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A Study on the Present Conditions of Scheme of
Trade-finding Site and Development Plan

Seon-Eui, Hong*

Abstract

This paper suggests the developing scheme of trade—finding site after observing the customer-
finding methods, which is the most basic in trade, among all kinds of customer—finding methods by
using the internet and discussing the present condition and problems of trade-finding site which is

used most frequently.

* Dept. Internet trade in Gacheon Gil College



