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Abstract

Faced with various challenges given from internal or
external, universities and colleges, about 300 in number,
began to feel one another as their rival and recognized
advertising marketing as a solution of unlimited competition
and were in serious action for advertising. School advertising
has suddenly increased in quantity, but falls in creative
strategy of qualitative level behind corporate or product
advertising. This study suggests effective creative strategy,
based on comprehension of characteristics of school
advertising and on analysis of creative as a strategy, of
advertisements put by schools.

School advertising demands the approach different from
commercial dimension of corporate advertising, because
schools are characteristic of public interests. Schools need to
take positive creative strategy of image advertising instead
of passive type of recruitment announcement. This effective
and positive creative strategy des not only provide the
chance to select schools for customers of school advertising
which sets up applicants for admission as the first target
audience, but also instills affirmative and positive image in
potential customers of the future such as pupils of
elementary or middle schools and ordinary people so
that it may make effective communication possible
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