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Abstract

In order to help the marketers of the men's casual wear brands establish the marketing
strategies to their target consumers, it is the purpose of this study to investigate on the
variables affecting the casual wear purchase behavior of men in twenties, thirties and forties,
and to clarify the differences of casual wear purchase behavior according to their age. The
subjects were 429 men in their twenties, thirties and forties living in Seoul and data were
analyzed by frequency, percentage, mean and standard deviation, ¥2, ANOVA and Duncan’s
test.

The results were as follows:

(1) Significant differences were found among men in twenties, thirties and forties according
to the self-image. Men in forties favored the conservative and not-noticeable image of cas-
ual wear, however, men in twenties and thirties favored those of the active, sexy, and dis-
tinctive image.

(2) Significant differences were found among men in twenties, thirties and forties according
to the importance of the store attributes such as convenience of transportation and
parking place, clothing in vogue, and various merchandise, Men in thirties and forties put
more importance on convenience of transportation and parking place. Men in forties put
more importance on varjous merchandise than men in twenties and thirties,
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{3) Significant differences were found among men in twenties, thirties and forties according
to general purchase behavior of casual wear,

* Differences of the use of information according to age
Majority of the men consulted the T, V., radio and people in their boundaries

* Differences of the clothing purchase frequency according to age
Men in twenties buy more clothing than other age groups, Men in twenties buy the clothing
every one month and every three months and men in thirties and forties buy the clothing
every three months and every six months,

* Differences of the shopping day according to age
Majority of the men buy the clothing on Saturday and Sunday. However men in twenties
buy the clothing more on weekdays than other age groups.

* Differences of the shopping place according to age
There were not significant differences among three different age groups and majority of the
men found out to utilize the department store.

* Differences of the influence of the partners according to age
Men in twenties found out to rely on their own decisions but men in thirties and forties
found out to depend on their wives{lovers},

* Differences of the selection standards of casual wear according to age
There were not significant differences according to age and adult males found out to select

the casual wear by design, quality price in sequence,
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ol BF SolA FHBAFLE FFFHY
AAdAM and EENA3 - A5ELH} b
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o) (friday wear)e} 24019 F& 3 4 G4
MFAA e A3 A2 ste) w3 g 7132 Al
{25 - T3], 1996: HAvAE, 1997).

GAATFY AFE g7ge] Mg Bd=
{national brand) & F422 & W4 AF
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200 LS FHoE ¥ F - Aste AYY
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o 3k Aol B e A FGlcre-
ative character casual) ¥ ZM8& z+ 30,
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ZWE E2 283 22 vgH A (briti-
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Aral g, 1998). O4-7) e 2E $-Fo}
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Al QL n)jAje A 2 AP 2oPF
o} 2ol GolB oz FAFFYE BIS FF
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1. Z}7loja|x|

Mgtel ez AN dEA @A He
A}z {thoughts)$} -7 (feelings)o| FA& =}
7170d (self-concept) £+ A7 0| ¥ A {self-im-
age)elx ¥} (Hawkins, Best 22} Coney,
1989). &, AL ES Ztal Ap4do] oju g 2R g
ARen P 44, 54, 8, 7AW, 59
S 7lAdE o2 A Addge] S22 A
¥ e ouAE HAYHA SHed(ZAEY,
1996), oj2i@ Azt H4 e sl YA P9
o] A3 MFLezA YF ol AXAT o
B uhgo] &Ho2 JEE A AL &
T4 718 P Fol YA 8-S §i
(Bruns, 1979).

Sirgy(1982) 53¢ AsdA vevde 7
Qo] z}7]o)a) 2 & AHgHE #7iojv| A8} 532 A
Zo] FulENE A7 &2 (self-esteem) =}7)
344 (self-consistency) &) &0 o]#] 7o)
oA s}t AF|WA I} APLEA FYELR
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o2 ALY, @ A7t i ARHA @ 8
224 ARHN, 22T ® VMY =3} Ad
=e] et 3ttt Roach®} Eicher(1992) %
ol Bo] At A AT AL UM AEFHQU YA}
259 Fao|y 2 elgle FAA Py
283 A7 HE ASE AF Y.
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= EA 9 E(frame of reference) 24 2-4-8}7)
Aok, 1995). o] 'A29] AR &
A Ro] AL AL ZA7AF A e =}
A9 o)A G 71F EAAoR EHH Fo
Nzt E o Bolu AEE NE A v {Eng-
el, Blackwell 28] Miniard,1995) °}&] % 8
& AN Aoz o7 ALsA Hul

2 d7gNE AU 94L Uz AFY
o vty A7lo|v]N G FAste] 2 AHE
o) g YotRI o) Bt BAxojn R 4 8
B Aol T3 F3x ol

2 MEHH

3 Eo|m A (store image)d Lo] HXE A
Aated UM HEZ 2e ZITAY 229
A3 SAo o4 uhg &N B4Ys]e oln|
A2 A8 AE0 o FRIATL AAXN = FX
£ 59 Hrto gAY Bl=E9 BHold(Ja-
mes, Durand 22} Dreves, 1976; Martineau,
1958). P4 A (store attribute) & HEo|v|R)
8 FARE 8424 2t AXE N2
grlsted 938 e F28 dr2 B
AFAM FESAQS YL WIAY JEY F
FY AESYY FATE B4 kg
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ades FXolnjal £A4& A7 Singson
(1975)& A8 - AAH o=z A7t Y& JAE
e AE T T2 Z oA ghAd L3} - A
A APt & AHEL AETY Yol &
AN G A2z ek, £3 F3(1986) =
AFeld BAEL FAY o &8|A7 At
AX{HYol Ale)r} Aok skden, ¥ A
S0l 2ol 7h A% 290U HFAF e
Aeele tdadel FaF X HA9 shiel
3 stk 2 Aa29(1994) 9] QFoNM e FFAF)
Ale FERH717L H3E FuiAe IXYPA,
AEEA, 4R L FYA4 ade) Fa £401¢
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(3) 20, 30, 4000 HAHHA AFLelH Fof
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2 ATFE AT LS %ol BIE 4AeA A
7ejulx), Farshe LY, JEFAPES
Wdes sgiem oo Wi FASTE che
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Q olmA)], RFAQ ¢ju|A], FEg o|n)A, H
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10718 AASEE 58359 Likert typeg AL
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Shim=} Kostsiopulous(1992), Hansen3} De-
utscher(1977)8} AYA+E Ed 2 gl
o) 2EF AFA ALY £E F181
AR en AR Rl s WkE Wk
oh AXLAYL A olwjx] - B4, WP R
5 FRA4, A9 714, g 3ETA, o
ZEdol, A12F 2 UAYAL FY st 28
o] o] Bu], AT wF 917, ALE v
q, fZEMu A, B R AEFE AgLR 5
A& x 9 Likert typeg AFZ 8T

3) ASFoYS

AAgA el AT A B7uY sl 4d &Y
e AR, PelNlE, Peiga, £3ed, A9
71E, TR g 2Ye FAH At

3. A7 9 "ETH

B Ao ARG E &) AFEE 20,
30, 400 ANEAE UAFLE Ao F2do A
BRAME A8 19999 14 1395 E 19
16471 205-¢] HEAZ du|RALE AA)
on, AR 233 £33 - 2T F 19 259
B 29 647Ix| 2 ZAME AAMSAT F 4569
o] AEA7} wislol 2 5 o] M 4
B2 27883 A& HF AN o= 4294
7} AH8-= A

ZAYZAY] AFEARY EF& U P
t}, A8-2 20071 37.8%, 307} 36.1% = 200
o} 30thel X7} vlReA Vepton], dg
3t E¢o| 60.8%= b Bty Uity &
A% 26.3%= e} ZAAAAL Y A R Ro]
e AFAR U AY-S A - 29 -
TH40) 43.1%, w4 o] 12.4%, &AL - MEAL -
Z2F57F 121%&010 ey, ALY 100~
2009+9) w)gko) 39.2% =2 7H3 WAL, 200~300

HhEH - 58 103

okl ol gho} 28.2%, 100+ aI%te} 11.0% &2
2 et 2R e nEe 42.1%, 71E&0]
57.9%% el

4 =YY

2 A7 A5 8Me SPSS/PC 54 §7)A
& o4t ZAUAAY dRHA SP&
dofr 7| Y& Wi, NEE, HFA EEUAS
Aegdct. AR A7) ojuA), FELHAY A
ol & %37 HsiMe 292 4E 4 (One-way
ANOVA)S AHg-8ted, 2t a9 dzke] &
o]8 %37 98l DuncanrlF A3 & A5
Aot Eok AR BTy FHe AolE A
Z 371 $13 1>-test & QAo

N, 242 % =2

1. Aol mat sHFELe| Sl vidE x|
olulx| xo| LA

AZge) Lol BYL AFolo| A ke 4el
349 AslelwA Aolg UYob ¥ AAE (&
3 2t

QA Het Hzdhe AFLIEY o)A F
HAR ofp) 2, WEAQ o)u|), @ o|u]A,
e olnx, AYAE oM AN Fe #
9% Aol7t AE AL vpeRT ol7t B e
+% %, 400 49 FRAME AFAY 2L
SR REFT P AsolAE FF8
2 2glem, 300 HA R, FeH ool 9}
PYW olPlNE YA FTHE QOB e
. A& 309 AvlAFAN RAE 7
£ A4S 259 Yol o] BelFE 2o
2 %9 7 $ANSHE 2009 595} ol
A gzl W 275l S F2AH A
&F7 FA E2E Ao2 ¥ 4 U B
200H & WU, A, AYUE Aol u)A
g 7o 202 vewt 00N E 43
# ARl AL BESe 4%e) E& W
B3} dol7t Solel wet o e 3 ol o
AL A& @ 4 A} ARE del7t 555 A
Aol AR FANFEFS F2ATH AR
479492 FaNEA sl (34, 1995) B3
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<E > [F g} YEde AFD 9% VA
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N=429 (R & & Al 5 2LA)

3B L= .3 B & F-a Duncan
20K : 16218 4.65
A<l o)A 301 : 1559 4.45 2.593
409 : 1124 4.42
200} : 162 3.60 _
A A) g o] m] &) 300y : 1554 3.54 7.054* 40¢) < 30v, 20tH
400 : 1123 3.12
20 : 1603 4.41
B4Rl o)v]7) 304 : 1559 4.51 0.429
40t} : 1129 4.45
200 : 1603 3.26
R 43 o]n)x] 309 : 1559 3.35 5.978" 20, 309 < 40¢h
. 404 : 1129 3.78
204 : 161 4.52
kgt ojulA] 304 : 1559 4.39 7.975% 40t) <301}, 204]
409 : 1129 4,04
200 : 1629 3.30
B olulA) 304y : 1559 3.60 3.240* 20c) < 300}, 40%H
4ot : 112 3.63
20t} : 16179 4.71
o] Bol& o)viA 309 : 1559 4.74 0.681
409 : 1129 4.62
200 : 162 4.62
A A Q] oo A 304 : 1559 4.80 1.810
404 : 112% 4.60
204) : 1619 4.58
A4l elvjA 300y : 1559 4,15 9.038"* 40tj, 30t} <204
40t} : 1129 3.98
20t : 1623 5.19
Z3 - 44 olu|x} 30t : 1559 5.26 1.122
404 : 1129 5.10

*P<.05 * P<.01, ** P<.001

2 B4 ArlolnAE REHA HE Ree
& % QAT E U Fo% Aelr} e
& A oW’ ‘BF - A oA, ‘W
WA - G H olmAE 53 Yolg ywe] A
sahe o)Az} ohe} UolE 2N BT

whehe A7lol8)A) 2 2 BT Aol 7t vEniA

W Aoz Yz,

9 ool o2 HESM S5 0| 24
2uzte FEE A9 Y w q2)71A) 2] Bt
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o} zov, Wy 2F - FAANYL, Kishe

281909 &R, TR FEFA NN AT
2+ #91% Aol Uesteh,

<EI> Ao B AFY A8 FE §4 o] £4 N=429
B9 W = 3 F-zk Duncan
209 : 1629 3.95
AEQ olu)x - HA 309 : 1559 3.94 0.045
40t} : 1129 3.97 —
200 : 1629 4.14
B 2% - FAA4 309 : 1559 4.40 5437 (200, 30T1< 304, 409
404 : 112% 4,60
20d] : 1629 4.81
233 714 30t : 1553 4.95 2.233
40t : 1129 5.04
200 : 1627 4.80
gFe 4 ETH 30tk - 1559 4.87 3.553" 20t)), 30} <40
404 : 1123 5.09
204 : 1623 4.30
)2 Ed o) 300 : 1559 4.21 0.307
40ty : 11273 4.25
200 : 1627 3.93
ARRE B AEYA} 3008 : 1559 4.08 2.235
409) : 112 4.21
- . 200 : 162 4.29
FshE 26d 300 : 155 4.09 9.465"* |  40m <304, 201}
o] 8
409 : 1129 3.7
200 : 1627 4.46
A v £ 97 309 : 15549 4.43 0.534
401 : 1129 4.35
209 : 1623 5.09
1AE A Y 30tH : 1553 5.06 0.073
40 : 1127 5.11
200 : 162 5.28
N ZE A B2 30t : 1557 5.33 1.048
401} : 1129 5.43
200 : 162%3 417
87 3 A7 ALE 30c) : 1559 4.38 1.023
400 = 1127 4.34

*P<.05 * P<L.01, ** P<.001
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‘R 2F - TR dsiMe 200 H
grrt 30, 400 AdAAN 1] Faspy 23}
3 9le Ao YEyton, 0= 20080 o
G FEFA 0| 2501 ATY 8 AXE
Z23%7 A7) RAe 2 YEt, 0 8
o 2% - FANEE fd3te 261d9 gRF
HE ZeA3R Aen, 2009 FaAME
FAse 2e1dY 98.& Z2E g Ao
Rez et o[RS AP AS4E A=z
& F) e FYA £45Y0) A3, FYs
A e 2EpAE VY3 F¥e] 29, FA Y
7t EFE N2E AL Wt o7t Astn
B4l Ao sdthe A7 (7434, 1995
dol$ - 3o, 1995: Rogers, 1971} zHe o
gog sy 4 Ak = AF ALY ol
71%0] B X4 ‘HaF 2% - F34A4d
LUrdsle 2Ede] By, TOYF JET
o2 vehd RE HAE A R dall,
BEEA, ‘FEYATE FENE P s
Fa&olatx vt W49(1994)9] AHE A
A& ot

3 doldel AFio)s Folgs Xolg
A

RAgA) AFL % FARES B0, 7
AT, FURL, 2D 2Y, HUAE, TRl
He Yoz FHENS A (EHH
.

1) ciziofl 2 M N2 Rjo| 24
222t EAE QA3Y ol AL s A
HE @M A 52, o] Al EHe RS 3
T, 7, ol %, WAL, FAFE Fo 943
2o TV g, AL, FA 54 7L "3y
AR 2 ol d 5 ek (Kotler, 1994).

2t ZEA D e} AF Ao By 3}
£ ARYE 3HE A, 200 FAG TV -
goeoM, 30U TV - #3de, /& A3
FH, 2832 0 7k - A7, FEAd 23
PolH ARE AR e Ao = el & 20
de HUAPAR YL T3 JAPRE AF AN
o, d¥o| BolAFE AT - BE - FHA

EA4ESAT

Eo A8 AP R A-S FE3te Ao 2 el
o, o2 AL Yo7l E55 FuAEHAY
F2AE FRAIS H2(Zoh=A - Y - @
349, 1987), A7 i Ze AY¥PE
% o ®ol o| &3 (klippell & Sweeney, 1974:
Martin, 1976; Michman, Hocking# Harris,
1979 ), ¥ A& B4 EFujA] Fxo) o
FTE T Bo] e dAFFolghs Braus
(1990} o) A+ A2 E AR & Eul.

2) Aol 2 Y5 ajjel = HolFY

20dl9H AFIgEE Folste VeI 30,
40tiel Wls) B2 R o2 et} 200k @ 8
A 374l @ ¥ A% SFLEE T3
o1, 30t 9 40th = 30Ul A 671 Wl i A
= FYse A= vt

3) digdol wi2 £HR Y Moy

RE dE 3o Autyoe Eodot Y8
Y& ol gata] AFLRE U AN2Y,
20¢H 2} 73 %~ 30, 40ch o] W& HAol 2] 88 7o)

- a3k W=7t u A vebsth 200 30, 400

B} w2 MY i B AHE7 W
of Bdolx £%3-& s AL Kol

4) ol o} 2 FARE Moley

PHREZ {28 Aol & RolA] gsken,
2 AFd oA Y] Wsst 433 A 4
Bttt f5A1% ) thdste) e AgE ] &
Yoz B73t HAAdFEe) AFAAE F7
L vl o R i e

5) SlEFojol]l 2 FSukxie) FolgH Xof
24

o B.-Fo) AN FAdel e s ot
A}, 200 F2 290] AR FAE 7
£3h= W) 30, 40U ol AR 2 P
ouHe HYo) B YL vAR e R
2 ey, Y45 JA4ng oo ffFt 2
Ho] RE&F (IRt 1995), A¥ L 2A A
7] & AES HFAY AES 300, 40
) 34 T 9L o] e Aoz 4
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<E3> AFL Y5 IRIF

BRI - FEE

197

N=423 (A&A 2 A5 BYA)

T 20t} 300 40vH X3t
A 33(20.5) 16(10.3) 12(10.7)
o | AEEa 10( 6.2) 8( 5.2) 5( 4.5)
A| TV- gt 42(26.1) 46(29.7) 22(19.6)
AT 31(19.3) 34(21.9) 33(29.5) 19.617
B FEAgEe] A4 28(17.4) 33(21.3) 33(29.5)
A | gagyol 17(10.6) 18(11.6) 7( 6.3)
7 161(100) 155(100) 112(100) 428
13 1 16( 9.9) 10( 6.5) 5( 4.5)
21 679 19 32(19.8) 61(39.4) 31(27.7)
w [ 371€el 1 62(38.3) - 61(39.4) 33(29.5) | 41471
W [ e 1 37(22.8) 11( 7.1) 18(16.1)
2| 3 gl 1Y o] 15( 9.3} 12( 7.7) 25(22.3)
il 162(100) 155(100) 112(100) 429
& | 8Y 22{13.7) 11¢ 7.2) 7{ 6.3)
| Ead 51(31.7) _ 43(28.3) 19017.1) 15.396"
8| 984y 88(54.7) 98(64.5) 85(76.6)
¢ 7 ~ 161(100) 152(100) 111(100) | 424
o) 3} 4 82(51.3) 80(34.6) 69(61.6)
A kol  33(20.6) 34(22.2) 16(14.3)
; FR71 AEH 24(15.0) 24(15.7) (52 | s.2w
" A g 14( 8.8} 14( 9.2) 6( 5.4)
» L AANR 7( 4.4) 1( 0.7) 4( 3.6)
Al 160(100) 155(100} 112(100) 429
22 59(36.6) 30(19.5) 13(11.7)
5 [ ohR(AD) 51(31.7) 99(64.3) 93(83.8)
v [ 33(20.5) 14( 9.1) 3( 2.7) 79.669"
2| A7 - TR 18(11.2) 11( 7.1) 2( 1.8)
A 160(100) 155(100) 112(100) 429
7t 4 24(14.9) 24(15.5) 13(11.7)
ti k) 82(50.9) 65(41.9) 64(57.7}
4| g3 28(17.4) 38(24,5) 24(21.6)
9 4z 15( 9.3) 15( 9.7) 4( 3.6)
71' Atelz2 | 12( 7.5) 12( 7.7} 4( 3.6) 19.039
= 294 0(0) 0(0) 2( 1.8)
L 0(0) ~ 1{ 0.6 0(0)
A 161(100) 155(100) 11100) | 427

*P<.05 " P<.01, ** P<.001
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