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Alstract

Brand equity is the added value endowed by the brand to the product. This concept, born in the 1980,
has aroused intense interest among market managers and business strategists from a wide variety of
industries. Brand equity can be approached in different perspectives according to the motivations and the
objectives of the studies. Consumer—based brand equity is examined internally by consumers’ cognition
and feeling, and externally by consumer behavior in the market. By analyzing the relationship between
them, we can understand how brand value is made in the mind of consumers, and how it is converted
into the consumer behavior. The brand is an especially important extrinsic cue in clothing products and
the appare]l industry has higher brand equity when it is actually compared with the brand equity of
many other industries measured as a financial asset. Therefore the purpose of this study was to find out
brand value of clothing products through clothing brand equity and to understand consumer behavior of
the brand. And so we focused in consumer—based brand equity.

For the empirical study three brands that are predicted to have different level of brand equity were
selected based on prices and market shares of the brands. As the result, the consumer—based brand
equity is composed of emotional and cognitive dimensions, and each dimension has several sub—
dimensions. These diverse dimensions of brand equity bring about differences in consumers purchase
behavior, market share and price premium of brands.

Key words: brand equity, consumer—based brand equity, emotional dimensions, cognitive dimensions;
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