], East Asian Soc. Dietary Life 501
Vol. 9, No. 4(1999)

tHetlEe g8 AH|AE] % ojo|x] =AF A+
gt 7 3}
Az ga AEd o
A Study on Beverage Consumption Pattern and Image of
College Students
Mora Park

Dept, of Nutrition and Food Science, Sangju National University

Abstract

In order to investigate consumption pattern and image of beverage, this study was performed by using
questionnaire based on stratified random sampling about 200 students from September 6, 1999 to Septe-
mber 18, 1999. The result was as followings:

1.

For the reasons of each beverage consumption, coke, soda pop and sport drinks were for quenching
thirst. And coffee and juices were for dessert and milk - yoghurts, dietary beverages, green tea and
ginseng tea were for health.

. For the priority in selecting each beverage, trademark was dominant factor for choosing coke. And

the dominant factor of choosing milk - yoghurts and ginseng tea was nutrition and in case of other
beverages taste was the first factor.

. For the place of taking beverages, coffee, coke and sport drinks were mainly consumed in school and

milk - yoghurt and juices in home.

. The college students loved or liked milk - yoghurt and juices, and they liked or enjoyed coke, soda

pop, sport drinks and green tea moderately, and enjoyed ginseng tea and black tea moderately or
disliked them.

. For the frequency of each beverage, many of them consumed coffee and milk - yoghurt once or twice

a day, and consumed coke, soda pop, sport drinks and juices once or twice a week. And they
answered that they did not consume dietary beverages, green tea, ginseng tea and black tea so often.

. There was significant correlation with frequency of drinking and preference score of beverage.
. For the consumption of the Korean traditional beverages, more than 50% of the subjects had no

experience in taking sangwha tea, omiza tea, and Kugiza tea. Among them, many answered that they
would try the Korean traditional beverages, if they had an opportunity, and that their price was
moderate.

. The results from the analysis of the image of those beverages were as followings: @ Coffee, coke,

sport drinks and dietary beverages had a modern image and green tea, ginseng tea and black tea had
a traditional image. @ Coke, sport drinks and ginseng tea had a manly image and juices, dietary
beverages, green tea and black tea had a womanlike image. @ The students recognized coffee, coke,
milk - yoghurt, sport drinks, juices, dietary beverages and green tea to be daily and catholic. @ Milk -
yoghurt, juices, dietary beverages, green tea, ginseng tea and black tea were recognized to be good for
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health and coffee and coke bad for health, ® Coffee, coke, soda pop, sport drinks, juices and green
tea were slightly concerned with a change. ® Coke, soda pop and sport drinks had a dynamic image
and coffee, juices, green tea, ginseng tea and black tea had a little static image.

Key words: beverage comsumption, beverage image.
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Table 1. The reason of beverage consumption N(%)
Beverags Reason Q“f}‘l‘;:tmg Dessert Habit  For health Etc. i’r‘lee’;‘;e S;:i“ar .
Coffee 1( 06) 80(462) 24(139) 1( 06) 66(38.2) 1( 06)
ok Male 38(45.2)  13(155)  20(238) 0( 00) 13(155) 00 00)  df=3
Female 46(51.7) 5(56) 12(135) 0( 0.0) 26(29.2) 0( 00) 10515
Saa pop Male 38(452)  13(155)  9(107) 1( 1.2) 23(27.4) 0000 df=4
Female 46(51.7) 3(34)  5(56) 2( 23) 33(37.1) 00 00) 10138
Milk - yoghurts 317 2127 20121 117(67.6) 10( 58) 0( 00)
Sport drinks 161(93.1) 0(0) 0(0) 2(12) 9( 52) 1( 06)
Juices 23(133)  53(306)  27(156) 42(243) 27(156) 1( 06)
Dietary drinks 21(121)  13(75)  6( 347) 75(434) 47(272) 11( 64)
Nutrition | Male 11(13.1) 2(24)  5(60) 36(42.9) 27(32.1) 3(36)  df=5
drinks | Female 10(11.2) 2023 6(67) 14(15.7) 47(528)  10(112) 18864
Green tea 2012)  30(17.3)  17( 98) 83(48.0) 32(185) 9( 52)
Ginseng | Male 1( 12) 5600 1(12) 47(56.0) 14(16.7) 16(191)  df=5
tea Female 0000)  4(45 0000 26(29.2) 24(270)  35(39.3)  17.733"
Black tea 7041 220127)  8( 46) 54(31.2) 62(358)  20(116)
" P<05 " P<01
Table 2. The priority in selecting beverage N(%)
Beverage ltem ’I:.:ii- Nutrition :;f:'n Taste Price No relation Etc. SS:;e
Coffee 23(13.3) 10 06)  10(58) 109(63.0) 6(35)  24(139)  0( 00) -
Coke 84(48.6) 10 06)  5(29)  54(312) 6(35)  23(133)  0( 0.0)
Soda pop 57(33.0) 2012)  4(23)  60(347) 7(41)  43(249)  0( 0.0)
Milk - yoghurts 21(121)  64(370)  3(17)  53(306)  14(81)  18(104)  0( 0.0)

Sport Male 28(33.3) 0( 00)  8(92) 34(405) 4(48) 10120) 0 00)  df=5
drinks | Female  18(202) 5(56) 10(112)  45(50.6) 0(0.0) 11(124)  0( 00) 12842

Juices 23(133) 28(16.2) 4( 23)  91(52.6) 16(9.3) 11( 64)  0( 0.0)
Dietary drinks 28(16.2) 36(208) 11( 64)  45(26.0) 8(4.6) 37(214)  8( 486)
Nutrition drinks 23(13.3) 26(15.0) 6( 35) 54(31.2) 12(6.9) 40(231) 12( 69)
Green Male 5( 6.0 22(26.2) 0( 00} 19(22.6) 5(6.0) 28(33.3) 5( 6.0 df=+6
tea Female 8( 9.0 26(29.2) 2(23) 35(39.3) 3(3.4) 13(146)  2(22) 14908
Ginseng | Male 7(83) 27(321) 1( 1.2) 12(14.3) 4(48) 24(286)  9(10.7) df=6
tea Female 5( 5.6) 21(23.6) 2(23) 16(18.0) 0(0.0) 18(202) 27(30.3) 15714
Black tea 9( 5.2) 37(214) 4(23) 54(31.2) 4(23) 47(272) 18(104)

" P<.05
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Table 3. The place of taking beverage N(%)
Beverage Place School Home Tea shop Ete, Chisquare
Male 51(60.7) 12(14.3) 8(38.1) 13(15.5) df=3
Coffee Female 39(438) 9(10.1) 13(14.6) 28(31.5) 8570°
Male 49(58.3) 19(22.6) 1( 1.2) 15(17.9) df=3
Coke Female 35(39.3) 21(236) 1 LD 32(36.0) 8445
Soda pop 51(29.5) 43(24.9) 31D 76(43.9)
Milk - Male 11(13.1) 59(70.2) 1( 1.2) 13(15.5) df=3
yoghurts Female 70179 79(88.8) 10 1.1) 2(.23) 11119
Sport drinks 101(58.4) 9( 5.2) 1( 0.6 62(35.8)
Juices 19(11.0) 99(57.2) 33(19.1) 22(12.7)
Dietary beverages 31(18.0) 41(23.7) 2( 1.2) 99(57.2)
Nutrition drinks 26(15.0) 19(11.0) 3017 125(72.3)
Green tea Male 1( 1.2) 15(22.6) 26(31.0) 38(45.2) df=3“
Female 5( 56) 39(43.8) 14(15.7) 31(34.8) 13.740
Male 1( 1.2) 10(11.9) 15(17.9) 58(69.1) df=3
Ginseng tea .
Female 1( 11 6( 6.7) 4( 45) 78(87.6) 10.174
Black tea 23(13.3) 8( 46) 34(19.7) 108(62.4)
" P<05 " P<01
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Table 4. The preference score of Beverages

o % g

RotAloh fHERATE

o & V) Qg SE/ZEI FYF2, 44

Preference F GULE 2XX §8 §Y &g ¥ AR
Beverage Me | Female | T gxe Ao mad sl3vh dsvoz g 48
Coffee 3.27£90 o ¥z B g $4 QFZE ZAL S3 A
Coke 370+ 72333+ 98 | 274" ¢ 20 Q478 L83 BOY & U
Soda pop 356+ 61[311% 75 | 433" A 713 Ho)E BE AT, 2ARE AP U
Mik - yoghurts | 395+ 90 | 421+ 65| -21¢" o)A RN 98 HYLu Table 4914 HE:
Sport beverages | 3.76+ 84| 343+ 89 | 254 uls} 7o) ZaHP<01), Ato|THP<.001), 2EX &
Juices 40867 BF(P<05), 9% =3aFP<0), HP<0D),
Dietary beverages | 282104 | 340+1.09| -359™ TRHP< B BB, o8& . QPEZEBR(P<(5),
Nutrition drinks | 2.86+1.13 231113 | 315" Aol LEF(P<001). ZHP<0)E dFAo]
Green tea 315+ 9 (357 85| -302” o A3se SEE ZAHYD
Ginseng tea 257+1.10] 210+ 95| 300"
Black tea 310+122| 264+118 | 249" 5) 829 MH Bl
Mean+SD —"-394 AF NEE ZAG 2AE Table 59 2
"P<05. " P<0L " P<00l o & ANE0%)G $f - QFZEFGLI%)E
Table 5. The frequency of drinking N(%)
Frequency  Hardly 3-4times  1-2times 3-4times 1-2times  3-4times over 5 Chi-
Beverage drinking /month /week /week /day /day times/day square
Coffee 38(220) 110 64) 22(127) 25(145) 57(330) 18(104)  2(12)
ke Male 3(36)  2(24) 220262 20(238) 31(369) 6(71)  0(0.0) df=5
Female  15(169) 19(214) 29(326) 12(135  9(101) 5(56)  0(0.0) 36.800"
Saa pop Male 14(167)  8( 95) 24(286) 21(250) 13(155)  4(47)  0(0.0) df=6
Female 28(315) 25(281) 22(247) 11(124)  3(34) 0(00)  0(0.0) 26764
Milk « yoghurts 7(41)  18(104) 38(220) 49(283) 54(31.2)  4(23) 317D
Male 7(83)  4( 48) 27(321) 17(202) 26(31L0)  3( 36)  0(00) df=5
Sport drinks
Female 21(236) 17(191) 27(303) (157D  7(79  3(34) 0000 26.155
Juices 13(75) 27(156) 55(31.8) 43(249) 31(179) 3( L7  1(06)
Dietary Male  37(441) 16(191) 20(238)  8( 95  3(36) 0000 0000 df=4
beverages | Female  25(201) 29(326) 30(337) 5(56)  0(00)  0(00)  0(00) 11.636°
Nutrition Male  36(429) 17(202) 11(131) 14(167)  4( 48  2(24)  0(00) df=5
drinks Female 58(65.2) 13(146) 11(124) 5(56) 2(23)  0(00)  0(00) 12478"
Green tea 62(35.8) 44(254) 27(156) 12( 69). 24(139) 2(12)  2(1.2)
. Male  60(714) 14(167)  7(83) 2(24) 0(00) 1(12  0(0.0) df=5
Ginseng tea -
Female 82(92.1) 2(23) 2(23) 2(23 1(1) 00000  0(00) 17.056
Black tea 109(63.0) 27(156) 17( 98) 13( 75  6( 35  1(06)  0(0.0)

"p<gs T P<gl,

P<.001
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Table 6. The correlation of preference and frequency
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Beverage

Correlation Provability Beverage Correlation Provability
Coffee 69010 0001 Dietary beverages 38822 0001
Coke 67684 0001 Nutrition drinks 52629 .0001
Soda pop 58331 0001 Green tea 59928 .0001
Milk - yoghurts 32501 0001 Ginseng tea 31500 0001
Sport drinks 45636 .0001 Black tea 44750 .0001
Juices 23049 0023
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Table 7. The consumption of the Korean traditional beverage N(%)
Experience Intention of drinking Price
Items - -
Beverage Yes No | Feton ) Oeportm ) Nob g | Nomal | Low | Do
ze unity interest know
Sujng- | M 18(214) |55(655) | 1(1.2) | 10119
ga |p| 196 17 31 128 % M000) [48639) | 1LD) | 310348
| (90.1) (98) (161) | (663) | (17.6) i : - :
Chi-square df=3 14.099**
Sieh M. 173 . 40(47.6) | 42(50.0) | 2( 2.4) ” 153 . ,
ghee -
Fl (000) | (oo [2BGLS) [SI673) | 102 | o)y | 769) | G2 | 58
Chi-square df=2 8184* :
Yuza tea 156(90.2) | 17(98) | 58(335) |85(49.1) | 30(17.3) | 26(15.0) | 88(50.9) | 22(12.7) | 37(21.4)
Yulmu tea 158(91.3) | 15(87) | 47(27.2) | 87(50.3) | 39(225) | 12(69) | 95(54.9) | 24(139) | 42(243)
Daichu tea 144(832) | 29(168) | 32(185) | 95(54.9) | 46(266) | 43(24.9) | 72(416) | 1(06) | 57(33.0)
Sangwha | M.| 39(46.4) | 45(536)
7 61 105 4 26 5 101
tea
F.| 2G5 | 61688) | 11y | (353 | gon) | @ | @50 | @9 | (84
Chi-square df=1 4.080*
Omiza M.| 18(214) | 66(78.6) 6 % " 6 ” 126
4
t
- F.| 3BGD | 56629) | 2oy | 1) | LD | 03 | 158 | @3 | (728
Chi-square df=1 5001* :
Kugiza tea 45(260) | 128(74.0) | 952 | 69(309) |95(54.9) | 1693) | 2068) | 202) [126(72.8)
*P<.05 " P<01
M.: male, F.: female
ZA0BE AESEY UFHE AF ALHA
(2) M3lol& F7F Be3ga Ag s g A4 Ao)E
goZo HHYTE HHAH B £A 4 HQ £AINP<0l)= 8ol JFART} v
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