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A Study on Fashion Design Using Logo
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Abstract

The purpose of this study is to investigate the various expressions in fashion design using logo. For this study,
fashion magazines such as Vogue, Elle, WWD, Hi Fashion, Mode et Mode, Fashion News, Collezioni were

analyzed.

A corporate identity consists of the logo and name owned by a company together with the rules and
guidance on how these are to be used, for example in printed material such as letterheads, catalogues and
reports, in advertising, marketing and promotion, and on produsts and services. Logos provide the bedrock for
the development of corporate identities, for the evolution of commercial brands, and for the nurturing of
corporate culture. Logo is a primary means of communicating corporate values to customers and designers. It
represents an asset of incalculable value, because it has been consistently maintained and protected over the
years. The logo is the cornerstone of the company’s image and the style of a logo or products name must
harmonize with the feeling of the product or brand image. Fashion designers today are using their logos in
different forms of communication. It is common to see a brand’s logo proudly emblazoned the classic chic
garments as well as accessories such as bags, shoes, caps. The consumer, then becomes a ‘walking ad’ for the

brand.
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