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A empirical test of strategy market entry on venture business

Sang-Kyu Park*-Kang June Lee**

Abstract

This study empirically examines the profit impact of different strategies under
different types of competition: price competition, promotion competition, high intensity
price-promotion competition. And the result of this study is appeared that in the case of
the market entry of a venture business there is a critical relationship between market
competition and the goal of a firm. Also established is that the goal of a firm has a

significant comrelation with a strategic behavior in the market.
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