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Single-PPM Quality Movement is perfect production movement which is suitable for 21C's social-
economical criteria to pursuit of zero defect. This is advanced program of 100PPM Quality
Renovation Movement which has been started in 1995, for single unit ppm. In this paper, -through
the review of 100PPM Movement's performance and problem solving procedure, we hope to find
and discuss that how is an effective and compatible approach to realize the single-ppm quality in the
small-and-medium size enterprises.
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