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E 1. =59 AF AAF(1990-1998)

Food Categories 1990 1991 1992 1993 1994 199 1996 1997 1998

Baby food 31 9% 53 7 45 61 25 53 35

Bakery products 1,239 1,631 1,508 1,420 1,636 1,855 1,340 1.200 1,178

Baking ingredients 307 335 346 383 544 577 419 422 295
Beverages 1,143 1,367 1,538 1,842 2,250 2,854 2,003 1,606 1,547
Breakfast cereal 123 108 122 % 110 128 121 83 &

Candy/gum/snacks 1,486 1,885 2,068 2,043 2,450 2,462 2,310 2,505 2,065

Condiments 2,028 2,787 2,555 3,147 3,21 3,698 2,815 2,631 1,994
Dairy 1,327 1,111 1,320 1,099 1,323 1,614 1,345 862 940
Desserts 49 124 93 158 215 125 100 109 117
Entrees 753 808 698 631 694 748 597 629 678
Fruits&vegetables 325 356 276 407 487 545 552 405 375
Pet food 130 202 179 276 161 174 121 251 105
Processed meat 663 798 785 453 565 790 637 672 728
Side dishes 538 530 560 680 980 940 611 678 597
Soups 159 265 211 248 264 292 210 292 299
Total 10,301 12,398 12,312 12,893 15,006 16,863 13,266 12,398 11,037

Source: GNPD/New Product News

Dramatic reduction in new food product launches in the US results from retailer pressure to sell only the fast moving lines. For
manufacturers too, it gives the possibility of building bigger, more economic production facilities and maybe increase margins. For
ingredient suppliers it means. fewer new projects and possibilities of presenting new concepts, putting pressure on their growth.

Retailers also charge failure fees to discourage manufacturers bringing out trivial products. (TWOI)
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¥ 2. HF AP AAF

g A A 1997 1998  %Change 3 A H 1997 1998  %Change

1. Nestle 115 129 +12 11. Grand Met 129 51 -60
2. Philip Morris 165 113 -32 12. Wessanen USA 21 50 +138
3. ConAgra 143 109 -24 13. Nabisco Brands 42 45 +7

4. Unilever 72 79 +§ 14. Small Planet Foods 46 37 -20
5. Campbell Soup 49 18 +53 15. M&M/Mars 20 30 +80
6. Hershey Foods 30 77 +157 16. General Mills 55 35 -36
7. Hain Food Group 7 76 +7 17. H.J Heinz 72 35 -51
8. Sara Lee 103 68 -33 18. Flower/Keebler 33 21 -18
9. Kellogg 19 55 +189 19. Triarc 8 25 +212
10. Quaker Oats 54 54 20. CPC International 74 21 -72




