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Abstret
A Study of Sports Fashion Image in Korea

* Dept. of Clothing and Lee, Eun-Young*

Textiles, Paichai Univ.,
Professor

Korean sports fashion began after 1990.
after 1960, using vinyl, leather, plastic-& metal material, Yve st. Laurent, Pierre Cardin, Andre
Courrges, they lead sportive look. Head of 20th century, fashion was lead by haute-couture,
after 60s. It was changed to pret-a poter. Now it can be called of american casual & sports
fashion.

This study would be a view of modern fashion trend and process of visualization in the future.
1 studied in reproduction of view & age of hyper media with visual circumstance & artistic
background and mordern fashion trend & sports fashion image in korea.

In conclusion, sports fashion image as visualizing aesthetic concept of modern fashion be
defined as technology for man, for instance comfort, function, flexibility, simplicity and
minimalism.

Specically, Sports fashion was began satisfied for function after 90s, we can see variety of easy

wear, hip-hop casual, entertainment sports wear, new street sports wear, luxury sports wear.
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