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The Influence of Elements on Aesthetics Evaluation
to Cosmetic Bottle Design for Man

Sung-Eun Hyoung*, Jong-Youl Yang*, Jung-Pyo Hong*
= Department of Industrial design, Chonbuk National University.

Abstract Most design practitioners and academics would agree that product
aesthetics have important influence on consumer preference. Although significant
contributions have been made, there seems to be no overarching theory to explain
how consumers evaluate product aesthetics., and how these ultimately influence
their preference.

This study explores the role of aesthetic dimensions of product design in
influencing consumer responses and reports the empirical result through
measurement consumer perceptions of the aesthetic dimensions of cosmetic bottle.

Although the present effort focused on cosmetic bottle. the role of aesthetics in
the design of various products extends beyond the studied product categories.
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