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The Effect of Social Networks on the Diffusion of Innovations

0] ﬁ_ :ﬂ;* . 2 Zo]_ ﬁ_**

(B %
L4 2 V. A AlAH
. ARSI A8, AW E 9] 2, AS) Y A 2 v.a &

0. A ES A7} FAlghtel v e Gl B BAE

<Abstract>

We focus on the investigations of the effect of social networks on the diffusion of innovations, in order to suc-
cessfully bring innovations into markets. We begin with consideration of social system from Rogers(1995) per-
spective, which includes the fifty-year sequential tradition of diffusion studies, and expand the conceptualization
into a framework for thinking about the effect of social networks on the diffusion of innovations. We draw upon
basic ideas from the research traditions of social network theory in sociology, and social identity theory in social
psychology. Finally, we offer propositions for the future empirical researches. A better understanding of social net-
works can complement research on the diffusion of innovations and help in the development of a universal model

of consumer response to innovations.
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