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Abstract

The purposes of this study was to examine the college students' value and the status of their clothing purchasing
behavior, and to compare the correlation between both of them. The questions were centered on 511 students who
are attending the universities in Seoul. The results of this study were as follows.

First, most students have higher value on politics, economy, and theory in the order lisied. Male-students were
interested in theory, while female-students were more interested in politics. Second, when they purchase their clothes,
the factor of decision was based on design and their observation was another important factor. As for selecting shops,
they considered the product as the most important factor and then the service & transportation. Third, I inspected
the comrelation between their value & the status of their clothing purchasing behavior. The students with lower
theoretical value considered the quality as a puschasing factor, and the service as a factor of selecting a shop. The
students with higher economical sense of value considered the quality as a purchasing factor, common shop as a
purchasing shop, and the convenient transportation system as a factor of selecting a shop.

Key words : clothing purchasing behavior, value, purchasing decision factor.
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