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Table 1. Changes in Economic & Social Structure(Korea)

In 1,000 persons, %, hours

5l20] A Per Capita GNI| Females Labor Weekly Pop. Aged 66 .
(D) &9 &l (Current US| Force Participetion | _ Average 119X of|"ears O~ | Nuclear | Single
87 Wz} Dollars) Rate Hours Worked| 268 & Over Y
- 1970 %2° 393 516 72 31 715 (NA)
[o] olt}
=L 10T GNP 1975 554°* 404 50.0 89 34 707 42
7} 19700 d 9} $252414 [ 1980 158 28 516 1.2 38 740 48
L 73 Z.“ "5‘ 76} 7] 2 1985 2.229 419 519 14.2 43 753 6.9
= 1990 5886 410 482 200 5.1 760 90
AU 19699E $ [es] 0an 483 07 %52 59 8 | 127
11,380(GNDell  &3tx] | 19% 11380 487 473 267 6.1 (NA) | (NA)
o} SPAES R T 10.307 495 46.7 283 63 (NA) | (NA)
L"_Ql &17] 298 o |oes 6823 4 49 29 66 (NA) | (NA)
de $68232 F43 [10p (NA) (NA) (NA) 3L4 73 NA) | (NA)
FHE 1) ZA & pe Caita GNP 06, Nons S o
source : ial Indicators in Korea, 1997~ ), Natiol tatistical Office, Republic of Korea
%E!]— E-]%Oi A}'il :r" Major Statistics of Korean Economy, 2000, National Statistical Office, Republic of Korea
2T q_oc};.@, <) .ﬂ*E' Social Indicators in Korea, 1997~1999, National Statistical Office, Republic of Korea
L -
derdch, @A 4
Table 2. C ition of Month tion diture(Korea
7 2zHHE, ompositi ly Consumption Expen ( )
2ol o Monthly Income Clothing & Culture & .
Ba sl "? (Won) Foods(%¢) Footwear(%) Recreation(%) | Eating Out(%)
HEA 65A0]de) Fam | Uban | Fam | Uten | Fam | Utan | Fam | Utan | Fam | U
Q17 ZAuy} = households | household | households | household | households | household | households | household | households | household
- ° S |em| mra| esw| a3 | a9 69 92 12 18 13 10
7beted e HFBRAF g | 2aas]| 2a0s6| 68 | 80 | 61 99 17 19 15 18
7} 197089 729 [1985 | 4amee1] 4378|284 317 40 78 12 34 30 31
A Yol = 1990 | 918815 omem| 235 327 46 83 09 46 32 70
1 1990l 20"? 19% | 1816880 1.911.064] 211 20 42 77 10 53 45 96
2|3 19999l [ [ 1oaram2| 2152687] 200 85 40 74 09 52 44 100
3142 9t} ukg} | 1997 | 1967363 ] 287386 | 204 287 38 66 09 52 47 109
198 | 1707811 | 2133.115] 210 26 29 54 09 45 45 94

A =ddrE A
A F83 AblE
o2 BAF1 g,

AF ZdHoMe ®
tE wile Yr1=3
¢} 9% 779 F7)
Aot 7E HE
o] 197049 71.5%9
A 1964l 79.8%
2 AL Fsla e
H, % 7hd HE
T 197539 4.2%°A
199599l & 12.7% 2
H% FAOItKE 1)
ol Audgls He

source : Social Indicators in Korea, 1999, National Statistical Office, Republic of Korea

Table 3. Changes in Information & Telecommunications(Korea)

million won, 100 million won, %, units, persons, persons
R&D [n?x pen(_iiturgzs Software Sales PC Si’l&%y Telecohrfxcr)r?lulr?ication Cable TV Subscribers
Telecommunication | S0y | "R ersons | & Communication | Subscribers | Er 10
1990 641 592 14177 797 11 729
1991 835 856 2 3429| 653 175 34 463
1992 1 009 512 34524| 474 2.8 117 151
1963 1 087 495 50823| 472 203 216 192
1994 1 634 313 5 496.8 82 4.3 427 623
195 3 296 580 9 7232{ 769 36.7 718 188 566 683 1.2
1996 3 992 863 12 6243 298 41.0 1 711 013 1541 220 34
1997 5 107 86 16 4532 303 41.8 3 117 553 825 075 1.8
1998 4 816 362 153002 -65 281 6 438 465 1 002 866 21
1999 1 346 095 29

source : Social Indicators in Korea, 1997~1999, National Statistical Office, Republic of Korea
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% s AIZke] 71 dAeldt: HYE 718 ¥4 Eolu
s W g HF 22A170] 199048 o)F A =
- 71 tiEo]l iy, B4 7HE FHOE mY
oo Baby Boom o e HFo] AXT JItKE |, & 2).
£3] 1990dd] olF = HHEFA AFAgy], &
0 zego] B2, PCEA 714 4, Cable TV 7}
c rfrf —HHL A 4 5 AN BA AXE B3 JTHE 3.
3 @) w=9 2uig 873 Wzt
B Mot 7 g29 AAH 19090 T8 0% FAE
£ '} d: wia), vjFe] Aev F7HEL 3T AT ¢
3] AAsln AtHE 4). Y7 ZHAAE 19704
s o) olu] e5Hole) xidFo] 99%ut 513, 19984
£ T 44 127%4 8. 53 @ A7) 13¢ Wil
58 Baby Boom A= 2vldE AY 50d7olg Frdy e
£ BolulE Mzl 2 kdZd gl Hez 3
£ Sﬁ ? 8% 2uFo gAY xUF NZe % A A
' oltH1dg 1).
: ° s Table 5. Recent Trends in Telecommunications Equipment &
source : US. Bureau of Census, hitp//www.consus gav/ Communications Media(USA)
Figure 1. Population Pyramics n the USA oy | Sameeat0, | boesboni k)
AA gok o4 AdA 197099 FAAR LN o =
2] 393 %A, 199799E 495%2 o4 [ Tesm 2190 16009 614
A3 REE %0—]1,}-:1_ 9}1;]— o]a]ﬂ- ‘@AJ—% A 1994 49,371 2414 62.4
S35} au] Zo, dAe) &N ¥E @Y, oo e a4
7149 Ad Adul, ajn 949 we [ (NA) 5312 %65
1998 (NA) 69,200 67.2
Table 4. Cha]ges in GDP & Social Structure(USA) source : US. Census Bureau, 1938, The Official Statistics.
st (ol | Houseion | | Eoaiy L A8 gt godad g2
1970 10856 196 370 M7t HPHD Uk AlTe] BF
1975 16306 26 410 AY AR} 47%)EL FE9 FHA AE,
150 242 2 4 2 7}, A% AW Auzg Bas
1990 57438 %50 470 322 one-stop shopping malle] 4333}kl
19% 7.269.6 50 470 HoHE 4). W71F, gug 9F 249 &
7.661. .1 3. -
o e > 2 A 54 TS el A2 Ayl 9
1998 85110 %57 47 2 Y. SAHA FA3ul7) 19709 196
oo Aoorunts o o Uk e, TOR-05 wi1 e voi2 A 19009} 25%, el 1908 A
 Survey of Curent Business, May 199 BI%Z ol vla) 1 vlFo] Ak ol
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Table 6. Changes in Retail Trade(Korea)

Establishments | Paid Employees | Annual Sales
(number) {number) (million won}
1996 768878 1,593,682 89,427,604
1991 716,790 1.424.435 52,177.600
1986 637.762 1.221,289 21,673.830
1982 542458 945.778 12655471
1976 393,651 693.459 3.310.255

source : National Statistical Office(Economic Planning Board),
Republic of Korea, 1981 - 1986 - 1991 - 1996
Report on Census of Wholesale & Retail Trade.

A% PRNAREYR A6A A)23(2000)

(£ 7). oI} ¥4 19650l A& PBAE A
A, KFETE AA FHAA, A 28 AY
o] wlAA}, W3y gy} 19624l o] Fo
A3, FHu - ofAl0)= - HA AVIE 196499
FASAT AR FaAde AL {AYY. 1970
ddlole Ao 53, a2y 2gg &
A, FFRAFE ARANE, A T4 A4
A ¥3 #84, A 2o AF wiF F &
5 A9 7igte] pEE} o]9 3 =T %
o AR U EART FUEAIFe] ddisiEa,
2R A7Ae H€E Aq2o] fFHAle] §
AE 1, Aoz Walxgoe] AMHY, 1979ddle X
ol = AlAFE 2707 @,

dethE 5). . .
Table 7. Changes in Retail Types(Korea)

2) AmOio) Yi=n) . , No. of Floor Space of | .. No. of
B 2ay Retail Types | Year | & oblishments(%) | Establishments | N O SIS | g ers(o6)
1983 1118(92.0) 3233.289 517008 | 266,666(919)
() 3= Ao dgdnAy 1987 1.083(56.4) 3024533 149339 | 184.104(76.2)
aplole o Daily markets | 1991 L176(588) 3741961 167824 | 148287(685)
aige @79 wsis @ 19% 1.545(54.4) 4967.701 211160 | 269.208(54.9)
A 4FH, AHoz Ay 3] 1997 1563(53.7) 662L576 29859 | 323608(305)
o} =l AL 1976004 1983 34(28) 202519 5462 11,991(4.1)
: N ' = 1987 78(4.0) 479.109 12043 20.298(84)
19960 A 2007 A De‘s’am‘:'e“e"‘ 1991 86(43) 782.1% 170657 | 29570137
ZAAA F9 ZAR S oF s 19% BEA) 1026264 206 | 51.394(10.4)
1997 113(39) 1662546 31877 | 60.083(155)

o ! S J
2o, Bjde §2 21y S 1983 50(4.1) 8718 R 137 4651(16)
7RIHE 6). 4d AR 84 Large sized |27 12(0.6) 24064 798 1300(05)
74A Bl R)2(19959=100) S ores 1991 201 37883 1370 1.232(06)
= T = 19% 3L 7236 2587 3.406(0.7)
198092] 160404 199%6ddl= 1997 63(2.2) 312,060 1759 821221
2=8 ol 1983 8(0.7) 62.101 1556 2778(L0)
11322 f_'?iq' a8 7= Shomi 1987 LY 19389 49% 4750(20)
199839l 11698 Hojz)x|gk °pt:‘r’f 1991 0(L5) 235580 5683 | 640B(30)
1999doE 12942 THA] BB e 195 BLE) 180.979 48% | 8810(18)
1997 3LLD 219.208 4232 5641(15)
A& Rtk FaAAFe] dii 1987 75(386) 806,602 B3R | 3LU3129
Bolmz 19964l 59 o Periodic | 1991 686(34.3) 727314 37601 | 3L102(134)
. . markets | 19% 588(20.7) 1,037,697 38306 | 420436
Q le] . s

o dA7E 9R24%, 1090 ol 1997 581(20.1 1,140,140 BBl | 49451027
98.9%, 5091 °)3t7F 99.9%u ¥ Traditional | 1996 518(182) 1.317.268 74985 | 49.451(19.2)
o 3 o) mlzm.o | Daly Market [ 1997 518(179) 1.884.208 70686 | 129840(334)
o olel waf s HFe Shopping | 195 2405) 694,687 551 | 2151140
24z} 64%, 21.8%, 31.1%E o streets 1997 20(L11 3232483 6.300 17.7530.0)
A FEe AN 8 8 1833 1215(100) 3607300 1765653 | 289.002(100)
L j Hde] :'L%? . 1987 1L956(100) 4,528,992 7262 | 241538(100)
T AgATY A drE Total 1901 200001007 5807192 25542 | 216599(100)
o e $8Y WuRye B 1995 2.837(100) 9296961 36300 | 490.329(100)
1997 28911001 12.162.980 388074 | 504588(100)

A Aol 199037AE &
8 AngAz J)ssn Uk

source : The Korea Chamter of Commerce and Industry, 1998,
National Wholesale & Retail Industry Book.
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< 3AEAF7] A, POSHA o2 Ay
2§ 73l 1988 e HEE AlVIR I

Bl e ngstet WA Fr2 wiziyge] & £
L2 JAstn, AR Jlwe] otddh 1 An
19799] B¢, A1Fe i@ vlFe 43%2 7
453, g HFE 161%2 FFPHE ).
olgh A AFL e F e Hasiel Ao}
£%, HBHL AlHAYE ZE A2g AL
228 B8 22y 1997d Fubvle) g9y
2 198 aulq djEede] Wd ui¥l 37%
gadn UAE 134 4 =2, 84 W3l
o F= F2oE Fd diul 4FEo] 19737 1998
d

Hr1d € 95 7Ide] REGAN FodsiEn o] Ztz} 54%, -95%% HRsi) whde] 19933
CVS, H£E
ey 5 9 Table 8. Sales of Retail Trade by Retail Types(Korea) .
Aol A hundred million won, %
N 1997 1958
A3tn 79 Annual Sales | Growth Rate | Market Share | Annual Sales | Growth Rate | Market Share
oA e o 3 Discount stores* 37923 64.2 41 54533 438 6.1
9 Al Department stores 150.283 54 16.1 135,861 -95 151
&, 21 A Supermarkets** 41413 102 44 41801 09 46
AEl) GMS, [Convenience stores 10413 18 11 9800 58 L1
x].%x‘z__}-u“ 7] T Markets 694,790 26 74.3 657,890 -5.7 73.1
Total 934,722 6.9 100.0 899,894 -3.7 100.0
Y . ;
—'-7“ 7]’ 8‘:}' * Floor Space over 100 pyong
1990\;4_1:“ «« Floor Space over 50 pyong
! istributi .
,7:5‘{'1’0“ T‘:".' A source! The Yearbook of Distribution Industry, 1999
1970s 1980s 1990s
LSRO AO %O O%xe Seoul
l I |
The Metropohiun
A® LA@%O A0 Rexion
I | I
L0 LA0%O 000 Metropalis
[ | 1
L@ FaX I.1ed L0900 City
D Penode Markets
O 1aily Markets m m m Town
Y Depertment Stones
Ve, 8 Villiage
o) €V, Supermurkets m m A g
© Larke Sued Discount Stores

o Avig] fAe 4 slge) Bt g

Figure 2. Changes of Retail Systems in Korea(1970s ~1990s)
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o] AR, AFEFHH welolojg] xEoj9 A
3}, Azl $HE o] g3 FlEE 1 Wrjr)el F
78 ol20P. axgdxe At} x5 4
goll 88 Tl A5z 2egshaA A7)
AR o 49 =A AF $49 Anidles
BigtE7] RS 19309 ole FRe 2RE
7] g AxApla FA9 FHolHle] FAE L,
dEAde A 9gs e, 2% By
o8 FHIA Avjde] AFe Fd mejs 4
I gEo Vg et n9 £PE HEaQ)
New Drive in Shopping District& Al&e2 9]
£QAE7E AAsA 2. Wil HEe W
9] &BAEY 8 FHozg YL ALEEAN 7]
£ TA YAY Wy HEHcH? 1950d el
= 84, 19%0dd= Hedn FAEI A2

W& AP, Table9. Changes in Retail Trade(USA)
TVELEL 19
Establishments | Paid employees | Annual Sales
96 dolzl A% (number) (number) $ 1.000)
7 500% o) At Retail trade 1 118 447 1391103 | 2 460 836 012
1A ’é} 5] a7 ol Supermarkets & other general-line grocery stores 69,461 2,480,721 351,402,705
B 5 oe Convenience stores 27081 153,887 16,841,766
HYLFdx A jog7 | Department stores(excl. leased depts) 10,366 1,796,577 223232,158
2% 8802 Discount or mass merchandising 6,378 1,031,941 128213745
= - National chain 10,366 38,601 41,755760
7ZHAIBFE A 199 Warehouse clubs & Superstores 1530 428357 81,918,756
Wl = A Variety stores 14,065 m D
gdele gd@ Retail trade 1526215 1BAVIA3 | LES48a0.20
Ny A4 Supermarkers & other general-line grocery stores 73357 2,337,897 314,132,652
"o Convenience food stores 30748 172270 17,310,965
_ Department stores(excl. leased depts) 11,011 1,719,276 186,422,670
o) e I | 19| Tt or mass merchandising 6737 899,398 101,270,187
e Warehoss ehi e | e | meew
- ouse clubs X 1
A3& 23 Variety stores 12561 115861 9066.820
o ooy 29 ¢ Retail trade 1,503,593 17,779,542 1,493,308 759
q_ grocery stores 137,584 2,502,468 285,481,116
: 1587 Department stores(excl. leased depts) 10,041 1,651,466 144,016,976
Discount or mass merchandising 5798 NA 69,356,739
(2) U= A National chain 1818 NA 35,445,344
Variety stores 10424 120684 6.762.156
e ez Retail trade 1330316 14467813 | L030008742
;g 1982 grocery stores 128494 2,031,453 226,609,086
19206 e o] Department stores 9,981 1515414 9,170,163
w Variety stores 10,989 1605656 8,090,209
Ao vjze & Retail trade 1,303,621 13,040,082 699,634,863
= grocery stores 126,635 1,692,360 143,937,637
B 3 AR e | e stores 8807 1,644,068 76,909,452
olty. Ao W Variety stores 14,152 214,188 6,948,314

843 A2

* US. Census Bureau, 1977 - 1982 - 1987 - 1992 - 1997 Census of Retail Trade.
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2o WY YA g @ @ - o) vlm AT

1 T T T 1 7 1 T 7
1984 1986 1988 1990 1992 1994

o] HA%L 19708t &
94 OJHE“?!?“E 7H‘§3]- @2}7] No. of bankrupicies
W, diFEe YA ¥ o m'mo
o] &7jdt 18,000
o]¢} o] NZE #¥el T 16000
AN ALGAl & FAA 4, B 14000
jel e A FIrE) 1977d6) 12000
A 1982dztele AMd AR (2.0%) 10000
U} EARRIG(109%)e] s o '
A(485%)2) Z77h A, 19829 800
ol 19877kl E ARIAIS(13.0 6000
%)8} FAAF(229%)8] 71 & 4000 Je0 | 1982 |
o] IR 9). 2udy AR

A 7Aool ABEHA 19803 th

de ddzl, A7=xsl, 1§33

Az 2719 719 =Y § o

F HAE A= 53] 19803

o Zele 748 AAE A% 7199 99 #§o)
FeAEA gAY zito] goldtiad 3). 2
A3, 1873 192\t e AHdA L (15%), F
AAG(35%)8) F717F FAEgel 1HTHIY ¢4,
B 9). o] 71zt Fol ¥QHY AL, A = 16
% Z7FetAint tigalel] gdo] viEAe 61.9%4
Z7hgh WA HE AR F7H96%) 9 1l
)& ZE7H8(29%)0] 2ok 28§ 7kl Power
Center + Outlet Mall2 Zd¥ f2712E SC
(Shopping Center)”} A7) &t}

1990 i AmidAle AzPH =& LY
A 7re 3, A7) @3] APHHEA 19926
A 1997dztele A7 Zadd AT dE
o AFEL 22 £F FA%Y 1EFF, A
74, Q4Alg olviA] #wE HE PBAEFY Y,
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Figure 3. Retail Bankruptcies in the USA
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Figure 4. Changes in Retail Establishments(1987 ~1997)
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Figure 5. The Development of Retail Trade in the USA
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. source * Annual Report on the survey of Wholesale & Retail Trade as of 1998
Figure 6. Distribution of Department Stores & Large-sized Discount Stores in Korea(1998)
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source: The yeurbook of distribution industry, 1999

Figure 7. Distribution of Markets and Shopping Streets in Seoui(1998)
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Table 11. Retail Sales Concentration in SMSAs for 6 States(1929 ~1963)

source : The year book of distribution industry, 1999
Figure 8. Distribution of Department Stores & Large-sized Discount Stores in Seoul(1998)

SMSA 1929 1939 1948 1964 1968 1963
Arizona 52.83 58.82 678 69.52 72.39 598
California 86.06 .76 8542 8645 87.22 87.32
Colorado 54.29 57.01 %6.70 60.36 61.87 62.96
Georgia 51.21 52.35 5270 53.93 54.50 54.51
New Mexico 1750 20.14 2558 275 31.72 33.22
Oklahoma 3193 36.25 3785 41.50 4369 4542
Texas 51.37 54.96 5743 59.68 61.42 62.70

source : Cox, EP.& Erickson, L.G.,
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1967, Retail Decentralization.
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Table 12. Retail Establishments for SMSAYMSA(1977 ~1992)

1977 1987 1992
Total SMSA(%) Total MSA(%) Total MA(%)
Department Stores 8807 6.474(73.5) 10.041 1877(187) 11,001 1.920(17.5)
Variety Stores 17.376 7.015(40.4) 10424 1.467(14.0) 12561 1.813(140)
Grocery Stores 178835  75235(42.0) | 137584  20,907(15.2) | 133.263 19.828(14.9)

source : Developed from United States Retail Trade Census
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Table 13. Retail Establishments for Areas Outside MA of 10 States(1997)
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Figure 9. Distribution of Shopping Centers in the USA(1999)
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A comparative study between Korea and the USA on the
development process in retail trade & its changing locations”

Summary

The retail trades in many countries have
changed recently according to the high quality,
diversification, and marked individuality of
consumer needs. Under the continually competing
system of the WTO agreement, corporations
based in the USA and the EU try to raise their
market share in other countries so it is inevitable
for Korean retail enterprises to compete with
them.

This paper is aimed at contributing to the
efficient growth for Korean retail trade from the
analysis of the development process in retail
trade and its changing locations comparing Korea
and the USA. Retailers in the USA have
practiced  diversified marketing  strategies
considerably in order to survive in a rapidly
changing  retailing  environment.  American
retailing, which has the most advanced marketing
system in the world, has been of growing
concem to marketing strategies in Korea.

The following is a brief summary of this
study.

1. Speedy and higher quality consumption is
needed in accordance with the great increase in
the single-family household and the female labor
force participation both in Korea and in the USA.
Senior citizens have become a new consumer
group due to the aging population. In the future
the retail trade will switch over to diversified

Kyung-Sook Jeon**

retail formats and internet shopping as countries
are transformed into information and communica-
tion societies.

2. In Korea, the former retail system
characterized by markets and department stores
has been greatly changed since the late 1980s
with emphasis on high quality and convenience
in consurmption behaviors, with large domestic
enterprises and foreign distribution corporations
participating in Korean retailing.

In the USA, retailing mergers and takeovers
by major retails, bankruptcies, and extra-large
shopping centers have emerged since the late
1980s. Recently, the USA retailing formats have
been changed from the lower price-oriented
discount types to the large scale theme parks.
Much emphasis was put on entertainment,
resorts, and convention centers. On the other
hand, non-store types, such as the intemet
shopping, the CATV shopping, as well as catalog
and mail-order sales are drastically increasing,
although the proportion of their sales is low up
to now.

3. In Korea, most of the retail facilities are
concentrated in Seoul and the Metropolitan
Region, and the distribution ratio of facilities
came to 52% in 1997. The periodic markets,
traditional markets which open on a periodic
basis, are located mainly in Chollanam-do and

* This study was financially supported by Chonnam National University in her sabbatical year of 1998.
** Professor, Dept. of Geography Education, Chonnam National University
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Kyungsangbuk-do. The large-sized discount
stores have expanded their locations to the
over-crowded apartment complexes in new
towns, located in the Metropolitan Region, and
the large provincial cities, unlike the suburban
locations in the USA. Therefore we needed to
give attention to the locational relations in retail
facilities between Seoul & the  Metropolitan
Region and rural settlement areas.

In the USA, urban areas grew quickly with
the development of the automobile in the 1920s,
and the location of stores changed from a
dispersed style centering around rural areas to a
centralized one in urban areas. There is an
accelerated growth for suburban areas, which
have grown rapidly since 1950. As the
membership warehouse clubs were introduced in
the 1970s, the decentralization of location was
more intensified. On the other hand, inner cities
were revitalized by rearranging existing facilities
to cope with suburban areas. And the location-
free virtual retailing & TV shopping are also
growing every year.

4. In view of the above, the continuous and
desirable development devices in Korean retail

trade are summarized as follows:

First, the countermeasures against economies
of scale, increase in retailing sales, and rise of a
employment percentage in retailing are in need.

Second, a scheme of lowering the proportion
of food retail sales, and increasing a ratio of
durable goods sales need to be worked out.

Third, the original ideas are needed to apply
positively information, communication and tech-
nology to retailing, to graft the traditional types
on modem ones based on the social culture.

Fourth, strategies are needed to strengthen the
competitiveness of our retail trade through
cooperation and chains of smaller retailers, the
large enterprises participating in the distribution
industry.

Fifth, in order to realize the above, the retail
industry, the administration, and the academic
world should support the retail segment with
concern and a practical strategy plan.

Key Words : Virtual Retailing, Superstore,
Market, Entertainment Shopping Center, Discount
Store.
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