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A Business Evaluation Model for Internet Shopping Mall in
Electronic Commerce

Yong-Jin Park® * Joo-Yun Han® * Bong-Ju Jeong**

—& Abstract B—

This paper proposes an evaluation model for internet shopping mall business by defining its characteristics
and evaluation criteria. We analyzed the characteristics of internet shopping mall business environments and
classified the business into four major categories. We derived the evaluation criteria which can evaluate all
categories comprehensively. The proposed criteria are cost, netizen, technology, transaction, and marketing, each
of which gives a significant impact on the business profitability. Based on these criteria, a quantitative evaluation
method was developed. We also proposed a penta-classification scheme which can be used to identify the overall
characteristic shape of each internet shopping mall business site. An actual application of our evaluation model

was illustrated in order to show that our proposed model may be used in the real business sites.
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-9l AZE g vlolAY o] 9 ol%e) FhY-
A A9] wobsie B Abe| wloAlH
aa bb cc aa bb cc

a [04(al)|04(a2) |0.45(a3)] 0.1(al) | 0.4(a2) | 0.2(a3)
b {0.36(b1)j0.45(b2)| 0.4(b3) {0.15(b1) | 0.3(b2) |0.25(b3)

~H9 AIZYG wlolAg el digk A& u &Y FUE-
A A vholAg B Ate] whobAg

aa bb cc aa bb cc

a |0.28(al)|0.35(a2)]0.38(a3)| 0.1(al) {0.3(a2) {0.09(a3)
0.3(b1) |0.46(b2){0.45(b3)[ 0.06(b1) | 0.4(b2) | 0.1(b3)

4.5 8]&(Cost) X}

HlE AR 2%7] Aol F&3h= Hlgel ¥
e 27 FA &3 Aol P HEHE
£gulg a3 A AelEE ladels &
Al oz sk A A HE, 7R 7 S
th Ztzhe] AllE T AAL FdlE 27] FAF )
&< 220,000,0009, &9 ¥)8-2 300000009, A
£ HE& 1500000009, A AE HlE&
4000000009, BAFS] Bfoll= 27 F2b w&S
90,000,000¢), &% H&E 300000009, A F2
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<E 13> AAY) ulg oA} MR

H& 349 RC; IR; IC;
7] B 27) Axd FEH S 150,000,000¢! 03 120,000,009
HE auk x7) Fapug 70,000,008 02 80,000,009
fxH & 12,000,000 0.1 40,000,000}
Squ] & EFH & 8,000,000¢ 02 80,000,000¢1
T 10,000,000€1 0.1 40,000,004
Azl 3 g 50,000,000 02 80,000,000¢!
A B4 H & Nzd gadels & 60,000,0009] 02 80,000,0004
aut AlY 83 ulg 40,000000¢! 0.1 40,000,000¢!

(E 14) BAIS| H|E QIXt EME

Hlg oo RC; IR, IC;
27] B4 27] Az FEHE 60,000,000¢! 02 40,000,000}
e Auk x7] FAbu & 30,000,000 02 40,000,000
S Au] & 120000009 02 40,000,000
G & E574 8 9,000,000 0.1 20,000,000%1
BT 9,000,000¢! 02 40,000,004
NECE = Xk 30,00000041 03 60,000,000¢!
A B2} w4 NxE gadels H& 30,000,000¢! 03 60,000,000
oyt ARGl S vl g 20,000,000¢! 025 50,000,009

H]-£-2 80,000,000, AA A& H]-&-S 200,000,000 o} g},

29l "lolEl & Apgatth H& Azt Hrt FAE
ohed 72e <H 13> 9D <HE 14> o A 7
& Qlth, AlelEQ] |rb £ A (1) 74 F
2319 5875%, 47.4% o|th 7 AlolE EF H|E
Ex7t g&F0A Ealthe g v SR &
P2 ALOE AAlM FEAA BE #A e
Mol vl g T2 2 w2yt dasirin P

9o ztzte] e Aldl ATE FA FEHA
= g7} A& F=AE A3 g <F 15>

(& 15 "ot A &k

qeg& | 71& | Ad |vletiR] ¥
A AF 108324 | 09176 | 06413 | 07547 | 05875
B AF | 06875 | 07985 | 03805 | 05259 | 0474

NEAE BF 022 7ML ZE R

7} 538 olgad BA WA A @ A (14

o slshA Fahd thes Bk

E rorar = 02x0.8824 + 0.2+0.9176 + 0.2+0.6413
+0.2%0.7547 + 0.2+0.5875 = 0.7567

Erorar = 0.2*0.6875 +0.2%0.7985 + 0.2+0.3805
+0.2¢0.5259 + 0.2+0.474 = 057328

E 27t

3 e,

EFHE H8AA Bow <ad 8

AAHoR AMe B7t ghol BARY BA 4
R0 Teu 78 B $YY BFY 2%
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G om0 Wasti P Apolmo] 7143

oAd deE R, 59 84 B, o
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g AL Hoth w3 TH By AFoRE AE,
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of Wiy #Fng Ae AT 18 B 5 U
Aoty Ad A& M= A8 vlg AANA Kok
H ol5% 48 5 dE HAd wigs MHEsin
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F2 Aol gor wzUx AAe B
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Oyl 9% HzYsd 548 248 Fosn
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