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In what ways, if any, are you currently using
Internet capabilities as part of your business? Is the
energy services industry, defined traditionally, an
industry for which access to the Internet could
reasonably be expected to be a market accelerant?

William A. Sifflard
President/CEO, RENOVA Technologies,
LLC

As a supplier, the Internet and online services
part of our company is the fastest growing part of
our business. By the end of this year we will
probably do away with a printed catalog, opting for
a CD and online catalog of all products, cut sheets,
photometric reports, etc. In the next few months,
our customers will be able to get real-time quotes,
order online, track production, and follow their
shipment to their door.

As a tool for ESCOs, this will help speed up and
streamline their operations as everything they will
need to put a project together will be at their finger
tips.

David J. Anderson
Senior Vice President, NORESCO

Our web site provides information about the
company, products and services, latest news and
event updates, as well as customer profile
information for visitors. It provides the capability
for visitors to contact us directly with questions or
requests for additional information. We also use the
Internet for ongoing research.

Yes. The energy services industry can be a
market accelerant. “Information is power.” No pun
intended.

David C. Gill
Director of Sales, Invensys Building
Systems, Inc.

We are dramatically expanding the use of the
Internet for internal applications, focused at
improving efficiency, standardization, and
productivity, as well as reducing cycle times. We
see the Internet becoming the enabling platform
supporting dramatic improvements in customer
service while reducing overall transaction costs for
both parties.

Jerry Carter

Sales and Marketing Manager, Dana
Commercial Credit, Energy Services
Group

Currently, prospects can get basic information
about us from our web site. In addition, we are
using e-mail more and more to exchange
information and files. I believe the Internet will be
the single most important technology to change our
market model over the next decade. It increases our
speed, accuracy, and reduces cost all at the same
time.
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Frank Shepard

National Team Leader, Utility
Marketing, The Trane
Company

There are too many to mention
here, but an example is building
surveys and evaluations could be
standardized and coordinated. A
virtual team could more easily
accomplish the project by using new
technologies such as Knowledge
Rooms , a product by Digital AV.

Yasuhiro Miyamoto
Director, OMRON Facility
Creates Co., LTD.

We use it to get new government
information about energy policy, to
get new energy saving product
information, and to find new
customers. The Internet will help to
more effectively develop ESCOs in
Japan.

Stanley M. Kosierowski
President & Chief Executive
Officer, PSEG Energy
Technologies

Our customers have been excited
about our new real-time energy
auction developed in partnership

with Enermetrix.com. They feel that
customized postings for electric and
gas energy, based on their specific
terms and conditions, will give them
the widest number of options and
potential suppliers to get the best
deal for their facilities.

and research energy information.
Yes.

Peter Brown
ESCO Development,
Retro-Tech Systems, Inc

Our use of the Internef 8
to grow as the information, services,
and methodology of the net grows.
As the personal computer changed
from a stand-alone word process
to networked lifehlgod of indivi

Class Magazine ESCO £ 63



A7 |1=C| Al %7
NAESCOZ RIS

HISF slehel, SH1e: ofel WO R oA} Bals) AR

o) g B0 2 e 5L AER YL
A5 A3 OIS ol HIIABSCOMIIE <l

Ellol] ek Al RA] AEAATF Hlelet 710

T4 IR

William A. Sifflard
RENOVATIE, M &1 CEO

FFARA, S8 xfo] eledlnt ekl Al
2] Aol 7H w2 A At ol REel e,

W e Fiag wlsa oD 3 A
o WE ABO| FhgR, A, BE 24 BN 5
Lafolsh A,

747k Fol, 1) IASE HA|7H A%

T gekelo @ 2L A R stelshl 9
o] W& 2218 4 9 AU,

ESCOS: 917 sl0t9] Tool2A] QIELE BSC050]
P 452 oli 5 Eeher] £20] 2 AU,

AE o
017l

7]

David J. Anderson
NORESCO, 21 Ay

22]0] PfolEt WEAG] to] LA Hrt
2E S|l Tk AR, AFT A2, 2 A5 )
A Sof et AR S A B,

Ao E = RS 0] S-2fof ] 27} o] Tt 2
RO} a3u S A AE S Qs e AT
Uk

E5 el A5 IS Sele] AFAS AR
Yeh
T3k ofuR ARl Akl AP S2AP) 9

Yk

David C.Gill
Invesys Building Systems, °32i° 1AL

S 48 AR BAAIE AL BE AR M,

il ALY B 4L E A 482 Slslol
S0 Qele] AHg-S St ek

9= QlElo] -ejoh 1 o2& Siste] 413 A2}

] o] 7Hash dhtel i) Aol Gloi 242l

AL A3 Aol 7Hsat EEo] Hol7kn g A

2k

Jerry Carter
Dana Commercial Credit,
L7 |AMB IAGROUP 527y

A, AL 92| Yol 2RE] Sl et 7l
Apg o 4 gl

o]7]o] Siizolr] el Pustsels mEsh] it
o] Tha ] ofo ke ARkl QigsLict

L the 109l AL Slepslo] 9219) A% e
M SUSHLE 7V 383 7)40] © A0 U
IS

B e N EEAL N
2 BAY,

Class Magazine ESCO '



Frank Shepard

Trane, &U[%§LiE2 LB

Roger Henson
Enershop, 1IEMEIL B8 AT

QEof sl U & wol got 0518 Webl g wfol] ol e ofufA] o] ot 1.
AR, oS B, AT A WL RS o, I8 B ESCOMRIS S04 A
SEES EEDICEE DR A

W%‘S A" AVAIES] sl ‘Xl ARy 3} Zke-
71 AMgle] et 4] ZRAES ST 4 gy
=3 Peter Brown

Retro —Tech Systems, ESCOME E1%

pad

_\1

Yasuhiro Miyamoto ©2)0] Qe AR AR Au|A 18T OJE—Q
OMRONZIH |M|ZS OjA} o] AAEH Uk ARRS Al4at A L

olE AFE 7 S YERAA oA 7ol A

Sl QA o] o BRY A HE, el WEYASE T2 ioiRe] 134 <

AR HAE G H 0| HEA A2 1A Lo *} 2 A A A e] AR Al vHE Ayt

&3l QU CHILIEE ESCORE AR P

YL Yo ESCOES Hu} aupy oz syt '
skl '2go] 9 Aot

Stanley M. Kosierowski
PSEG =17~ 1T1=, Ad & CEO

TEH AAS-2 Enermetrix3 3t 35 et 92|
O] A2 AAIZE o 2] Zufiof] tate] S-28fal Q55
=3

UAEE] 5 2730} Bgo]| 7] 23 A7)9k 7hAo
R[] gt 117 RO AlXE T1E Avof tigt
A AHE & = Q= 7P FH ek =0 Mokt -

AR FHAE gl & 4= AUt

Class Magazine ESCO € 65



