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4. 2 2 (Abstract)

in recent days, consumer's product selection varies with
diverse life style. not simply with income class. This is why
diversified demand and diversified products appear in every
industry, which means the success or fallure of business
relies on its ability to yield the best productivity under the
condition of diversification.

The purpose of this study is to discuss how an automaker
can create its unique identity and brand image in
automobile industry and what's brand role and value, under
the recognition that clarifying a target market in
development process is indispensable to developing a
preduct of higher marketability. By building and applying a
brand-unique consistent design identity, it's intended to meet
the increasing reguirements of product attribute for
symbolism or sensitivity so as to satisfy or exceed customer
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