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Abstract

We investigated clothing consumers’ perception of benefits and risks on internet shopping and
tried to identify the perceptual differences according to presence of real experiences of internet
shopping, intention to buy clothings using the internet, clothing items, and demographic variables.

A total of 441 people aged of twenties and thirties were surveyed for analysis. The mean
values, standard deviation, Student’s t-test, paired t-test, ANOVA and multiple range test were
used for statistical analysis.

The results of this study included:

1. Clothing consumers perceived the internet shopping as a convenient, time-saving method,
and an easy way to compare clothing items, but not a cheap tool. The most highly
perceived risk was inability to identify the size of clothing item, followed by shortage of
stock, delivery problem, color, textiles, after-service, and exposure of personal informations
in a decreasing order.

2. Those who had real experiences of internet shopping or who had intention to use it tended
to perceive more benefits and less risks on the internet shopping.

3. Perception of risks and benefits differed according to the clothing items and demographic
variables.
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