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Processes

- Abstract -

Key concept : Hospital Marketing

Hospital Marketing Condition and
Strategy
-Of a General Hospital-

Baek, Myung* - Ro, So Young*
The purpose of this study was to
investigate the real condition of hospital
marketing and concrete strategy on medi
cal consumers need for enhance the effec
tiveness of hospital management.

The data were collected from January
27 to February 3, 2000 at a general ho
spital located in M city to 205 in—patien
ts and out-patients by questionnaires.

The research tool was based on literat
ures.

The data was analysed by the use of
percentage, mean, t-test and ANOVA by
SAS(Statistical Analysis System) Package
Program.

* department of nursing, Mokpo Science College

The results of this study are summen
zed as follows:

1. Mean score of the marketing mix (4P
's) was 31 in total and each mean
score was 3.6 in product, 25 in pric
es, 33 in place and 31 in promotio
n. The following are the items which
received the highest scores in each

"The hospital is clean” in service cat

egory,; of meals at the

restaurant the families use

"the prices
patients’

”

are reasonable in price sphere. In
distribution, "it is easy to locate the
hospital” and
this hospital again” and "we'll recom
mend this hospital to others”.

2. Marketing mix factors(4P’'s) was sig

nificantly different on the general ch

in promotion,"we'll use

aracteristics in terms of marriage st

atus, occupations and the period of
hospitalization.

3. The most important reason for choos
ing this hospital was "This is a gene
ral hospital with good facilities” and
the next were "The hospital staffs
are kind and the hospital is clean”
and "The traffic is
come”. The most important

contributing to a good image formati

convenient to

factors

on of the hospital were "this is a
clean hospital”, “This is a hospital
with kind people” and “this hospital
is equipped with good medical faciliti
es”.

4. The factors for making a good image

concerning the nursing service were

w2 Vo6 No2 00




professional knowledge, good nursing

skills and kindness.

After grasping the marketing conditions
of the hospital aided by the above-
mentioned research results, the research
ers concludes that it is necessary to

develop an institutionalized service strat
egy to increase the satisfaction the patie
nts feel about the hospital facilities and
kindness of the staff and as a result, to
differentiate it from other medical instit
utions. '




