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A Comprehensive Model for Evaluating Internet Web Sites

llyoo B. Hong*

B Abstract ®

The purpose of this paper is to propose an analytical model for evaluating Internet Web sites, that is
comprehensive and flexible enough to accomodate different categories of Internet Websites, This paper is intended
to identify critical success factors of Internet Web sites to determine criteria for evaluating the Web sites, and use
the criteria to develop a framework for comprehensive evaluation of Internet Web sites. The framework consists of
gight categories, including design, business functions, trustworthiness, interface, technology, community, contents,
and others. An empirical study designed to validate the framework has been conducted for each of the three Web
site categories, including (1) information provision, (2) product sale, and (3) customer service. The results show
that ‘content’ is the most important for information provision Web sites, ‘trustworthiness™ for product sale Web
sites, and ‘design’ for customer service Web sites. The framework may be used not only as a tool to evaluate
Internet Web sites, but also as a checklist to improve the guality of a Web site that is under development.
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dd el Edxe SRAT A5, dPe
2 oEse ARYE g4 RS AP 3
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t}) o] a4 (Comprehension)

W&ol ¢17] Ha olgjsly] 9ok #& on|g
oS Ae Ha d "Hojru|zh AgE A A
A2 92 FHOINE Wol B 4 vk AHE
npxb7kAl & olef gk Hgo] Folsof 3l 71 A=
22 U8 ¢ o7t AFFE =77 dEE
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AL AR AEUE B3 &5 e 7HA
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& oiggtcha Aoeh
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42 7|Z HAto|E HytmEe

apol E Hrimde FrHEA e o Prha
3 Grhg ol Aolatm 53 Hrthdel wet &
Folg nalrh, =99 HFrhR[13, 14, 47,48 51]
Z ARAAFA YL ZFR Y (ECom S H7}
129 Webjectives Researchiit®} Website Eval-
uation Process Model, Selz & Schubert®] WA
(Web Assessment) Model, David Siegel®] Web-
site’s Criteria Matrix®} 29 #H7FE (18, 26,
29, 34] 5 =l E Wl /d(Korea Internet Contest

(KLC '9), e84 " e '99 KMA U
g oA, FZAAANCAY Alold &FE QH
ol HrlRY, 4 AU AR FA
(KIUSE Report-1'9] WARS Model 52 v]|il8}
o 248 43 dFee Jrinde o Jriod
o wat AA MR g F UA

o8 F 7MA HrtRde ECHH frtolER
griste f8% ZE {39 YRIIEE Prist
= fdolth. ECHE YAllEA A, 847w
3 A, L v2Ys Z2AXE FAEA FJ717t
AP D YatolE Hrfel thgt AAHA
o] o]FojA|A] R3ith W, HE FEH iAo
EZ Hriste B2de olE /¥ FrPlE
o] AA o AANHA o} ECHH YA|EE
33 st galolES §3& Hrtrlde
AL Qlo] Btk BE {39 SIAlEE Bt
e pde =9 Jrindn v Fuds &
Flo]x ZHAE 474§ dE JEE Hrirdol
AR ke & 5 dor F9of Hrird
= Frlwds @As B8 &a JrvEe o
ST Bl A Ao

71E YAtolE Hrindg HAastad F4rd
ol 2 tiH] A##H(Return On Investment :
RODeZ st AHEH YAto]E Hrpad
S E23H (input/investment) ¥ A3 27 (output/
return) &2 WEF ok FAEH (nput) ] 37t
= ApolEE Ak AAY At e A

2731 azd dal A % AAYEE W

o
T

Aol e Botolut,
< 2>E - 99 71E GAolE e
oleld Feugel YA ww - BAe ¥
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399 WAolE Brhuy

U9 3lAjelE Hriwy

“ECom”¢]

- < 1 | ‘Webjectives” ]| “David Siegel” “Selz & “Frseysa
rEgAe eg FTEYH| o, »
pd Toa | Websie | Website's | Schubert |-wdamdniy|  sard kil
A Evaluation | Weighted "Web | (KIC 99" | 'KMA algjul |, ol EBE
rg?%ﬂ% Process Criteria Assessment H7hey o F e [T 17 t.lf A7t
Aea, | Model, Matrix; | (WA) Model, AAY Uy 2
3 RS I =)
-Er PrHEs 5717 god | gaae
7} eg) *phase | 2288 | saume | *lEAUL
# | «Provider sHE Download | ~ Iformation | gaaeama | pagn | LHAx
}? “How Hdeler fast, *phase 3 *22HAIAL eg) “HAkl B
. glrl]t-) -Vl\lf()tr)k in - Settlement __33 7holl whg website.
all browser AYA G R SlEjyin] A
A ... et 3o Key process
*F T
a SRa S EEEN
i 4 ? i.i) i *phase 2 NGRS - ;7_27‘;} 97?];? 17]}5
A | 3% | *Customer ~Generates - Agreement . gl -2z} % 7k
# | -Who interest? *33 A BEE
a xS e 51 7Y " -HE A )
4 | -Where ~Informative *phase 4 o1 A1 A N *3cHA g 71
(out | -What -Ease of - Communi- | S¥EAAH _}}ﬁtﬂi - ;‘é—ﬂlﬂ %
put) navigation cation A%;; ;H‘-_'?J‘éﬁ) ()2 0],
- ’ HHE2})
e
. B to C, = . . EC &
274 oy | BE W BE Webs £ Websi Eca#
e =3 CSM ebsite Website Application 5LE Website £ Website CSM
Quadrant CSM
b EAﬁ]a]&}]/SilS:-]g Web YApo] E53 7} PR AR A,
s dAHY Assessment Errolzt &M
A S Wentrade | WIS oTojede | quasey, | 2HAEE kA
Q= r_—g__—[L7?__)€~ Boh A lﬁ_}ﬂ_/;?o?:g_ii“ framework EE R ?_]V EH?%ILOgKQ‘i %b“z %3 ;-’JLT%—“;FE
% 9w et Syl e | AR BV g0
B R P B b AAAo B aefse | FEVRE ] o
; > 2 - :
4 %ﬁlﬁf} RS 7t FU CSM
B g
*47) g *step |
-interface T wxol Hare | x4 phase |57} 49 -t ti
3 | -®HANE AFEdFUIeS 7 i}a ?o_ﬁ -information R 2 v | og o - i
! Design/ 471 g o ~Websit. usability
g9l - EAEolE Function FAY ~agreement “RAAA H ; S;Ae’ “HedTa
B37H ML Visitor E AEzee | -settlement | -EFA /e *step 2
qd | 7= Isitor Exp IS im- | Tl ztol -key process | _ .
B erience ¥ 22 gy, | “communica izl B | perception
b *f]i:‘?}"r"% HEzee | tion -2 871l iz result *step 3
} e =471 “performance
7
phase module
#5191 B} 9| xa)ate)edel | ~Non-weigh EET D } S AL O *A 5319 o
1367) AN | Weighted | fleible/ | b S SHBH | yugam e | 2 bottom-
a9 zAwE | (19 inflexible | % bottom= | T org, u¥
g; ] -plotting ?8(61?1) -given/not up¥ Fixed .
:: - "] -grading - ~impl R H ~scorng
- A9 -open text flexible :]I:tp et e ‘giﬁd “BH/Ed
- Y/N comment 02X =) -... €elc. ZQQH%E Matrix £ “HA/ERT
sow @i Es SHAHE TdT R 27} ‘gg
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Moz Hrieta] £ata 9l 53] YAkl Eel o
F AAAQ] H2ol FHst AMHE EE
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dete Frhgst BrieAst B8 e Bt
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g wredetA] Rshe Zlolth
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57} AR
NEREREE FI T EE e R e
= mojelr

grtolE Priegel Aitstad FHRYPA =
S|yl =A% H(Objectives Hierarchy)
Bl Agshd <ad >3 2 grirde g
TE ANES Atk MY HAAY #EAEY
(top-level criteria dimensions)& Al 13} 53 o]
#3519 Wrtd S(sub-level criteria dimen-
sions)& A 22 E#o| Hr}

<ag 2> Z2AGAE FHrddd A
o7 FRa AME sdmolth 89 HtIY
o] MR 24gEo] oA Hrib ol Fo A
2z #d9 A3 fEolMe Hbh £
Btk

B rlolE ARy 7 Pt %
Wy 737 AAEo] glow old WHES
David Siegel®] Website's Weighted Criteria
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X input) BE
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BRI

A output) BE
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-UIEIE &8
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HARYERER

) el
F>|F0§¥H>l
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MaHeusesaias)

29 B7h o)
7h 4Rl Qlon, A4 Arde B =g
q Ao Aol 4 fHET §3d

Qe 2= Axd Gt 713

=
REe) weh A 245 Uk B
HEAS ARe AHY B ARG o
@ ARzAs JESERAE T ARHIwe
g7e #YP Aol

AREAYRoR Ba wHT Ao BHAA
Y7HE FHD A5E WAl o) 23 7}
Feto] AFH4E AYHE 44 Bottom Up)
Ao ATl gtk

4.4 YAOIE HrlubHE2(Website Evaluation
Method) 2} 7}E x| M A

AE7H e oATE AR dojd hFAE
Ate|lE Ry RE AAstAT 947149 7HEA

E gAlES FY¥R 4 9Y9 F8EE YE
W Zoln] HrhAl a8 ndsor & &
Raagui=

AE7bg el B ey AR 3
oln], <X 3>° Yel} %ol HEHG
=€, ¢ vhAH, § 7187, 4 Z2aY9
MHE 2 odeixE 9 PD, AE MY Fog

CE 3> YAIE REY JrExdzol Zojg
HESIFETe )

ARt % Rkl
4 9 rgx 12| 44.4%
3 A4 Y E(WebConsultant/Analyst) 3 |111%

§l A E (WebMarketer) 3 |1L1%
4 718z WebPlanner) 6 [222%
At 2 ezt 10 137.0%
9 v 28 (WebMaster) 1| 37%
9 &2 37 v(WebProgrammer) 1 | 37%
¢ o] (WehPD) 8 1296%
o] &2} 5 1185%
[ A% A5(Surfing Mania) 5 |185%
[total] 27 | 100%

2A 433
g T8 o A 5};6;4 zzgﬂgo @

WuEg5le Hesd 24 498 X5 Y&

2 Yol 53R 99 4 SRR EAIEM
FARF volHE F&gs 7tEXE AR
Hoh Benarnye g 3elsd u &
x4 o= A],%U]- glr/].

2 =Rl 49 Hriddel grlojn X
7 Y2 UFle o 32We] M3x =48
x8+2)0] 3702 fYAPlE & nHEA 9%
Mo(32x3) MBE FHo| o]Fojzjor g} 1w

7 shelal Bk SuAER ous] HERE
At A8 AdHoR WA ) dEo
Pr1dAe XFO

cryk Uri 5PAER FRE
& $AIF 2t B5Av Frrdad #9485 )
% ME =g W), ot “JHSE
HE &3ty Byl 48
& URE sk
AE7hde] AF2AARE dojil siAlelE
FrEd A4 8199 vt st e
7VEXE olgdte AAZRH drlo|lEfsEE
(Website Evaluation Method)2 <3 4>} 7o
7Vex R0 o WANHAAE ¥ 4 sl Cron

~HU
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(E 4) HAIOIE Ly E(Website Evaluation Method) Tt @i 71EX|

a A%
FE| Whe PN SAE A s A BAD A B A )e) #99 | 9
(-] g TS Scormg CRakdix:) Y 337}’03%& 7}_%0_11
el 0.068+{(AT*0.17)+ (FR+0.212)+(ME*0.134) - (UF*0.263)+ (CL*0.221)} 06236
H AU 27 | 0146+(VL*0.202)+ (MK#0.21)+(MT*0.182) +(IA*0.126)+ (ST*0.126)+(AN*0.154)} 0.4965
qu| A=z 0.142+{ (CP*0.441)+(RF*0.279)+ (FF+0.279)) 0.6099
A2 AHANE | 01U (NV*0.277)+(SR¥0.198)  (UB*0.322) (IT*0.203)} osa | 0822
AL & 0.065+((SY#0.436)+ (OP*0.316)+ (AO*0.248)} : 05218
BT ARUY | 0.172<{(AC*0.417)+(VT*0.333)+(IM*0.55)) 0.75%
ECE 0.201+{(UP+0.37)+ (QT*0.37)+(CH#0.261)} 05892
ANEFIEE | 0100+ (0S*0.259)+ (RE0.173)+(VT+0.169)+(MB*0.203) - (PF*0.195)) 0.86%9
EER 0,103+ (AT*0.17)+(FR*0.212)+ (ME*0.134) - (UF+0.263) + (CL#0.221)} 06236
AU A7) | 0147+ (VL#0.202)+ (MK*0.21)+(MT*0.182) +(IA%0.126) +(ST*0.126)+ (AN#0.154)} 0.4965
qa AP 0.201+{(CP0.441)+(RF+0.279) - (FF+0.279)) 0.6099
Az AEA A | 0127+((NV*0.277)+(SR*0.198) +(UB*0.322)+ (IT*0.203)} o5 08222
YAk i 0.132+{(SY*0.436) +(OP*0.316) + (A0*0.248)) ' 05218
CIETTHARYY | 0076+((AC*0.417)«(VT*0.333)+ (IM0.25)} 0.75%
ETES 0.118+((UP#0.37) +(QT*0.37)+(CH*0.261)} 0.5892
NGAHEEE | 0095+((0S*0.259)- (RE¥0.173)+(VT*0.169)+ (MB*0.203)+ (PF*0.1%)} 0.869
BE 0.201+{(AT*0.17)+(FR+0.212)+(ME*0.134) - (UF#0.263)+(CL*0.221)) 06236
B AU A7) | 0.185+(VL*0.202)+(MK*0.21)+ (MT*0.182)+ (1A%0.126)+(ST#0.126)+(AN#0.154)} 0.4965
A| REES 0.151%{(CP#0.441)+ (RF*0.279)+ (FF*0.279)) 06099
= %J} Qe Ao~ | 0097+((NV*0.277)+(SRx0.198)+ (UB+0.322)+ (IT*0.203)} ool |0822
K o & 0.065+{(SY*0.436)+ (OP*0.316)+ (AO*0.248)} . 05218
e | ARUE | 0087+((AC*0.417)+(VT+0.333)+(IM*0.25)} 0753
ETES 0.161+{(UP*0.37)+(QT+0.37)+(CH*0.261)} 05892
R HAEE | 0.054+((05+0.259)+ (RE#0.173)+ (VT#0.169)+ (MB*0.203) - (PF+0.195)} 0.86%
A% 07204 | 0.8818

F) ¢ AFE 4 97 Ed s4EA el oig Cronbach e AF.

# TARNEYA AL /4,984 9 94)
AT(Attraction), FR(Freshness), ME(Metaphor), UF(Unification), CL{(Clarity)
¥ #2275 QAR AR, &9, AR 9, 1 E, T H)
VL(Value), MK(Marketing), MT(Maintenance), IA(Investment & Assistance), ST(Strategy),
AN(Announcement)
# A 7H A Ak 5, A 3§ oy 7hg) of o) 3)
CP(Consumer Protection), RF(Reinforced Framework of Reliability), FF(Fulfillment)
# e ol u] Ao A 2 AR AR
NV (Navigation), SR(Structure), UB(Usability), IT(nteractivity)
# 716 (A 20, H A 8} 5 8]
SY(System Stability), OP(Optimization), AO(Automatic Operation)
# AU E (B B ekl w7l AD
AC(Activation), VT (Variety), IM(Intermediary)
* 254,94 084
UP(Update), QT(Quality), CH(Comprehension)
¥ 71e AR EEEY e AYEETEAS S5 dEd 2 Ao dF)
OS(Overall Level of Satisfaction), RE(Re-visit Rate), VT(Visitor), MB(Members), PF(Sales/Profit)
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bach a AFE A AA3uTh

ARGl 39 VM5 F4 AEA Y 6H
HAE TR dig WA (internal re-
liability)& &¢18}7] #180 Cronbach ¢ A& ©]
438 NS HEPATN HAEANPEE dA Y
aAlFE 0204800 ARAFA I ES] FE-
05822, ABHAFUAIES] A S 05411, Au] 2]
FrtolES] A9 0614328 e 397t
A9 HAY oAFE 0881800 2 B
Swz gl 06236, HlZY27]% 04965, A=
7+ 06099, QlEjHo] 2~ 08222, 7i% 05218, AFY
El 07535, 292 05892, 7B AW +E 086992
UHERS T

7t Ao E FEER HAAEEEY T2
5 ey gk ABAF gAelEY B3(a =
05822) “Fulx"(ZF 8712 Hd91E7td e 100%
FolA Zezxr} 01% FLI “AFHE"(17.2%)
7b 74 F8s d9oH, AskAlE QAo S T
$(a =05411) “AR"(201%)F “w 227
5AL7(14.7%)0] 7HF Fag Jdgoin, Mulx
AE PArolES] Ao =06143) “UA21(20.1%)”
W 2UA7S XYD(185%)"°] /M Fad I
A Aoz ATt F ARAT YA E
s By YAIEQ XHACIE F
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G AZzRelsh w=y s EHAl

Faste, Mul2AF GatolEd s e At
ZHE YrtolE, mAMH A YrlolEE ]l
I vz A7) Yol 7 F838 AAFSH.

7 segriaddd Fare o3 2o ga
3l9] A9-(a =06236) “URA(HARNY FAHL
291 B4, AR, &4, 484, 944 39

10006Z<1M L&Ao] 6.3% )3 “HHI"(22.1%)

o] 7 Fad Qoo AW AN @ = 06099
‘AR F(44.1%)7F M FAF dgoH, )
ElFo] 20 7S (q =0.8222) “Win] Ao H(27.7%)"
3 “AREA"(32.29%)0] 7H Fad doln, AR
UE)9] A$(a =0.753) “S43"AL7%)7t 713
8% Qo Zelxe] A$(g =058 “d
glo| E(379%)8} “A"(379%)0] AY ZL3H, 47
AE 0]l A9 o =0800) “MEAEFIEE"(BI%)
o} 3PS5 (03%)7 7 F2H GAolnh “v|
zUANEAL G e dde) o AFE 27
0495, 05218% 3H¢H7lddZolA AU Az
A UErgE), o 7hEA 44e 9d 4%
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weo] 744 Z248¢ 4% Ak £F Aol
2ol AS gl z3Ale] golstm olsfsh St
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Aol W Fadolt ARUEY AS +
PHow Be 2339 rAHTE FRHoR
Zolala A8 ARVEI o 238 A4
s Zelzol A A& WeAANT FA9
gaxqu szt F28e A AgHss
ol e ¢ A% 086995 7MY A ety
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gt B =89 fAlolE Hrke 4% 4
A ZAHempirical study)®l =30} Sli= el o}
Ui 2 drdA AAg BFe S Aol B
NgHoz Hgs) Br] AT Fo|3l H2E(pilot
tes) 9= B3 &k

U ALIE F B =R ot 3711 ¥
ALlE F¥EE FARTO ofd BES MYt
Ak & YAIE f¥dz 71E ZHAE 9 &
@ FAS A AT Aol AL Alo|ES 1
A FL AEE sy MEste] F 6709 S
YAl EZL BEo] Hjom Ze {FFH Ate]
Ef drigts FUYATH sYoteld JAlolE
Mg T AHEPD RE ZH =
2 AANE AEFOEA TAHE Wt B
AEE 3t
7t TEAIEE UM & SIAbolE Prird
o] B4 H2EE 8] F4RTo W t-test
g 58 7 Jage] AFatolrt fAdAE HF
At (<B 5> #H=E). BV AMES AIFSA T
B3 Gy e BF @AM ANG AEE
e 7MEAE o] 8 HIPEHES o &34
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giele 49 | v98 w2 | 5985 |
A H P site S ]
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A 3 C site el
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oz HYd YAolEE 71Ee B
FHAE 08 3 AF BB FHHTE )
A3 % agen RRAET. T 187 Aol
Potur] SN F4 BHE RS ttest A
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(% 6) TR ME HUAE ZEUIL H

ol H] %Lji Al gl 7h C"—'H &= ﬂ"’?r AT 7
qx}l__ 7‘5}{] L.g‘ =] 3‘“0]& 7]E L]E] Rl ]E}' [total]
T4 H 69.1 79.8 458 59.3 83.6 476 712 688 676
T 61.2 396 384 544 80.8 36.6 735 616 4
o8-8 00007+ | 00000+ [ 00001+ | 00025+ | 00028+« | 0.0000% | 0.0046+ | 0.0000= | 0.0000*
[total] 65.1 59.7 42.1 56.8 82.2 421 754 65.2 61.05
/100 /100 /100 /100 /100 /100 /100 /100 /100

*P 005 AM %

F) SiAE 5= A A4S 1004 D2 eake A5

Fo HEOE AYd fAoEE FYPHE &
Fo " % Hrke HeE AT dE
t-test2 ARG, 1 e < T ot
AA T atolEet MulaAlF iAol EE A2
RE 37999 & A9HES Ui oW
BRAE PAOIE M= FdfTd ds] FIF
ZF Zol7h YA ok} o]y @ FRAF fAtolE
o] Az ARE FRAHNA 1 AAS #HE
F ot FARF 71EE H2 SudA ey

ol Fefatx) Gge FE 7] ol

P 9AlOlESE T Yaloles 2l Aitole 3
AN RN FAS veha Qe oEA
Q) At Bl S WY W, T YAlolme) B
Aol glo) wh- HzEA Ue AE e A
e} g P gAlelEst 94 DB 449 73
o] glomz EHx WAGHeIH T Yaole

Brh £e A5s HOUT FABEL Ve 3l
=A% woaE ARAE Y A% £
AR Aolh felshA @Al e AL & B

Eoojx FEI2E thEe AT TE 1

m = al e
Han 92 4%

[oR=R=
T

T 254 37
gojn T3 fAlolE A FIANA ZHAE

T do] Qs}-oi olgk A

}H

ARSR=

(BT HAOIE REd ZEHEI Ee
B4 o

B %7]15 aag| S s | A0 | sax) o8| o

aw | Psite | 478 | 595 | 428 | 696 | 83 | 42 | &4 | 663 | 627
A% [ Tsie | 771 | 587 | 326 | 585 | &8 | 468 | 5 | 673 | 615
YAOIE e o515 | 00000« 06233 | 0.0001x| 00000« | 07807 | 03904 | 00189 | 0411 | 04049
qg | Csie | 79 | 03 | 584 | 64l | 865 | 429 | w5 | 713 | 73
AF [Ssiwe | 585 | 312 | 420 | 514 | w4 | 39 | 703 | 593 | 529
YAIE o olsrs | 0.0000«] 0.0001% | 00000« | 00000%| 00000« | 00280+ | 0.0446% | 0.0000% | 0.0000%
s | B |86 |6 | w1 | oaar [ w0 [ e [ oms [ om0 [
e [Ysite | w08 | %8 | 405 | 582 | w2 | 1 | 95 | 81 | 49
BAIE | gersta | 00000« | 00000« | 00026« | 00000« | 02226 | 00000+ | PP 1 6.0000¢ | 0.0000%
ol 61 | 597 | 421 | 568 | =2 | 421 | 74 | 62 | 6LK

A0 | 00 | A | A | 0 | 0 | A0 | A0 | A0

2 awarded) 34 3)-S

z) JAE 5UAER MW A

¥ 1P 005 M FelE

£ 10048 29z A A4

P01 A fl g




Al o3t JMM g2 AA FF8 e
T ARlES AAMonE gHA o Hrkg
& dE #rtRge A o Agsith 2 4
TFoAME Al EE Hrhe o] agfsiof & 7t
9L MA HrFEERl YA, vzUx A%
4 29, A7, A o)~ V&, ARUE, 2
, 1B AR FREHA o5 Zbzte] disjAl
AL AFRT o2]g YAlolE AFa
HriEyo] #gt 7)o ATE nigoR A=
AES AT GgE of MIHA BHES
2 3] “FRaHeA e Hrleh “Ad A
el FrPe] thElM ARSAFES Afursin
gatole fEEZ FR3HA wHHooF & Hr}
N&g 29sh=dy 2488 FU

71E9 A77F TEHQA YAIE PrtRys
AABA &g g ngdd & ATE giRE
Aol Ed) digt H7rt TbesteE RAQ s
7 B3 BEE Awals B Ed A9 F4E
TR 53] 7|&9] A7 EAEok a3dE 3
RS GF97] e B dAFdMe 94}
olE fydz x4ty /EXNE wAstuA F
galon, 53 Fx5 g 71y AAEER
U AtolE FEA] g A M E REE
F UE fYAelEE 1Y, A, $°ﬂf§ Exqom
43 5 gl YAtolE Hrbe) Feh%

H9d HriEyge Sy QA}OE% tH*JO
AR o] HesrE dddl HAE
Fedch 1 A3 & A7 AEE 37
%LHM g 71E] HFriRdy g2 -ﬂ
Ve A3 1, 241F Prrggez Yo
24 111741?‘4%1 Aol 7Hedla ¥ A% (tradeoff)
7F dHdEE fIAllE ¥R AdEsd 8%
b e Aol A& Eeistrh

moh.gg

mlm i‘ﬂ
to ot

oo ¥ ok W

iﬂ

o

o

& dyolME ol firtelr Hrtsh Al
oy olaed FAYE Wi APFoEH
=3 28 A3t ZlojEo RA, dAlEE

2981 Q& 719 % 1B A} PalolEs
728 dofsiel AFHOE $9T + U ]
BREYe] E7Z B§ bseTh B4, YAol=S

—?Ln,—d‘: NER A FIPE AL S iﬂﬂal =
A%E T & Atk A, AelE TR
94%— HA sk oAb AN E FEF 7d
FAe ETR &8 5 Ak 7 /Y0l A
WFE7E w2 AFSAYES Fpid &
128 whgshe 7HeAe Aoz ARHoln
aH9 YARLE 8 Hed Aot

2 drE ogd 2 e Ada gtk
AA, YAelEY THFAE B 24
5 91~L— xﬂ SRS wdo] viekglt Faw
& A HFHE AR
Fetar &1 | 7HA] xﬂ—“irﬂ‘ﬂ%
12

i L—%
?7‘&‘%‘%3 7REatA] ’5:?'5}93\13} =4, 28
u

l

L

).

}:1

G4 A A RRAA W F s
So) BF 2454 Taeh 53], 43wl o
& 24e 9a4 Ao A8 WEE Y A
2gBe 3 olTolan AA, Yol 43

4 7IEAE AAE o BrrgYe] |WF "oy
e e] Aol AR o g AHSHA EPo
o, dReAd M= Fol F M AYgd A
Atk 7HEAl 7 21% o ApEsiA717] el
e 97te9s 288 H283% EAE &
735} ”é%i}s}‘l‘ afHoz Apdst & 5 Ug
Zolrt, FAAYL] X AlolE Fried
HEolM S8d dAs a3 SARAY S

it 2g9) dAlol7% sk B ATME ofHe
A 248 Aofstun ARHIRe £Abg

SEHS Aot Foge 4
£ @71 Aeide g g2 A8



AR Y WYrtol EL FH Hrle o] A3 A7 179

S Frd & sdzAbdd(panel consen-
sus method)o]tt Aso]l ¥ (Delphi method)©]
g7k U, FrIEHA uE Yalo|ES]
F¥o] gedle AEE JdEHU vRYs R
&9 A9 Agstn A=A e #7k WA
A & FE Utk oA, IR 5] v
oFstact HUMRY Y ARLE HESTE LS
o o] Yool B A Hdd H

EE® AR FER7E T AFsgont A

Fye] hge] Bas
G

% Aol ol2@ A& Rt g 2
& A7t AYE 5 Ug Aotk WIET 1S
TAHY ARFRIES] FpPL, HAE 29
& g g SN A, Grhgde #A
A", gde daols 7 Y BriRde A,
Ed 44 9 eyl RU2 mde wE Aby)
3 Briede] dEs), vhere) dEHdddat 9
AlolE BEERE ATUA R A e, A
AU P4 EDEE whgde o HE
Aol YdY ol 4 d7Eol aydra &

F g,
Fardd

(1] AL, “H2E ¢ Zo}’, http//www.
khan.co.kr/best/bestweb2.htm, 1999

(2] 37, e Yrte]Eo] AHEA Q1E H| 9]
2 B4 9 gl #e A7, £ A

&3} AMAb=E, 1998

(8] HEE, 714 WAelE 75 B4 § uA
FAAHE Agw A7, T E FA4%
W3k MAbE, 1999, 8

4] A7, "AAIAY viALB A, 44, 199

(6] HEH, "HAist] we FISAULt A7,

g A7) 52 EAL 1994, 3
(6] 943} “WMC-AlRlY, A3AIE 2497, hitp/
/www.webrasterclub.org, 1999
(71 Azet A4, Fois 22 TPEEAT Ao
Wagolx, w8E(9), 1993
8] $29, "Fx7149] FAdatold ©h& AlolH
20E P EAA, FNTD AY
et Mk, 1997, 12
(9] &4 & ¥, AR, F94L 198
[10] 94, "7 gMelEe EF(AQ F+5A
oA &8 ATy, FYHITE MAR=E, 19988 12
(11] ¥zt A, “Sharo] HAE YAlo]E”, 1997, 12
(12] o]%%, "UHI vl=YA 2l FLG UH
4, 199
13} dEAAIANLZTFAE S (Ecom), "534
gz thg7)gd 3 FrrRddT,, =5
AANE S (), 1999
(14] dEAAIANAZFAE A3 (Eom), "E 75
7le ASHNRA(EE qA 9 24, T
ARA R E(S), 199
[15] %, "7 9Atell-eBay QUEINA v DAL,
A7 A AT A, 199
[16] AAAEA, “AANEAL E--JHAEA 30
W’ 1999.10. 25
[17) AZAAEAL “FuiZide) <Y wAgEE
A ZA)Y, http//www.etnews.cokr, 1999. 8
(18] HAAEA} “gH=AE U HKLC)", http//
www.contest.co.kr, 1999
(19] ZHAAFEAL, “Hu Il el digh e H
(A3, 1999, 6
[20) 2AR, “2HAYE ARG, http'//da.
chosun.co.kr, 1999
f21] 287, “dE&S AR guAel, http/
www.infoage.cokr, 1998
(22] H738, "g0H A wiAY EFE A%
A EG Qe #& AT, FjdiEtn 4
Pul sy AAbe=E, 1997, 12
[23] A 2dzeel, “&= HAAN HHEC



180 U

Award)”, http://ec.commercenet.orkr, 1999

[24] =ejo} AR, " AMARA AlolEs) U
g o] gl BEE FA},, 1999. 9

[25] # @Elidy, ghdel o Adu), “Qeuialy] A
A, o] xE gk, 2AYR(Y), 1999, 7

[26] S EPIALE, “KMA A IAHKMA
Internet Award)”, http://kmac.co.kr, 1999

[27] =g RATE, FRlejdl SAIEH,, http//
www.nic.or.kr, 1999. 9

(28] =7, TEE7|# EHelX PF &9 A
A, http'//ncadl.ncaorkr, 1997, 11

(29] =22k, AN i ARPEA N FF
82 AL B3t AxpdAY A1 438 A
g9, http//ncadlnca.orkr, 199, 6

(30] #FHAAANDEY, “HEUT SFAHE
A3l 3], http://bestmall.or.kr/bestmall, 1999

(811 #=HEBNNEHE, Qe ZHdH <l
A =", http://trust kait.or kr, 1999

[32] g7, "E&AH A vlAE A B3
AT, AA=E, 19%

[33] ECRC, "6l AR wiAl€,, 1998

[34] IMResearch, "#=UEW AFERIZAKKIUSE -
Dy, 1998. 6

{35] Hagel I, John & Arther G. Armstrong, “A
ojHFTHE BAIBRE kA HjRYA Bl
ZAdH(F), 199

(36] Hagel I, John, “#71x] d2j& ¥ HEY
AEH”, 2ALR(S), 1999

(37] Saunders, Rebecca, TolelZ9 A1gud,, Al
27 A7 F-(H), 199

[38] Schwartz, Evan L, "§] A8, A4, 12
Fu), A7), 199

[39] Alan Cohen, "Editor's Choice : Web Portals,”
PC Magazine, 1999. 9

[40] Alastair, Smith G., "Criteria for Evaluating
Intemmet Information Resources,” The Public-
Access Computer Systems Review 8, 1997

(41] Clark, Bruce H, Marketing Management,
1997

[42] Davis, Jack & Susan Merritt, The Web
Design WOW BOOK : Showaasing the Best
o On-Screen Commurication, Peachpit Press,
1998

{431 Forrester Research, "Forrester Power Rank-
ings,” http://www.forrester.com, 1999

(44] Hagel, John & Arthur G. Armstrong, Net
Gain © Expanding Markets Through Virtual
Comrmunities, Harvard Business School Press,
1997. 3

[45] Hagel, John & Marc Singer, Net Worth,
Harvard Business School Press, 1999. 1

[46] Selz, Dorian & Petra Schubert, "Value Webs—
Emerging forms of fluid and flexible orga-
nizations,” WA(Web Assessment) Model,
Net Academy in University of St. Gallen,
http://www.businessmedia.org, 1999. 9

[47] Selz, Dorian. "A Model for the Evaluation
and the Assessment of successful Electronic
Commerce Applications,” WA(Web Assessment)
Model, Net Academy in University of St.
Gallen, http://www.businessmediaorg, 1999. 11

[48] Siegel, David. Secrets of Successful Web Sites,
Pearson Education. U.S.A, 1997

[49] Sterne, Jim, Customer Service on the Inter-
net * Building Relationships, Increasing Loyaty,
and Staying Competitive, Wiley, 1999

[50] Webby Awards, "Website criteria for judg—
ment,” http.//www.webbyawards.com, 199

[51] Webjectives Research, "Website evaluation
process model,” Web Evaluation Report,
http.//www.surveysite.com, 1999

[52] USweb, http://www.usweb.com



