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- A Study on Development of Site to Maximize Network
Advertisement Effect -
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Abstract

In recent dates, Internet advertising effects are expanded by
the steep increment of the Internet users and the extension of
the advertising market will be accelerated through Internet. This
paper indicates the importance of Internet advertising and
suggests the solution of a network advertising service. The
system is divided into an Advertise Server, an Advertiser and a
Web Publisher. This study proposes both the collection and the
analysis of traffic data in real time. Also, the banner advertising
frames are smoothed for the impression using the solution for
the banner exchange engine and are developed using wvarious
impression methods, that is, Fixed/Variable Banner, Scheduling
Banner, Multi-Impression Banner, and Frame Remote Control to
increase the advertising effect. And then to increase the
advertising effect web publisher, which is specialized in lottery
site, is constructed using the network advertising service and
various advertising technology.
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