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0.7
(confirmatory factor
anaysis) LISREL 8 (Joreskog and Sorbom 1993) GFl = 0.778, NFI = 0.752
RMR = 0.08
100
0.30 (Hair et d. 1995)
[ -4] LISREL
LISREL
T
(ML)
I n - 1.000 - 77
Iy 21 - 573 7.217 442
|\ a1 N 884 7.503 682
| 4o - 1.000 - 1.000
| o - 473 7412 473
| e - 1.000 - 719
Iy 73 N 972 7.404 699
|\ e N 523 3711 376
| v S 908  8.009 653
108 - 617 4541 443
a1 1.000 - 635
Iy 2 1069 5.316 679
Iy s 1138 7.742 722
Iy 22 1.000 - 1.000
'y 53 1.000 - 1.000
by - 865 5.351 544
bay - 872 6.101 553
[ > 141 1.8249 141
o - 225 17499 273
Chs 5 277 27059 431
b - 1220 27079 121

*a p<l b p<05c p<0l d: p<.001
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(Covariance dructure
modeling) , LISREL 8 (Joreskog
and Sorbom 1993)

* a:p<.l b:p<.05 c:p<.01 d:p<.001

’

c? = 252555 (df.=84), p=00 p 005
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