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A Study on the Determinants of Transaction
Relationship — Types in Domestic Banks

Lee in—gu

Abstract

Service firms have always been relationship oriented. the nature of service businesses
Is relationship based. As service firms, like banks, insurance firms, have grown, The
masses of consumers have made the establishment of true relationships more difficult.
Understanding the motivations of consumers to engage in relationships with marketers
1s important for both practitioners and marketing scholars. To develop an effective
theory of relationship marketing, It is necessary to understand what motives consumers
to reduce their available market choices. This article focuses on the development of the
successful relationship strategies in domestic banks. The results of this study show the
four types of relationship strategies - social bonds, structural bonds, financial bonds,
and other bonds. Although the effectiveness of these strategies differs as the types of
performances, All four types of relationship strategies are essential for building and
maintaining relationships with customers. Totally, the order of influences on the
performance is as follows; financial bonds, structural bonds, and social bonds.
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