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A Study on the Utilization of Fashion Design Information
and the Creation of New Design through Computer

Soon-Ja Lee
Dept. of Clothing and Texiles, Yeungnam University, Kyungsan, Korea

Abstract : The purpose of this study was to serve as a basis for the creation of new design. For attaining the pur-
pose, an investigation was made into the actual condition or problems of domestic and foreign fashion design, and
fashion design information was acquired from the Internet. Then, taking the acquired information as the basic data
for merchandising, an attempt was made to work out an outline by using the Corel-Trace program, a widely-used
computer software, and to modify it by using the Corel-Draw program. The findings of this study were as below: 1)
The informations provided by domestic home-pages were largely made up of fashion news and articles on the trend
of fashion, but included few of picture report. Almost all of them weren't developed into a database by item or de-
tail. The foreign fashion design web-site were numerous in number, providing diverse information. They offered not
only moving images or picture report on fashion show, leading models, photo gallery or fashion trend, but up-dated
data everyday. 2) A way to create a design to meet a designer's target is recommended in this study. At first, the
fashion information acquired through computer network would be handled by the Corel-Trace program. After Bit-
map image would be converted into Vector image, that would be modified by the Corel-Draw program to create a

design to suit a designer's target.

Key words : fashion design, merchandising, web-site, fashion information, corel-trace program.
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(International Fashion Color Association), C.C.I(Cotton Colors Int-
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o] HERE and THERE, Pat Tunsky, C.I (Cotton Incorporated), 3
22| Promostyl, CIM(Comite de Coordination des Industris
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Hg WA strel 7|A) vlaA F23] 48 L o A4S
W42 PC 541& 53 & & I=& 3112n Ecole 3}
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F7te Farber HF}F 34 A AEAZA Y 54E H|aF
2 A1 gloy FujolAlde olAtA] XTEE &EA] gn
B3} 9132 73] U8 As8ka Yok 19 Letse 98d
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goldx FA|9 FHelA e NHA Y, AH2EY, HA
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7189 Alo|Ex BE, F9 Elle Alo|ES} HIAAH e
29| AlEx TR HYAA o] &3] 44 & ¥
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Fig. 1. First screen of the elle home-pages.

o|t}. Ephemere F7HA2A #2] & H|E& %39 A4, o
Ak gz, QElEle] dateld &0, SRl A BE 270
I o2 FA5 ) i1 Esquires 71, FF F49 73
AFE HdFa 9lon o 4% HA= Z tixo|d Ale]
E9} YIANA F}. Figarod = A4 tigt 3552 dA
ojdelAl Boliy EEIL/} vlds o] e Aol Aotk
(Table. 1).

A AEr1% L A7) EslolAE tr1Qe AHAAT
29 AEAZYA Y FHojA 7t F/HE olFx Ued WA
£, URelY, BAE, /8738, viAE F49 JRE F2 4
I gk 7Y HARTFAY FHolX e AAAAATLY
AR Y E(http// www.sficokr), ¢S ATA] Qg
A Z e (hetpy/fwww.ifp.cokr/), TEHHA|AHS] FERE
(kicweb.kolon.cokr/), (FMHAHHAATA Fl o)A (http://www.
nasan.co.kr)) 5°] FHsla HAP R AFHH 9] Eelo|ARE
F2A A0 AF 3 9] A B (http//www. kofotiorkr), F
A o) )4 E A (http://www.fashiontalk.com/), Ato]rish
AAE Q] Ato|H s A (http://www.cte.cokr/), T Ad| E((http:
[fwerw biba.com/), A TA AE7|F WA ZE oA R
AFe) o] 5] 8 ¥r 2 (http://www.apparelnews.co.kr/) = 2189

Table 1. Present situation of domestic fashion design home-pages

Site

Publication Office
Name

Site address Note

Ceci Joongangibl Co. http://ceci.joongang.co.kr/ domestic

Ecole  Seoulmedia Co. http://seoulmedia.co.kr/ domestic
KiKi Joongangilbo Co. http:/kiki. joongang.co.kr/ domestic
Let's Dongailbo Co. http://lets.co.kr/ domestic

Elle Hankookilbo Co. http://mews.korealink.co.kr/ license

http://www.dong-a.com/

Vogue Doosandonga Co. product/vogue/ license
Ephemere KSM http://www.ksm.fr license
Esquire Esquire Co. http://www.esquire.co.kr/  license

Figaro Kyunghyang News Co. http://www.khan.cokr/figaro  license

] 22 (ktnews.texcom.co.kr/) 5-¢] Alo]| EEo] tiEF o]t}

A A T4 A TAJEE A F2, AA A
olE, HAdlolH W3, B BAY Fo2 T e
HAdeole Wae thAl HATAE =AMYL A8, AP T2
239, BAAARIERHE, wEdmMAd FE, gt
A, 4584 FdA, Aol ol F Tl SAa#
A AEE dlolE] wlo|28] el ANE 7Hed B o}
Yz Fue] SHoA fejvkete] diEHA AP E Alo]
Eo|t}. A Ao AATA #E A T2 HA
dAel & 2= glov HAR2dlE 199689 FRES
Aol 1 8l § AAMo] HojAlE HE

FZARFIYL T o AFFETL AL, tRpeld, B
=, FADA, BAEY, oAAA 59 e Al|ER FE
5ol glxa HAxe oA QYT ofo|E R o] o
g Z7) A& AE, YA 718, YAl J1ELeRE B/
o ¥t} datoly At EdX = Il tizteld 5083} 3
9] tAlely 29290 i@ 4F FRE Ao Fsten B
E Alo|E9] A$E tRlelY BERE 117F, YME BJl=
1700%, %) HA= 504F tig FEE A3 AA ¥
*ot.

TAYAF RS T3 E = (http://www.fashiontalk.com/)
€ B2, BRE A0, A0 JAL, A 4, ER
E, #5871 &2 o2 o]F0)A Sled Iule] A &
22 vl dHlolE 3l A F3tx 3o

AE7)H EoolA 9] AS, AR HFroAg B 28]
(http://fashion.keimyung.ackr/}e] SJHBHAF R Lgo]2
A T &3 AAHANA Hridn gleow, aem AENEw
)44 c) 212l A 3] (http://gicl.kyungpook.ac.kr/)el Al 1999
390 W73 9] 9 (Occhio) F7tEE AHRAL o] B = o]
Hedithe 3 5 A AozAe S4S Th iR
Utk HoA 25 23 o

el A EHo)R & o] Al-$-(hitp://www.icinoo.co.kr/), ©]
% -2-(http://user.chollion.net/~helmut), 7 < T(http//my.netian.
com/~karptia) 5 AATIAel B AY AFAS0] F2 B
£ AU AQ B, WAE DAl L UE AR &
A §e= F4=el glen] Hrhhands) Alo]¥H (http:/
www.banda.coki/)}& SIEIYl AUFA A AR A =
dojlAl fdte AL 2OV E 3 & < A e ZvR
ohEs ¥ st

3.2. =Fo| MMFE RAOIE

29 TR Prlo|Ex F43) BE B ohjdt FR
AZE WS gesit dakld 2 HAE PAelEZE
Gianfrancoferre(http://www.gianfrancoferre. com/), Helmut Lang
(http://www.helmutlangny.com/) 5 100] Alo]E7} 1= 3 ¢l
3 Al AR7|# F AZ27|He] YAle|EE CNN Style
(http://www.cnn.com/style/), Elle(http://www. ellemag.com/), Fa-



shionnet(http://www.fashion.net/) 5 1309 A}o]E7} Ql-50] &9l
HAok oeln s, FdA, AAE 349 YAlERE
First View(http:/fwww. firstview. com/), Lumiere Magazine(http://
www.lumiere.com), Papermagazine(http://www.papermag. com/)
T 204 Afo]E} gl

Gianfrancoferre= history, collection, news, stores, accesso-
ties, fragrances 522 Ao gled 24 Ivde A4
F 279} B8 o Ed thE A0, & e 199933
20001d 7o) HAREH To] G AE7IS] Hol AT
A A2 ot 53 dAAM e 5 e AL AF
o thal Akt A AR A dol Tkt

CNN Style> CNNA A Al F3he A B QA E2A
HA A4 T2} onlA| gk FA wid HElolE H1 3o
AAANM AH=HE s, £ &4 FE AFSHL Ao
More Stories FU A= & 2AE Ao 29} 9d F2E
A8 Fo] FAIZ o] 88 £ gl EF Elles} FAHo] gl
oA g3t s M 2 HE & Uch(Fig. 2).

Elle Magazine & AlA| 2 2.2 {33 sjA3=1<] Elled] £
ol 2A A HAPRE AFY B opfz} 5] W
A3 olgt A2 HHAE Frshs H2o AHUFA
. 1996 ARG iAol Hod FojolxE B
HIGH FIVEZ 44}§)3 TopTenLinks(http://toptenlinks.com/)
7} F@3hs AA 100 AAZEA B2 FHAA A 198 2
A3 Y o] FA YAllEx 1271 39] Elles} =0 gl
tH(Table 2). £5 AA R, Aeje], A7, HE, toloE, 2
EZE A4 59 v7E 233 3 o|AS Y3 4F
HEE AFLL 4 9t} Virtual Fashion A E &do]
HE AHF JHPEIE FAE AFEE & doH FE
VRE o4& 9318 the2 = g 4 Slth. Top Model 3714
dre g 189 Rde A o}FthEH AT e WE 22
Arst X & Ay, 4y 749 2 HY FFE AT
k11~

First Viewe t)A}o|u "M & Milano, Paris, New York, Lon-
don 52| AAAQ AL DB} st AF3tn 3o

il s o
Bl iisnl i it
AR VAW L e,

Fig. 2. Present situation of the CNN style home-pages.
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Table 2. Top 10 of the world fashion magazine

Ramking Site name Site address
1 ELLE Magazine http://www elllemag.com/
2 Cosmopolitan Online  http://www.cosmomag.com/
3 Bazaar 411 http://www.bazaar411.com/
4  Vogue http://www.vogue.co.uk/
5 Glamour Magazine http://www.glamour.com/
6 Mademoiselle Magazine http://www.mademoiselle.com/
7  Fashion-Planet http://www fashion-planet.com/
8 Self Magazine http://www.self.com/
9 New York Style http://www.nystyle.com/

—
[=

Lumiere Magazine http://www.lumiere.com/

A 19999 7HEe] dY o4 A & HolF 3 Qi

Papermagazine2 1999 Webby AwardE 43t §Ale]
EZ Stylins'el] Eo]7}H New York Fall '99 Collectiono]] #&
W8] glt}. Collectiondl] &t H o}F Zwo] 1 A=
Z83 A3 glo] HAl JAPEE Jdted E =55 ¢
& 4 9t}. E3] Schmashionfashion o)A+ Collectionol] th&
AukAQl Aot g7 tAtelvge] Lo e D H
ARE A3 g

oj el A 4w & niel o] F¢] HATAR] YAl EER
Zgoln WA 2 Hely] VRS B¢ w2, A4, vi¥
AR Frdd B3 8, FEdE] XA, HZ H
A5}, 243 dlolEuo] 23} Foll Uid FAF FEE 4o
3 gled HE Fle A HAYAR] FEIBRE
o] AFete FEE HATx, HHA Y, AL, EHE Fo
F2 244 o
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Draw®] 7|%6-% &4, A Fo) S ~Eld s E =233}
3 "olejujo] 23lgto 24 QIEYE B3l ABPEE &8
s iekE AN E Bl g

a38d a8g AXEY ] Vitmap W23} Vector 4] e
2 3A FEH Y HEY WS HF2Q Pixel Typel2
A AE 37 et T 2 4= gl7] W&o Paint Brush, Air
Brush, Erase 715 502 AAQ 188 18 ¢+ k= &



12§50 79 98] 2] A1 A28, 1999

Aol ot & A7 2¥o] JA del2 AN e &
A= 73 3ot ofel vl WE Wl Moy £33 3
A & U2 AstA] ¥a o)59) £87 J1ePHE 7
2oz 7] Wil el Wae] adL FAAE HE 7
oA &A Erh. o] F M WA Algdhe AT EY 0
7} 9289l Corel Drawo]9l 2y} Corel-Trace, Corel-Dream
3D, Corel-Depth 52] HRZ 278 Eo| B7}E o] o] T ukal
9 71%< ¥/ 4 A =} 53|, Corel-Trace: Vit-
map ©[F|A]& Vector ©|B]A 2 vl T 7]%& 7 1 3
71 W&o 287] FE LRAES ANWAY PCRAS F
3o ol o|u|A & 3, WYsted AP T2y
ojt}.

HHAYAR] HH oA 2ARAY A S Bl J5H o]
UR 9] AHAE F&37] M E HIEY o|n|A|E HE o
vA 2 AEA| Aok 317] wjie] B A7 M Corel-Trace S
g&3t71= it

EJ= BEFL 719, dAIE] g8iXe 4 Bl 43
Fof 3} B AFoME AHAPRE Y5, UANs 34
€ A7) H5t] 2 Bl g “Aldale) 2= (Civilized)2 =
3 Holz AAE THEME 9 A& 22404 2649 o
"oz A}t 28] Y Fashion Color(dE4AAMY
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