AEFE oI w143 2001 78 (pp.211~235)

AHIXIZ oIl 249 SEi0l TRyl DIXlE °3%

AFH vzl that 2nlate] BeleEst dolPhge FoidFe] F2¥ 9 vAE Ao
2 Q4HI i o] EReAE Aueas P 2R Sdo
AR M TS S .
aBlarge ] S8 FARAge] FAF] AT QAR A AFFRe Bz
Aoz A AFH &8 7HE T AF BTN 2448 Aol aujAiwdy
Aeadol FAANT. T HARAAN ARH aart ARPA F FeiRAe] fo
shz AR EAH, o] 2uAARAE AR RE AFFAA Poll@F A
Ao AT EA, 2484 FUld g FeEE AFH 24402 BAHE AR T
B2 Aolg BARAY 2, TAA Fdo] 2t AFAY Foll o ZF 9% HAE A
AR, BATIG BAFEY FEAEE EAA dxapisig A 9%
§E SN dulgle dEago] A4S0 FAH Ado] BeFE TP 234 o
& vAE 2oz YU

207t AFAA AZsE FaAont A wolst
AEN Polsts APHL WS Bl A
FolAAR® olge AuAYFA 9 1 1 AP dF AZH FAT b9 A
L UAE FLT WEZ PAYA & Btk

$931 ok wARelY aulAATRell ¥ AFAAE 2ulRels gy FHo)
A AFN ABHE Ao AN & TR AN Fa4e AR
Y3t 7o) REAZ Fol WAL AFE  Sse) AAATFRYY suAe £
Aol gont, Bl FAR PAR 3 PR, B0l avAREel wA=
go) AA s FLot FelARe) WA 4F Fo Bl nAse ATEAE 4Y

=Gl O ATE FBA gL Rew S o
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(=]

P

Ho

o
o

4g B9 2uABAlN R o)
2% FHLAYE BART, PRA 2
a7t Foldgel mAE FHe SaR
Befel et $o10 shia 2
Az QA% FoRAY W
Aol aulART wx)E
c2W ATEAd H2@oh
Tgoleks BAEI|Y Bojdze
g A sulx Bo

AYE wAY A FaAT o

off M

i o

=
o] LS Hoe BERY-

ojgsta &l

H A o
e rE kol

. Mgt at
AH|xIH0{9| A

uAR oA B Ade] P
A AHEHIE Yo HEI dart
5t ojmisiAl AL=HE= A7t HA
gttt 22 A9l digk geldo)n &
d¥ AE FRsHT ¥o HAdg
AL Aoy A3 T aldA R
o os) FAslsE ZEHo)AAE AR
AshE ANE A Fojrt el 4
o}
*‘ﬂﬂ‘ﬂ%oﬂ/‘i Ho7F v e gEge nf
T AU A7H ged, gREy
dA7+= =3 2} Engel, Blackwell &
Miniard(1995)= 482 FojdAS 1 &
Aol wet F34 JAAA(habitual
decision making), Zﬂ $hd FA) 3 A (limited
problem solving), FH$ 48} 2 (midrange

g
_g

problem solving), &iA £ #13) 4 (extended
problem solving)2 TE3 g0, ¥4
A7ge] Fuode 2uA7E Fajel #o
He Axd o3 FERAoR AAHE=
Rez A o F 2HA7E 7o)
F #FoAHE A=V oW FAA ZA
AP E 53 2RI BE FR
g3 GAd ARE FEE A

2{_&
k1
fu

Lee(1983)& Zﬂw/\}% W=, ok
[H‘} o)A A&, FFH|L A

2 AFH R R B, AFF
| EHL "I‘-’];t(}'é‘ A= 59 F7 g
7t B o fFEHE AHAe] BFF
A2 AH3At Venkatraman(1988)2 4
Fo #AGE ASH BT HAAFY
HEAR n2E G B AFlA
A Agd #F 2 JAMEA, A
AFA HF 84 A, ASHA ARG
A HAAF B JAAA 9 el
o] AR FF(information share) ¥, €

‘2°

K

A9 AE L Auidde) JgEe YA}
AE] AP WA Z Aoy HEA
(expertise), T AFAHRIE 58 HA=R

913t A3} (consequence) 2 A A 3FF T}
oltto = Higie & Feick(1989)2 A&l
et A& ARz 32 A3 JR
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ZH|XpR01o] ZHM A Zoio] o Sol| ojxE Qg

o

g AAY B, AEDY ARE QA
Agde AE, AFFuL ALgAA Y g
AAER Fol auAPAR A% PEA
2RSS 1593, Pucely, Mizersky &
Perrewe(1988)2 #|E#ao whe} Fojeja}

2A9) B4, AR W YEa

319 AT Fo) 2AHE AL AZIHYY.
Laurent & Kapferer(1985) @A A€l 2}A o)
A HlaEE AR 4 AXHIA AL

HE $49 4 ARHIo) 2n)H= A7)
#d WX det Fo Sow gE=
AP GG AF) AP ARE
A&HoB Z -,—at]~ A8 Azt AEA}
°of, 7HARRY &g BAH Awe] Ad
ARAZ, AFAYY Al So] xu)z}

Fofol] o3 ZAEE= Ao AskarArt

2. 2H|Rjghodo| M Rt

B o/
(1) Hojq 333}

’\311}3404": ’“3"%“—1 kB A3el me} AF
7o U o
F3te AN&A jrl‘q(enduring involvement)
S Fuf 5 53 Aol LAsE A
A ¥(situational involvement)2 25 7]
% 3}1(Bloch & Richins 1983), #aje] tj
o) wet AEFe (product involvement)
9 Ful#9(purchase involvement) ¥ 3
@ (advertising involvement)® E&F
7% M Zaichkowsky 1985). T3 Mittal
& Lee(1988)= v AEL 3las 4w
Ao ZEHe)AE vl ARAYRS
A F-He o}

(brand choice involvement)&

T3t

Pucely, Mizersky & Perrewe(1988)2 A
2 Al (aesthetic product)o] W3 =
FRAFA g B g2 1y
Yepg Aoz JpAsta u)$ '—ET
o #9E EHINFT S dF
& FoE Hred 9} @%@
(behavioral involvement) 182 237 o
o (experiential involvement)® T-#3tgch
q714 A&H HBQE APATFe] AdF
TYstn, B8 FAE SAAHA 2
ste Al #HEAEERE 5)9 T
T S F ALE JehtE #o9
FEd qIdE JguEH 54 #9
(passive involvement)$t 552 #d(active
involvement)2 THAl FEdEY A¥d @
o= AFLHANA FFEE FYe) AQ
A5 AER, AFFut 2 5
o] Z4A &Foly JAH BFojke) u}
2t 2244 #o(sensory involvement)$} -
A Fo(analytical involvement)® THA]
THech

o,tEio_ELL
2o fu e =

Jfrs‘:
rﬂ“
2

#&4

KN
=
Z

(2) FolF7)o)] o3 B
C 38 Folot ZHAA o]
#E ZHA o] Aei(arousal state)Z 914
3t B REHo]AH 3 ZA (motivationl
basis)\t &71°] W} AnjziFder} Ry

7|= @} & Park & Young(1983)2 4%
HE g e #de 9g%e B

AFeA Qo WA= FU olfE
2AZ ARG E AR B (cognitive

involvement)®+  AX 2 Fd(affective

E2FEMR M4 20014 78
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=

Ho

of
=

involvement) 2 TH3F=dl, AxpE 4w
A7 REAHSE(JIANEE)F  AdFA
(ideational) HE|E2 TEslEs 43 7
(utilitarian motive)ol] ZHE Fv Za=
AN =77 ojd AMAH e @A
#AHE /I EAE B2 (value expressive
motive)9t #AATGI |t} Park &
Young(1986)8] F&A7o) weEw F4A
o8 Fod LHRE AFANM fHE u
4 59, AFY 715 A L B
AE JHE v, X EdR s A9y
2HRE Aopldel st AEAES B
3t A7lolHAE YRAA Y FHE=T)
HAE 7THEZ BAEEL o) E7)9
A=) o ARP.

Mittal(1980)2 #e9] Jgko] #HF0)
o8 ARHE Ao AP EY, B
A AAZEH UES F7E 7154 A
=9 T oig B9E 7)5E By
(functional involvement)® AB)R7} A=
o digt HEAtgE FAezRnyg TEs
F7ohe X493 AFd Q3 382 B
(expressive involvement)?} elEojo} 3
o AketA T Mittalol 9&t® AulAka
A7} ‘@Adstd EEH A AHE A
He U4z FREER AU #oj9
A @A &4 = E(utilitadan goal)
A A8 A B ¥ (psycho-social goal)e] ¥
N Exstelngz Wk -+ go. =
oy zFe] 343 T APAzy 2x
g 24T W 1 2S5 BHY AnRs}
o] A FuzALdA FIgw Exs
23] B3k 7134E 9438S oA H

o] 2HIAE TEAZ = Qiok
Mittal®] A-7ollA FAFEL B
o A AnREY] AFAHREA
102 eyt A&l
< &HRY] AFHE AR
B9 oiANDdEE
ZH A HlE 7]5A

of
£ o o

ol ot mlo off

P

=

»l

e
o
-

o
=
&)

= ¢

Fade Ag BHEd, ot BT
A BelsEst Belfgel FA nels ol
of Bk Aol

(3) AEH9 BAIXY
Ho o {FHh ERFdE dx2 #99
TR B8 =Tho] NHE S0} i) #
ool TR dig AFe AFHA7)
73 (familiarity), A& (commitment), T+

% 873 (normative importance)®] 3 &
7K dAdd F2EYS 2ad
Lastovicka & Gardner(1979)¢] A9
a3k Aoz w1tk Ho)o] Bloch(1981)
e BAATE 53 B F2E

=2

daged, AETHFE g T4
1+ 3T

z

B o
w4 pd

A oHr o oy

1

A 6 29L HAZRL o8 AE
A(product interest) 7}

~ il o
o F Aoz E4
.

Laurent & Kapferer(1985)= o2 3e]e
o) #9E ARG 1AL, B
TEE #Ad qF AeHH A9L AT

Hhdo) wajo] Ao gt olFlE &n)

)

EA%, Ao} olH]
‘S A (centrality)’
T e Adeg B

A

= = O
e

30
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ZH|Xpo{e] ZHMA =D

[=1=Tn ] —

ol Toha Sof olxl= Het

ko] FAA Ao i3 Awe AFTIm
E #9e AdHoN FAR}A0) Felgo)or
o FASGT o8 147 AEL
HE EMAA B2t OF A QF99d
@A 7k @8R /A E¥E 4
he Aoz FAEdm  FRsAT
Mittal & Lee(1988)2 AEAE AF3lol A
HEHo)7lE AL AEHA7L NZ"
T84, 'A4E AY, AAR R =
A 7Y 4 Ao FAAGE AL I
13t Laurent & KapfererE

Zaichkowsky(1985)} Traylor &
Joseph(1984)= #AEE 48 71x] A&
T A&3 A o VT 5 Q= A 29
AL E FAA e
Zaichkowskyv 534 FHooiite F35R
@3 dwAoE ALl 4 QLE Aus
B9 5 (Personal Involvement Inventory:
PIDE 14 AFT A&t B 29
AE Bt A3, BE AEAGAM sty
FRIAGE F84)7 shte Rz
AR a4 AAs o BA7t GA AH
TEEO)AY 3] Aol dBAHE 7}
A1 F334.

Zaikowsky'} Traylor & Joseph® #o
o tAA F2E wiAlERE Ggtey
oj50] /sl HE3 HAHToA A
o Qe Al 29 2ol FRHA gttt
T AL Bt AYAE FREAY 3}
oo AYEL 54 AFTF FIEE
GRHA fxRBolghs AL ouFit

1

53]

o
£
Lo
-
o
_>‘J_'/
d_o‘
=2
=2
r )
4
g
ot
rlo

AZHAY ¢ A4S A ¢+ ¢
o I d& Zaichkowsky(1987)= @14
AN BAAEE AL} FTEAFA
o] 4247} ‘8- X A (emotional
- affective) 247} ‘0] (rational)’ A4
o7 FAHE SR AE tREA
#Hez  HIRHY  McQuame &
Munson(1987)2 ©dxtd @A 7dd
PIE A3 FAAA #Ae 2R
g ELXE /MEd EAZ sty o

A97 BHE FLAAT. o5 B

FRAReR FA, EAE Er
agel s AW 5 A 2918

gskaie

3. ZME BHoj9} AH|XIYE

(1) #AAA 7HAL A3 B

A (emotion)¢t 71 E(mood)S &H A%
o F8 ¥l g AA, A ¥ B
54, AFH 3L 344 .78 IF
s A8 FuiE AAEEAT g4 g
ofolz®, B8 AF FTY AFoY 2%
=%, 93k, 5943, JF2HUE #a
2 o]Fo] AF3E AMNA - A 71A
o AREEI Fodd. 2AA 4]
(hedonic consumption)® &2 $7AlA
o' EA¢ HAE HMA7E ot UiA)
g EARES A8 AT A2t 2u)E
v AL 9u3 Sheth, Mittal &
Newman(1999, 360-362.)91 ]34 7ZH4=
aule 4E B3 EA R (sensory

pleasure)g AFstn FE A& 7

=S
’
=

[}

EREEmE dhiad 20014 7€
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]
(=]

Ho

O =1 e

A4 Z}d(emotional arousal)S F= A=
T Mul2e] Abg o2 thgo] I o Eolt).
O #44 2 - g AZH AAJe] o
B AR 3 AR 27,
@ A" EA% - A 471, 1
AE deF 237,
@ #44 B8 - gt = v, B
# 3Z2H EY], AEF7], &2 AL
@ Avlek EAE - YL AY, 2¥xx
FF70, F7h A Sl Za,

=¥ I,

Y

HAEA 2o ESS gyrt 423
oJ(deep involvement)olt}. |2 S8
AEH Aul2g Folsta Abgsted 2E
AF AAA AFE T A=t 9%
= E’é’—% 740]‘:}. o7y 2 e AEH
AT " AT} Mujae
7R3 Anjgi o9t 2
EX AFoldt
4 BEdE AT ske
Sheth, Mittal & Newman(1999,
360-362)2 HAFH #9E ‘AHAL A&
Hoz AFod AMulze dis) R F

w3

r\O r:i

%l #A(a customer’s extreme interest
in a product or service on an ongoing
basis)’ 02 AoJ3ln AE=Ho7 Fay A
HIZH 548 bS53} Ze) AAE YT

WAEl 23 A% JAt Eod, ¥l
BE ASHeR gAY B oY

717 ol ima
W, AAEY) NEA AR Fa
Noz AEL Atra)}nz AAE of
oJtjelo) e 223 Fro] Bk

(2) 247 A9 3
2R AU 547 nels pHR @
ol &3] )R & AT o)
) 4SS 584 SAR o oA

o

=
=

__E
=

¢

A 5 27 $49 BRI 03 - )
e Aot Azt wEo gidt HEA A
ZAME QA Frtd) ZAE Fa AF
2290 dig 7Iget Hriete] BdA)o) o)
g od == A F AR FHow
TS A4Ead. 23y Oliver(1992),

o

-

Westbrook & Oliver(1991) 2 4H|x} 9t
F3 AFo) AFHAY AFANA FEHE
HARZO) 7 TR AIT FASHEA 4
BT AEF N WE3he] AFE FHo
AeE Adsty MdHo 2y dFHo=
QA #wgH 2HdA FEHE AMF
Hhgo] AFUZo) FEH A

Mano & Oliver(1993)ell w29 A|E2g
AJ(product relevance)S AFo] H&3 7]
T T =7 mex Ay

A&2 #ed) 9490 FUA A3 (instrumental or utilitarian performance)’ ¢
#ois KT Be FHZ 43S ygw HF AT =4 o) AEF 7}
TRT & Ao Add 2uAE A N7 Bass Ay - AuEd A
Folut ME|2d] #AE ANl BOER  (hedonic and aesthetic performance)’®] =
ARAEA & A, dFTAZ 49 o8 2RAG. o) 2 FY F2
B AF] F8 Fuftelh o]5L HE o xlme ZA(think and fee)d] HEo)
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2 M X

ZH|At2oie| 2t A

45|:|
=

o] ToiE Eoll p|xl= Hg

A% H23 We o) g o= F 339
< AFHHY Heo 593 JEoz 7
SHEE 2HAE AFo) AYUE AR
#AA EA% 5§44 2R ue AEE
< TEIYE RE AARET 2G4
2 L
AFE AT 9w 149 AT 22
=73l 7)%3 o] tKStrahilevitz
& Myers 19%). AF AHlE AXY o=
FAAT A8 AL} 784 Y 2T
of #AHRA T (Batra & Ahtola 1990) 2H)
Ago]l 54 AF L 2EAZ 7R A
U 2Rz 3439 Aoy A7
AL AT 927} ik
°]¢} #-A}s}A Bazerman, Tenbrunsel &
Wade—Benzoni(1998)8 ZHIRAE e YA
H A3E ZAAA A i(affecﬁve preference)
Want9Jr AA A 3 (cognitive or reasoned
preference) ‘should 2 FEE ¢ 9E Ao
Z Adsg o 233 AE

Hoz

)=Nge]
T

284 AFoe TEY Y ¢ Y
ALE HAY & 3 7L &L A
T 484 A3 we Rola 244 7}
A7t B AFL QA N5E BL A5
Ao] =

AnH EE 249 2%
Ol RELE
EE

, Y, A
#2478 APE 98 &
AFLE Aostn §43 AFLS
HI7 A H o2 FRAEY =31
140y 7154 T 457 39
3L A8 LHEE AFoE AHs
% o5 AFeA A AN &

m

N
o°(‘

&
3
2= 3]
T

2 1o Mo [

ft Nlo

Ak AED 28 A - F ot
A AF A A 55 A% 2R
X7 A% 2R AEFdd) By
ATIAAG. 3 A AR B B
AFe) Z&A AFd HF M2 Adn
o £7] £ AgHAdN 4oz o
A dsdde A& A5

Xﬂv‘ﬂ | SiEA ZnlRte) Wy &84 AFE
22 ZIHE 3t AR AFELZ R
7% o) wEA A AEY a4

A AF A AT EAL o)t
o} Assael(1998, 250-251)9) 9J3ta &-4-3
AF dE J7tAA Auze Aol
B¢ FRE =Y YA Rojmz
AFE0l ARG z3e) Aok 13

U 233 AEG) g Grraas 2AL
oy FAS A g aA A=

7% Zolmz AFAFe B 74
! Auuc 443 ojuAzt §s Fa

A9 A7) ojulA e &
aulRE AEe] 7o)y

EAE T8

AFARE) FE

[e]
LEANA om| X e} G g e A
o]z]u} 71}3 1@3; xq]%% -?nﬂi-]-—?_: A
HZIE Qo] #HE ARE FAGRE=

Ll
)
i
o
]
o
Fi?
i)
-
Fo

gt did=
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lj.

=2 40

Aol
HAANF g

1 gAERe 234 4
. 1 A anAE AF

b Assael(1998, 2650-251)& &A%
A& FeiEE AFA dAs X
Ao FAoHE ‘“Sh’] A &4 &
102 FuiEE AES Fridsl Hgst
A BAHE Age] 917 o) #4434 A
FoA A HrldA ArgAeE &5HY
7heAdol glew 84 AFol did FR
gae Frood dFdgds RS AoEn
Utk webs A Fr1=2
2HZNE AEFY HEH
JER {FARE 3EE
FTee Aol A3l A
T2, AN FABY 5
B Aua FrAAd o
g Aol
83 AFol Ui HrbAA e
AFA 7 S(attribute-specific strategy)
ARE T ol BT & AR A
W& B71E L= AFHEI 24
Aot} wide] QA AFL ER Al
FEAC &R Z A4 (tatality) ]
me ARE HUlstE B T4 AF
(category-based strategy)e] 432 7}54
o] i, watA AvlAes AFE dd
Aot T AAE sheAe]l B9
(Assael 1998, 268-269).

-

R

A
=

KR
=

i =

o}i

(4) #AA AAR\sk FulE
eg o) o g4 2PN =

71-2\3 z-]]

T
=

9} ‘A A
e 2y 25E 4%
4%} o 17+3F o
2 0]F A (duality) & X
dt} gebA ‘old AL A7) A3 A5
‘Folslr] mEd) Pt VL FEE F
21t} Babin, Darden & Griffin(1994)9l <]
s a@Age] FEA  spX|(utilitarian
value) ¢ 2434 7}x)(hedonic value)E A
33t

B8A AR FuEe FPeRG
A Ao gAEG. & &30
Al AZtEE 284 JHAle aBe ASE
£ §4 2E77 FREA= EH
o] AFo] AleZ2y T EAQ vHAoz F

—_

e AL oujsit, @8 &PdA F
TEHE ZAH e A7t FEsAE
gorl 5474 1A ]511 F@A) 1 J)
Aol HYsy wg AW {34
(playfulness)ell <f3l I5dct. & L9
A FTEHE A3A MK E FEEe] A
e FAY grzegn 3338 7HA

(emotional value)E wrdstc}, wepra 744
Moz BAL = £33 AP}
2271 7MIAE 2R A TA98X g

o A 1z, 459 B, A2 A
%, BYY 3% w9 5o BT gHAC
2 JHgE 29489 299 5 9o

m. AFEM

AR AT AR Fojol tid 73
o2 o] AFeME AnAAAE

=

=
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AHIXFR0{0 M o

ol PO S| olxE A

2HAe AR A BR, Aokste] B
VR 2AR AT o8 YA 24
3 el AW Aoddn gedt 2
& ATEAS 4zxoz Yo,

)

1. aH|Xizloe] 2 Ahel stol

HAQ7 RN =9F o} Zo) 2]

ABAE F ol FARES /A= 9
AR FxEols QA4 AE3 s}
FRE Aoz ®BAY zg AFHAs}
3o Aol AujHeln b 2YdEo)
FHAQ] FEREo|FY= ﬂd}(Zalchkowsky
1987)9M 53 F8A4E 7IRE= 539

T-ZE(Kapferer & Laurent 1985)2 8t 7‘1
T % B9 QA i3 HRAF A
7} o) oheFst

T ATNME o8 M5 ATAAM 7
47 Ao 2HAAAE :r““%}‘:‘ =

P

A &t w8
HoR BARI|= 31 ZRANeR FoH

7% dk E=3F AEAAL Y AR E
A7 % dka %24 7S Audez o
73 AT = vk Mittal(1989)= &

4 57149 IL}E} AFE T
o FojAR gL AFsA

Folehs 263
oA Fow

A AAE 7IAE A2 XA b 9ok

o] Sheth, Mittal, Newman(1999)E
AFAN Z8H A E FF34e 2HAE
ASHoE FoHo AFTulet FEHE
WA P5o ZHolep o] FuHE AL

2 AASAT weEs aHR FejEd A
A9 2K F8 DA AT E%«}
T Ao Anae] P FeolE F

EeAE

l

3. 4dH Eo{S7| Ho{TZe
ASRIR HAM
oOoO—+—"1T0 =

2H| AR 7E dAk Eola AF

& T3 2xdd 7HAd t}]?& 7lf119‘r A 2k4f
Azt st #ogEo] oW FH
o 434S F AoF HAY T3} A
FATANA At &gl FajAAe H A
T ¥ AP EYA= B9 2EHo]
A 2A & #9578 By Fug
237} 7k el 7198 F & Ao
% w2t E ATeME oldd #EY

9} BAFF] ATALEE EA5l AF
Al AZdE A Sdy a2 A% 244
FA7} LAY F) wx)= EdE JS
£ 3}
V. B X MELH
1. MZzlod &M
AEHAE Zaichowsky(1985)7F o)

ol BAGol dutdos AHEE F Q%
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£ 7}23} Personal Involvement Inventory$}
o]Z 4A3% McQuarrie and Munson(1987)
o] #93 % Laurent & Kapferer(1985)7}
7§ 2% Consumer Involvement Profile, ©]
T2 (1990)9] AAS FRAHE FA FA}

o} By —vgz* 4% gRad 442
Belehs Aoz wuHe FYE AUad
A% 023 he) 77 ojriAE A5

2 Z4RAHRFE TAHE FAU:
<E 1>l AN %), 20 Y welH
59§27 aBA FFE 68 A3
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o

#oqEE= 7 ZEH
A (motivational basis)= Mittal(1989)
& E93 AHANA TEo] FAHE
FH AR ©Eo] AF die
-AEE AMdA B FREHE 184
AMECZ SR Zb AF Ui BAQE

7)1=R oo} 3},'&]2—’! #Hoz Rt a7
A HEsHd FAEL }%?'5}%:}.
z A2 {23 F7F AAUA B
x99 dzAz 24sge=d, WA
FoEle B dEH 22 =
AA R “Avgriet AF
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gy g & ARE
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=
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The Effects of Hedonic Aspect of
Consumer Involvement on Purchase Behavior

Jung, Moon-Young®

Abstract

The level and motivational basis of consumer involvement have been recognized as
having important effects on purchase behavior. To explore the importance of hedonic
aspects of involvement upon consumer purchase behavior, survey data on involvement
degree and type concerning 8 product classes from 388 respondents was analyzed.
Major findings of this study are summarized as follow.

First of all, hedonic factor is evidenced as an important component of consumer
involvement. In addition, hedonic dimension of involvement is proved to have significant
effects on consumer purchase behavior in general. Secondly, analysis of the difference
in behavioral tendencies between purchasing product with hedonic value(coffee) and
utilitarian motive(washing machine) shows that consumers have relatively high in
degree of brand differentiation, brand commitment, product knowledge in purchasing
product with hedonic value. This means that hedonic aspect of product and thus
hedonic involvement has not less important in predicting consumer behavior. Finally,
several interactive effects, which suppot to and conflict against the previous research
findings, between level and type of involvement upon purchase behaviors are detacted.
This implies that hedonically induced involvement has moderating roles in the effects
of consumer involvement on purchase behavior.
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