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Abstract During the last decade, global sourcing has been widely practiced by muiltinational firms.
While the importance of global sourcing has grown rapidly, there have been ralatively few empirical
studies on this issue Thus, this study empirically investigates the commonalities and differences
between European and Japanese multinational firms sourcing patterns. Especially, this study focuses on

two dimensions of global sourcing activities: inter-firm sowrcing and intra—-firm sourcing.
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