[ ®w & F & 2 g i
J. Korea Commumity Health Nursing Academic Socief
Volume 15 No. 1L 4 - 5, March 2001
(o) 2 o) j =]
WAt =2 o] WiulAE a3}
2 (=25 2
23] ARRE, 224205 BAAT
dao-xMH XY (TAchetr ZtECHE
= = )
1. ME V. =2
0. 2% VI Z8 ¥ A
I, oAtk &Hazd
V. A3z} HEEE
I. M g gz} 71 A Holx X &S BAE P Fdo]
BEAIREGIAIE, 1997), TIAIES olgiuzt
1. 9dqto] WM o Azl JETE 1A F e 2AHFYA A4 U

A s R
L

FerbEle g2 Hste S olEIilHh
F7h Al AR A - BA - ARA Wske AlE
o BT Aln WAl e IA AsAZe, 1 29 9
5387 94 2 #HIE AA HAJT(LEE, 1984).
53] Bde 228 o4 87 FFA FHAM &
vlzh 919 AlRTEE WstE 3,
o2 Q¥ oz M2 I AY
HAES HA%e gl AES A A7) ot A
odeES Ao A FAR(F71A, 1993). ol
B2t 410 W A 2 oA"Y dzke] Yool Al
AHATH (o187, 1998).

B Bl 9o} oHAR 71 F8o] AAHTEA
Tz gloiM® vhAY el BeAol tiFH
Ak, FAEo] Hdd s AZ3ke Ak o'
Hl2 ERd ARAQ FFE vIAe A4 gled

A (Atkins, et al., 1996), HAM 2lgiu|zlQl

42

g 5 gioh uepA] Aplx AEAR) EFAHES] Bf
Aol g3 olsiE ®olm 2Eo] WA Helel 9
AollM A FEE o &  UxF Bk Ao ¥
4 e AgA F93 REo] Hu gle Aot
(=19, 1998).

P. Koltere= A¥|2 71ge] 3= viAE &52
47 nA " (external e AlAE
(internal marketing), %38 wlAH " (interactive
marketing) 37 &2 &Fst] AAlstn gled, %
ulA”lo)@ AEAS 4Ps wHA® (price, product,
promotion, place) 22 7ol IAFAA AU 2E
Fulstn, 7HAE Aeka wiestn 3187 8 P
A BE 44 4FE ouisi, YR npAEe
Myl 7]]de] uAz tiHse FUY 2 BE Ay
2 89& gvHoR FEA|n FUE o5l
oA B AFste 9Y¥e YIxE = AL
i), wix|ete g AEag opA"eld aAwe]

marketing),



o QYRR YooY 2T BEAe] ARYE, ZH Bz BAAT o

% Adste | Yol FHLEY 71ES duiEe
Aolt}, Mulx upAglo| o] Mujxe) A Mula A
gzie} HEA BALT Mu|a EolddE A}
o] FEFEo Qi Aot &) g2 dAE
A wAY Ho J3ag mlAge] &3] st o
2l 4574 viAEe dA FAQ F99E e
2 3l %o e R vARe dEFE oA
o 43¢ A% ¥4 /M 84 24718,
1998).

HT AT Mu|A 2Ae ER7t a2wES]o]
FzEAA YR sA" S 58 Mujx g} o
FolAol st o] B ANE ERES BGY T
T &0l ZxHI UrHelgA, 1997). TEAL ©)
TE TIAME F8 AR JEE dgstuz,
AN 2R 24 S daide A d3Mujx A
2219l 2tsAke] ERE AT, HEAE A
9] FHE Ay LT & xS AL 24
o ol ZgFoE T WRuAY Az Yo
A el

s Aulzol wlAE G B 7189 97
(&5, 1998: <Ak 1993 o|%n], 1999; o]u
of, 1999. UXg, 1998; AFd, 1993; AUA<L,
1995 AAw, 1997: H¥e, 1996) 29, 3%
My 29| oln|z] IXMY A7t FHE o|F:,
< "8 ®lX(marketing mix) 8249 /g,
Az F4 24, aA-SRte] BA pAR Bl §
Rk, o|FllA FZAR-BALS] #/A whAEC] #7F A
F(o}Hm], 1999)F ALl UYu|x) d7LEL Rl
Hoj dig d7el B = ., Wi A" Azeqe
= WY JFse 2AES, ALY, #7, o4F, A&
S8, 2R, fuy #3, 5% z
AEYel o AdFEL dHFoR AxHo] g
oA E UHuAE LA ZFE AT 24
B33 A3 el
wahd 2 d7e H9E 22d) 3R il

MdE =903l 7+ 2908 AvEoaxy Wil
Agas AMdstn, doprby AT H

4203 2HBYS FINA A3Ae] AE

A e
v B 4o

¢

ool

ke

= i

)

o)

Mo 2
7o, o

4E Fole ¥, AMx FAB 2AVEA F%
FE Ml QWYY 398 4T B3Ae A9

Agystetl Zldsle HaAb|29] AR HEey
< A& 71ES AZstaa A==t

2. o7 B
2 A7 7 A7 AL e 2t

1) ¥9 B3z yioA g eols 3Ale] AT
e @ zAE9le] ALE ZAlg)

2) HY A3zAe) YERaiAE g} 7EAle] AR
nE g 24 EU7e WAE .

3. 80i2| Fe

1) WFeA="

WRetA” el Muj A 22o] 3 HA AGL 27
Tadolgke B A MulAE gelm A
E371 Ao, WA 23ADAA Mu)Ast AlF3le
£ HYS gEn A5sn a8AA R AR &

£ HA FFAE %S 99 (George,
1990).

£ drdie AkaE, e, psFAY 371
A WFEE WREeHAR 89S ou)(eEd, 1997)3H
Z7r & o 2ot

(1) 9rtes

Jatage 249 ZRE FyFey A5k 9
] E e I ol ARFEA AR, 94, 23
S Adstn mBFo IR QU7Mjole] ojd HFL
dosAl R FFo(AFEA, 1980), £ AFolA
YAIRER ZAFZ JFog BEFE ZF(1995)
7 e =7E AL 3, Bg3 F 1678 £
oz Y 4 AT, 344, 94, Ao
Ay A4S ofnlgt

(2) ¥e15y

FYdel Gy YBS2e) P4 L AURA 52
Fgoz AFshe YIoldel rH4A AW FvE
SJrlsiel (A%, 1989), & Qe Q7R )
W 1671 2Ye 7A@ A9} olo] g @
Zeed 248 448 dole.

43




o FTRANILIA A15d A% e

(3) w&EH

2454 24 Astd Fde A4 71F
< YRR, B Hgdte B del T b
ARE ERHoR AT 4 U=E A Y] 98
AYE 223 FF (%A, 1988)22, ¥ A7
Me a7 e 1478 B39 {7 dig o
2 ¢} oo diF VEEEA FHE F4E oulFtt

AL BUEE 2z} sidle] zprle] 2R B

3] AdsA He RE 3929 7m otz

3l Ex oje} T e FREAEHAA 7

915+ BE(Smith, 1969)2, ¥ A= Slavitt

9] 391(1978)0] QlA}, EA}, HAAHY HARE

S 23| Y5 A} =TE EBEdER s
(1998)0] AMRE =32 Z2HE H4E oulge},

3) 23 24

=4 =3 i3t 7199 FYA (Identification)
E<l(Involvement)s] A4th3 F=(Mowday, Porter,
Steers. 1982)2A, £ AFM= Mowday T
(1979)0] Mg 22 EY HEXE o83l ZAA
(1986)°] MYF =72 ZHH AFE 9uidid,

=
HI

o I@

1. WsoAE

W miAEe] Ageg Al uiAE Eololl &7
H A& 19703 Ftolct

Gronroos(1981)+= Aui& miA|"olA AHAL-E
o & APeAA o] AR MY T8 8
2 A Y vA"e 582 FrIskE AR
o] 7Y Mdelelm AFSATH 22)a AU ol
g FAUA, AGA Dol g WE FEH gAtaF
AN, N19AET A T FEE AR AT
g R Alasle) 23 QAL dE] Y9 o8
AAAY Hele) AN, FALE BAE olF W] 4
g 9 dla AFYACIMY o8, FH] AR
%, Mula S S35] 43 71 digjel Az

44

AL AA], AR QYA E AT AR A
A 5 yRaAEe] FAA WEoE ANS
Kolter 5(1996)& ZAFAUE 2z 3 "
Ox 943 AR F2, 24, 94, o, 7, 4F
AzE 8ol B 5& AAIRZ, Berry &
Parasuraman(1991)& J¥rlAEe] FAS4EA
5T ALY g1, ZiduAe] AF, 49 1S,
g9 93 A9 2o, AT Y4 AR, ot
9} BAF Z¢i9l ARER 2AL 5 URIE 3 Uk

Aul A Z2d) yRelAge] £lo] 87EHE R
Np|2z29 uAY 544 Mulavt AHez 7
Holmg MulAE sy e olF s
AT 471 glenz gEmAe 835 FEAFH
A A puaE Ty RS HYE Holok
817) mEelt}, EI MulAE Ak WEnAeict
EEsln Ot Mul2F4E Yisln 3 a0
Azkste Adlxe] EFRo] tiwidoly] Wi, FAH
9] Zr|Hoel ZAY e w&FAL EFA Mulx
58 25 H33 olge} bzl Ui BHT
x5 L wjokslel AuAoh) AAnHy} 53
o FAE A8k Aol vl$ Fasln FAHEA W
HulA|eo] ol2it 4ug gAsA it

X3 AR EAL Bxle] g7 33, OF
o] Mg & =3% AFdte AMulxEl del o
olsl Zo] EE Muladhz BHAA & o, 13A}
= ogav|aie] X 9Eg vl & gle AFH
Aol gl oj@MujAc] glojMd FLF HEk Fe
Q) ojulR] xpHe] glolA TtEAH| 2] FAo|
ol Fethn = ZAo] opth IER TFIA
v~z Yo" g =9, Az e d
TFe w$ $8% A ofd ¢ flen, AP
wele] Mikad F £33 gloln HAwe] X857}
g wzix X&AQ 1T E AlFsiol 3, el
ZAAQ QA7to|n, EF ATAAE 880, 244
8 gxet A Az glo BAEY 87FF FT
o 2 & 5 ole ARvieke A Hdde AP
2 98 FAAgRE M= #HE Mulx AdA ] o]
ulz] Az wEd F8J HFE AASR SFE
oz z ek Ao

ols} o] wA WIolahe M|z ZAle) BEE




o Bz A Yol 223 kAl

24a] felde UeeiRe] Musolcl & Wa
7b om AN W s AWeseA

JAIAE, AN, TSED So| Fo sHOZ A

AlFz glon weld 2 dpdde 9 37K 89
YA o2 pestuAt ot

AREL e BAsln 2 Ex of$ oy
gzojcl thad), duetdog zAeol ERE Ao
2 2] dskd & EE 11 o] AREECA 3
2 97, 7 55 Aslm n@go s Q7o)
9 oW YFL dodA = AFom(AEH,
1980) o3t} & rlage 715 TAYEY 7
g FEstn ARA &8 FEe F8 Y,
TARES B2 &4, A BAE sted Fad
AT @9, ALY Y5 BAEe Aot
(W. G. Scott & T. R. Michel, 1976). SJAlx%<]
Hee oJrtaE ZZ(Beach, 1975), 2AAa%s AY
4%(Roseblatt, Cheathman & Watt, 1982), 9
AlrEo] AMEElE 22 F2(Chruden & Sherman,
1977) 59 715 w2t £/ 4 sioh £ d7A
£ 23 YoM AHEsHe QAT FHE golrna
ZAFZ 71EE FAHLE AAEe] HHE ATE
A4 g,

HAQ 24 FEE g1 e BXEYLe 247

H

A9 257k Ade v + A gozA B9 =4
z

2]
iHez FgzAeld dAska e BAFA4e
£ WAEFA(laNY, AFY, ANEY,
AQIRE), WHY BATYHBAY, AAANA, 2D
AN, B3-S LA 02 otk
A, 1997).

2SERL BEANT Bled 458 5 2
sabe ARA 5 P ol9dl B e 5B
DsAEe 4SS YA 22 98 FAA
7o, z7e) PYEE FVAFE 220} 7] W]

A

Hu
=)
A
B
»
wa
8
i
1o
&)
2
[4:4
-4
[ ]

g1

B 3 sHQo] oW liel oistd SHT W3
ojuf ez 7HA& ZAY YA He AEH
ZAgoz(ZAEA, 1991), 53 27 FAHYEY "=
€ 718 Exu 77 E o FAHeR #EdE A
o2 P FU=H UF Fxo dWHE Ado
webd 22 FAYEY HEe el Z3d 2%
8% oulg AYn Jern ZzAFTHLEe FEHES
HU 23 & U=E AL 24g3n o8 AE
Hog Feihe Zlo] 239 AN A &
ot 22749 BER dFHA L Ade ARt
(job satisfaction), FFE%YUGob involvement), &

210 Z(organizational satisfaction), Z2E%(organi-

1o of

N X

N

zational commitment)¥ & € 4 UtHShore,
Newton & Thornton I, 1990).

o]F5H(1980) = AF RIS Qo] AMle 2t
28 Wal] 3 3FAA BA deE BEske
Ao Ao, oj$xH1985)= 7Melel F
FE A3sed wie A 9 =g Ut
319t} Blegen(1993)& ARTES &2} 7159 W
F@eld] i Ado A, A S & PeEle 2
o] tizt Ad7} APsl Holsigln, AFUET o}
E EYUSENY o]dF TAE KoY =F 589
A3, 2taAle] 2Ry FA"E WeEA Q)

A E4ol 4ASAT BUY W@, 4, o
4 549 AW 27 B4l ARexs) B
We(2Ed s, 24 Pl A AeE,

3, A&, BB 9ilaE, A, JEN S
137K ¥4E AAE7IE &ttt Irvine & Evans
(1995)& tEANY] RGNS #F =7 velel
Al AT AAAEQ WM (Re, 247189, F2A
A WAF(AREA, 9] FH=HE W), /dE &
Az #RE WA, 48, g=)r AR Sk
dEFe vAdn Easie EF Gilmer(1961)E
o] gatge] AaE Y] AT FAF el
oz A9 A, £, 3] B e, o
T AT A, AER, AR ARlY 9, iiak
g, Az 58 AAE

Z7 2l vjalo] oFek(1998)& 71T ERES



[ 2]

“

o st $4€ ek 4319 P9n Pl

. 278 9L vlAE duedse AAA &
ALY, 2912, 4, 4, §1, &7 )% ¥2Y
A 2A(A% FF, 989 B}Y, 9% 2Edx
5). 2454 2(zA9l 208, AAN2ReY Fed

Az, 343, BAd g 4 9 zAEsH &4
ol k. 2AFALe] AYshe FHs e it
2% 7t 5 V%d gE R E95, 3%
Be7l B&5E, 23 o] FAUY] BA] Bile] A
3 =72 o, AR 2 ol Fasittm A7t

53 9tin
7 ), 2R &34y EAo] AFFAUA]7] Hrpe
AASAAQ A¢ 228 o] woh T3 22 g
F8E°] /K 2F3AQ dz, AAE dFd 33
3, A3 334, BXFA, Ae] FAPA,
TAY AN ol BAE A o= Fx &=
U 5ol 2B #FE e ¥Wede] ERIHATY
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A QAaE 48, 1EE AtR% 4F%, T
7 gAtaE 578, ol i IAT 3EHY & 16§
g, 53 Az A oY, Hevt F2FE SAle
5 Al 555 Uit =79 AERA ARE
Cronbach’s Alpha=0.85¢|1, & AFlA9 A
Z|% Cronbach’s Alpha=0.67°]1%t}.
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1689, 53 A==z pAsen, Al ¥e5E
NET7F 222 dr|dit). B =7E estusst AL
PATEAL, A - v 15%1e] AHEE ol WRENIEE
AZsen, £ AFoMe A== Cronbach’s
Alpha=0.86°131t},

R34S A dAEe A, HAES A
o, A A, dulas, ARms, Aupdy 9
—:L’S Hele] n§, 5ol 2AFag, Hepig, 23
NLEA, oFo] us, HFEH 25, B4 W E-’FE_
S T2, WE 25FE A Ad, 9% 1%
¥ 2t A 1489, 53 Az Ao, Ae
7} B&FE Ul 252 st & =7e ¢
zemset AL QATZAL A - B 15909 A
72 ol WEEREE HEaen, & AT
A% Cronbach’s Alpha=0.90°]1t}.
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Slavitt®] 321(1978)°] A}, kAN, EziQlEe
ARGEE 245 fstd R =7 fAE
(1996 -4 dTE BEdZ A59(1998)°] THe =T

Beohsled ApgEtch & AFelrds By ¥

-E—J 44 3R 5—1—5& A4 479, AE
A% 8%, @A 623, A 98] F 38
54 xR Fsgen, A4t 2278 AR
‘?:’3‘“‘57} 22 Yuigitt. =7 AEgAl J3=
Cronbach’s Alpha=0.87°101, £ QFelre 4
2= Cronbach’s Alpha=0.89¢]31t}.
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g3t AR (1986)0] WgE =72 168%, 53
Az FAHJen, A7t #E4E 232U 55
& 9}t =7 LA AMEE Cronbach’s
Alpha=0.87, £ <749 AZ]= Cronbach’s
Alpha=0.89°]3{t}.
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ATEAT HAAZ Husty P2 de F 7
EEe T2ow MEEZ wjism AAEE 3
% 35eiAnt. § 31299 T3ANA HEAE WX
s} 29982 el n(F4g 95.8%), d5E A
B4 3 ARZ FAYY 4372 AN 2569E
Aoj o] &tAHFEE 82%).
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#3¥ AZE SAS programE o4l At B
A A e EAue o3 2o
1) thaxte] Uuka B2 uinel wiigg Pt
2) WEnAE el ARE 28 PxE i,
£, Adig, Ao Feigih
3) Wiy 899 ARukE 9 2AEY7e] BAE
Pearson Correlation CoefficientZ 4313t}

V. 95 H=zt
1. HYAtel gty £4

E @7olAe tidlel 9ty S48 A, 9%,
&9, A8, Fun, AN, 48A8E, FFAMY &
8 B3 zARIoH 1 Ade & D 3 2o
g2 2567 FlA 8 EEE A7 100%°]
AL, AHE BT 28742 20007t 68.4%= 71
Bka, 2 ohgo] 30W 26.2%. 40t 5.5%2 <o
2 Jeiga. d¥e HEWE 57.3%, T3S
$HE 26.7%, WY )3 8.6%, WERUME
7.5%E0101, AEEE vlE] 63.7%2 7V B
Stx, 71& 35.9%, AP 0.4%9 <ol FxE
F7t 47.0%, 1527t 35.9%. Ewsb 9.3%, A
éw} 13.4%. 71EV} 0.8%2 JEh} Emg 7IXn
- i e RS alzl %2 A w7t Ad H]*s“

o A9 okt dERlEALR 81.1%°1311,
T3AL o)l 10.6%. %‘%‘ BEALL 8. 3%]9}0:4
78S Bah. 7dez, 1dold-5 vl 71.9%,
dold-10d wiRtel 18.4%, 100d o)/de) 9.8%0
Aok, 2FEXNE 7EHA 36.1%, TRA 17.5%.
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T4 15.5%, AHA BT 13.9%, WA BE
9.9%, o1 4.0%. <19 3.2% ol

(E 1) chartel Qurs S4

N=256
£ 4 + 2 BT (H) HEE(%)
g 4 of 256 100

204 - 294 175 68.4
o 304 - 394 67 26.2
404] o|4 14 5.5
S 146 57.3
s 2 UHYE (L E)E 19 75
2t= toH(CHEh E 68 26.7
ciztd olat 22 8.6
J1E 92 35.9
" o|& 163 63.7
224 ol 0 0.0
Al 1 0.4
JlEn 73 29.6
am 23 9.3
s HFED 33 13.4
en 116 47.0
7|E} 2 0.8
ALIZIE AL 206 81.1
9 oIS AL 21 8.3
215 A} ojat 27 10.6
14 ojAl - 5 ojat 184 71.9
oMz 5 oja - 104 pjob 47 18.4
104 o 25 9.8
QupH| HWE 35 13.9
o w5 25 9.9
SEXA 44 17.5
ZREM  2olgs 10 4.0
| 39 15.5
CIE] 8 3.2
71E} 91 36.1

2. UiFog 2, AFekE =Egee g

EAle URoiAE 8 AxE AHE Zie
(B 2)¢ 2o} 94 i pagoM 4] 2d #HR
e 53 Do £HA iR 3423, 3
oriaE 3.323, FoF 2itaT 3.08%, BEA
2% 3.00428 Jeidth tgez wsEY
2.54%. BIEQe 251402 Ve, oJAtaE
Hlg] BelFAol us FAY Aot AdiEoz ¢
2 4 5 IR

ZFuiEe 53 ko] Hi 2.79%eIn, ZAE

42 dA 53 el BT 3.00822 YEhst
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(£ 2) Wpobilg 29, AR0E, =NBYe BE

£ g7
JAAE
AHEE 3.00 058 1.00 4.75
S5HaHy 3.32 0.560 2.00 450
THH 3.42 0.48 2.20 460
Eo{y 3.08 057 167 5.00

FEEA HLAE Ao

=21F4 251 056 1.17 4.00
IREA 2.54 0.564 1.00 3.60
R 2,719 034 174 356
=5 gY 3.00 049 160 453

3. WRoplE Qolnt Aok, =xZelZiof 2|

(F & WA 807 3Ake] AR, =
B2t BAE B4 Aot (& 3) o YEr
& onkel o] Swire] AUBAE r=-0.16~0.54
9] M9z Jeisith ReeE A9 g]la ARgt
Z3} 22 29L BF £o3 A4UBAE 24t

ZRatze 9333 r=0.54(p=0.000)& 7}
ZF B AUHAE B3, ATH diARE
r=0.49(p=0.0001), E=1¥4 r=0.40(p=0.0001),
FHA oJAAE r=0.33(p=0.0001), Fd3 At
£ r=0.25(p=0.0001), 33 oJAlL% r=-0.16
(p=0.0082)2.2 fog 4adAE Yeioh

ZA8Ue FgA 2AAEH r=0.48(p=0.0001)
2 M s AEHAE B3, nSER
r=0.42(p=0.0001), $%& °oArL% r=0.36 (p=
0.0001), Ba%4 r=0.34(p=0.0001), #ix 9
ARE r=0.25(p=0.0001), 3+3 JAKE r=-0.20
(p=0.0014)F2=2 #oF ATFAE JEpiUTH
UioAE 89§ FY3A A graEe AR
B, 22299 SABRAE 2o d15FE AlaE
o] AMLE AFUEY 2AEY F=E BolAE F
A & Yich.

ZAFYS BAT Fo iRuY g9 AR
Exo] AuIAAE B2E, w§FH  r=0.37
(p=0.0001), 4%& 9AA%E r=0.25(p=0.0001),
F33%4 r=0.24 (p=0.0001) Al 7} £3%te] &
o AUWAE veidth. AFNES BAS £ Ul
BopAe 9ol 22 Eqxo] AadAdME FEA
AT r=0.20(p=0.0012)7 <5H2H orlixF
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o BUTEZAY URobIYeT DEA) AFVE, 22N BAAT

(E 3) WRoHiE oot Zeoks, TXSUte| 2|

AEE FEHY aoiy iz s2|&M n|EH
ALE YALE AT 9AlE 8 I
r(P) r(P) r(P) r(P) r(P) r(P)
0.49 0.33 0.26 -0.16 0.40 0.54
x| 2atx (0.0001) (0.0001) (0.0001) (0.0082) (0.0001) (0.0001) ClaAlD
xXEQ 0.48 0.36 0.25 -0.20 0.34 0.42 e
(0.0001) (0.0001) (0.0001) (0.0014) (0.0001) (0.0001)
xooiE 0.25 0.12 0.10 -0.03 0.24 0.37 A
e (0.0001) (0.0659) (0.1286) (0.5936) (0.0001) (0.0001) (=X2Q EX)
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ABSTRACT

A Correlational Study among Internal Marketing Factor,
Nurse’s Job Satisfaction, and Organizational Commitment

in Hospital Nursing Organization

Kim, So In - Cha, Sun Kyung - Lim, Ji Young
(college of nursing, Korea university)

The purpose of this study was to provide basic information for developing effective
marketing strategies of nursing organization by identifying the correlation among internal
marketing factor, nurses’ job satisfaction, and organizational commitment.

The subjects of this study were 256 nurses who were working in the hospital over 1 year
at three university hospitals which had more than 400 beds in seoul and kyung-gido. The
data were collected by self-reporting questionnaires.

The instruments used in this study were the communication form scale developed by
Jo(1995), the welfare scale developed by researcher, the education training scale developed
by researcher, the organizational commitment scale developed by Mowday, Porter and
Steers(1979).

The data were analysed by the SAS package using frequency, percentage, mean, standard

deviation, and Pearson’s correlation coefficient.

The results of this study were as follows:

1. Mean scores of internal marketing factors in nursing organization were as follows:
horizontal communication 3.42, downward communication 3.32, involvement
communication 3.08, upward communication 3.00, education training 2.54, welfare 2.51.
The mean score of job satisfaction was 2.79 and organizational commitment was 3.00.

2. Job satisfaction was positively correlated with education training (r=0.54, p=0.0001),
upward communication(r=0.49, p=0.0001), welfare (r=0.40, p=0.0001), horizontal
communication(r=0.33, p=0.0001), involvement communication(r=0.25 p=0.0001) of
internal marketing factors in nursing organization, but negatively correlated with

downward communication{r=-0.16., p=0.0082).
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Organizational commitment was positively correlated with upward communication(r=0.48,
p=0.0001), education training (r=0.42, p=0.0001), horizontal communication(r=0.36,
p=0.0001), welfare (r=0.34, p=0.0001), involvement communication(r=0.25 p=0.0001) of
internal marketing factors in nursing organization, but negatively correlated with downward

communication(r=-0.20, p=0.0014).

In conclusion, the results of this study showed that the internal marketing factors were
highly correlated with nurses’ job satisfaction and organizational commitment. Therefore, for
nurses’ job satisfaction and organizational commitment’s improvement, it is important to
develop the education training program, to improve welfare system and to actualize upward

communication, among internal marketing factors.



