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An Analysis of the Effect of the Investment Factors
Toward the Information Technology Using IS Theory

Son, Dal Ho

Studies of information fechnology assimilation hove been fimited primarily fo information fechnology
implementation issues that arise aoffer purchasing and/or  developing  information  fechnology  and
opplications. Thus there is a need 1o step back and investigate what motives a manager o implement
a information fechnology for his organization wse. The purpcse of this paper s fo examine decision
moker's affitudes and infemndl beliefs, especially the construct of dlienation. This study findings indicate
that  decision-maker computer knowledge, compufer experience, and education level are closely
associoted with alienated beliefs and atfitudes foward information technology. Assuming technologies can
provide advantages, these findings point to the need for change agents fo minimize dliencling beliefs
and cftitudes.
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