4) 19(27.1) 6(8.6) 70(100.0)
Thirties 17(18.7) 51(56.0) 17(18.7) 6(6.6) 91(100.0)
Forties 12(19.7) 28(45.9) 19(31.1) 2(3.3) 61(100.0)
Over fifties 13(18.3) 36(50.7) 18(25.4) 4(5.6) 71(100.0)
Total 61(16.9) 180(50.0) 97(26.9) 22(6.1) 360(100.0)
1% value 10.404, df 12,  Asymp. Sig.(2-sided) 0581
Male 34(19.4) 76(43.4) 53(30.3) 12(6.9) 175(100.0)
Female 27(14.6) 104(56.2) 44(23.8) 10(5.4) 185(100.0)
17 value 5596, df 3,  Asymp. Sig.(2-sided) 0.133
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