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A Study on Visual Merchadising strategy of Fashion store
- Focused on the plan for theMultiple brand shop -

A" | Chang, Gyoo-Soon

Abstract

The Fashion Distribution Business (FDB) is thriving to such an extent that the current period is called “The Era of

Fashion.” This FDB shows tendencies towards specialzation, globalization and expansion. The domestic FDB has been rapidly

globalizing, and thus it is time for us to recognize that the fashion business has grown beyond its former role as a

production-oriented retail business to include multiple new roles.

This strategy to plant Store Identity on customers is just a Visual Merchandising (VMD) Strategy. That is, a strategy to

visualize the Product Planning, which can be called a Complex Visual Expressing Technical System that classifies and arranges

products in order to be easily seen, chosen, and bought through exhibition and arrangement.

My aim is to break away from the conept that has been focused only on display division and to present product scheme

correctly and to establish a VMD Plan which can also contribute to sales promotion by providing infirmation and arranging

Store Display efficiently for customers. Additionally, this is aimed to present an efficient and sensitive design process.
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