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Abstract

The purposes of this study were (1) to segment the men in twenties and thirties according to
appare] shopping orientation and (2) to create a profile for each group with regard to importance
of store attributes, self-image and demographic variables.

The questionnaire was administered to men in twenties and thirties living in Seoul and data
were analyzed by frequency, percentage, factor analysis, cluster analysis, X*-test, and one-way
ANOVA.

The results were as follows:

1) By cluster analysis of apparel shopping orientation factors, three groups were identified:
(1) ostentatious shopper{44.5%), (2} practical shopper(21.8%), and (3) individuality-pur-
suit shopper{33.7%).

2) Three groups were compared on store attributes and self-image. Significant differences
were found among the three groups on two variables, Ostentatious shoppers pursued the
masculine and sophisticated image and tended to prefer the store image and reputation,
convenient transportation and parking place, and variety of products. Practical shoppers
pursued the seli-image which reflected the conservative and not-noticeable image and con-
sidered the moderate price of the products most importantly. Finally, individuality-pursuit
shoppers preferred the sexy and noticeable image and considered the display and accommo-
dation of the trendy products,

3) In terms of the demographic variables the significant differences were found on education,
occupation, monthly income, and marital status. In general ostentatious shoppers tended to
earn higher monthly income than those of the two groups.

Practical shoppers tended to be well-educated and individuality-pursuit shoppers tended
not to be married,
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