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Abstract

This study was designed to examine the consumers fashion store choice process based on the wedding
dress stores, and also to find the consumers shopping orientation and store attributes affects to store
choice process.

This study adapted a survey method. Each 48 wedding dress stores in Ahyun—dong and Kangnam
were selected, and 325 women who got married within 2 years ago were recruited. convenient sampled as
the subjects and the survey methodology was used for data collection. And convenience sampling method
was used for data collection.

The results of this study can be summarized as follows;

First, wedding dress buyers wear classified into four subdivisions by shopping orientation: reputation—
oriented group, utility —oriented group, fashion—oriented group, and time—oriented group.

Second, there was significant differences in store choice type between shopping orientation group.

Third, in case of important ranks on store attributes, evaluation of store attributes for each step—
consideration step, visit step and choice step—was revealed to be coherent.

Fourth, there was differences in important ranks among each groups. The most important attribute for
all the groups was design, but reputation—oriented group raid importance to reputation of store, utility —
oriented group and time—oriented group to economy, and fashion—oriented group to variety than other
groups.,

Fifth, there was no significant difference in attitude for wedding dress stores by shopping orientation
groups and demographic characteristics,
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