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Abstract

The purpose of this study was to investigate the understanding of dietary consciousness and
define the relationship of housewife attitude of middle class residence in Puchon city.
Questionnaires were collected 282 housewives in Puchon city. Data were analysed with SAS
software package for F-test and Duncan’ s multiple range test. The main findings of the research
were as follows: The food related perchasing place was supermarket(91%), ordinary market(77%),
department store(68%), special store(58%), common purchase(37%), convenience store(22%) and
communication marketing(13%). The clothing perchasing place showed in the order of department
store(71%), special store(65%), ordinary market(52%), common purchase(23%), supermarket(18%),
convenience store{15%) and communication marketing(10%). Dietary cosciousness of housewife on
foods, clothing, and housing related items was significantly different, specially 20" s housewife was
concerned about foods and 30" s housewife was housing{p<0.05). The behavior consciousness of
housewife was significantly different between age, education level, family type and income(p<0.05).
Highly educated housewife showed a tendency to spend money and times for food related fields,
and to buy clothes in a department store for breaking stress(p<0.05). However, low education level
and extended family type housewife got more conservative consciousness on traditional fermented
food making(p<0.05). Most of young housewife answered that the making of bread, cookies,
soybean paste soup, children clothes and handicraft led to positive consciousness(p<0.05).
Especially high life satisfaction housewife preferred to make a dosirak({lunch box), dinner, children

clothes and handicraft{p<0.05).
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A 9 . 2 -3 Ago] theksl ol 9ok 1 <Table 1> Demographic characteristics of subjects
Bt 7t 343 Z7b Holrka Yo e N
“&3to] ol €l w47 waksla vk Al 7HA 20~29 47(16.7)
o k) HA, 30~39 92(32.6
Ag Q,]/;]}\]-@ ]/‘ “!"] ] ] Eoi]’]—}\i 7]-'1:]}\ A. Age(hOuSCWife) ( )
A&A 713AL 23 H el f8] 2 o= 40~49 92(32.6)
o 29 ol FAHET e v F AE 50< S1asD
Zo| Frtste] st Aol FNAL Uk whebA 20~29 200 7.1)
B = 5l 3 z=nb : 30~39 95(33.7
T Of]_‘llo]]}v] O]Eﬁﬁ]— 7]’3 EEQ’] ‘ﬂi}'\_ 2 TTO B.Age(husband) . ( )
o - - FAZ A gaustE AR 40~49 94(33.3)
IPRARS] 713 AP B AFY AT h 50< 13259
HEo el 9L e o woetsted 93] vt St Below middle school | 17( 6.0)
o). 2.z yge Wl Wk v wa=y 712 A8 C. Education Level High school 171(60.7)
g A3 dAEc . T College 94(33.3)
b N : fF | 1~2 39(13.8)
‘(“m 3;0 amy 3~4 186(66.0)
person
5< 57(2022
I A7) 4=t =2
E. Family T Nuclear 243(86.1)
B oAb BN 57 Ao AZs g = phonkc et Extended 39(13.9)
FEE o E 7 PN Y BFE 49 F& 500~ 999 6( 2.1)
st AEA A7) ZIYHOE AT HEe 1,000~1,499 39(13.8)
B[Oz I4E 8%ty A FARAY] Agx F. Family Income 1,500~1,999 77(27.3)
A OAAEY ABL Hgd BAL WO ol of (thousand won) 2,000~2,499 79(28.0)
TRARO T 7o) WF RALAZ REHT )k 2 : ‘ 2,500~2,999 33(11.7)
Ao 7|’ &4 108E, 9.4 - F A e 3,000 < 48(17.0)
FFYN 278, P A o 0IEFoR . No job 173(61.6)
N ; G. Occupation .
T TEE 24 } s tE ZAA 7= 19079 1199 2 Part or full time 108(38.4)
AN 1E Ay, 95F, 8 4 AF F H. O Car Possess Yes 23(83.0)
g gae g s o ATTosseon No 48(17.0)
Clothing 6( 2.1)
Food 22( 1.8)
111. %7;“ ;'q ;/r] : : Living 13( 4.6)
1. Spent Leisure Time Family 46(16.3)
8% AEE SAS package progame ©1-§-3te] F Friend 41(14.5)
AR BAE AAGer AA SExg] W 7 Leisure 137(48.7)
T3 EAXNEE HFLEFOA U g2 2AE Others 17( 6.0)
Av. 4 &3 FAANLS EAEAN Duncan’s Own house 5(18.1)
multiple range test® A A|3F$A ) Own appartment 16(58.9)
J. Residence Rented house 3(10.6)
Rented appartment 25( 8.9)
S Ohers 10( 8.5)
V. 47 9 3%
Disagree very much 5( 1.8)
. Disagree 18( 6.4)
1. ZAKCHALS| QEA EA] )
Zhhe] gus Sd K Degree ?lefe Don’t care(don’t know) | 92(12.8)
Satisfaction
ZAVY F50) dubd B40 Ay, 5, A1E5% Agree 3612.8)
o] Agree very much 131(46.5)
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I'am concern about foods

I 'am concern about tableware

I'read a food related magazine

[ enjoy watching a cuisine programe on TV
I'have been participated in a cuisine class
I'spent money and times for food related field
I enjoy cooking when I have time

1 enjoy cooking

I'earned cooking from parents

I am concern about clothing

I'am concern about making shape

I read a fashion magazine

I enjoy watching a fashion programe on TV
I'have been participated in dress making class
I'spent money and times for clothing related field
I enjoy making clothes and handicraft

I'enjoy husband aids carpentering in home

Iearned making clothes and handicraft from parents
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I am concern about housing decoration

I am concern about residence

I'read a house decoration magazine

I enjoy watching a house decoration programe on TV
I'have been participated in a house decoration class

I spent money and times for living

I enjoy making a interior decoration

Ilearned interior decoration from parents

IDAVM MDA [IDNC BIA .AVMI

<Fig. 1> Behavior consciousness of households.

% DAVM : Disagree very much, DA : Disagree, DNC : Don’t care, A : Agree, AVM : Agree very much
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Foods related items [ DAVM m DAL A AVM

Supermaket

Department store

Special store

Communication marketing
Convenience store

Common purchase(buying)

Ordinary market

Supermaket

Department store

Special store

Communication marketing
Convenience store

Common purchase(buying)

Ordinary market |

<Fig. 2> Purchasing place of foods and clothes.

% DAVM : Disagree very much, DA : Disagree, A : Agree, AVM : Agree very much
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Buying food staple articles
Buying clothes

Buying daily necessities |
Buying handicraft, fancyworks
Cooking

Making cookies

Making handicraft

Changing furniture layout
Dialoguing with children

Washing clothes and cleasing house

& DAVM [ DA A M AVM]

<Fig. 3> Relationship between household behavior and stress breaking.

% DAVM : Disagree very much, DA : Disagree, A : Agree, AVM : Agree very much

Husband’s feeling

[63 DAVM @ DA £ A B AVM |

Buying food staple articles
Buying clothes

Buying daily necessities

Buying food staple articles

Buying clothes

Buying daily necessities

<Fig. 4> Consciousness of purchasing behavior.

% DAVM : Disagree very much, DA : Disagree, A : Agree, AVM : Agree very much
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<Fig. 6> Relationship between household consciousness and age (p<0.01).

s DAVM : Disagree very much, DA : Disagree, DNC : Don’t care, A : Agree, AVM : Agree very much
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b
b b
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a
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DAVM  Spent money Learned Participated Breaking Buying Buying Buying
and times for ~ cooking from  in a clothing stress with foods in clothes in clothes in
food related parents class buying department department ordinary
field clothes store store market

<Fig. 7> Relationship between behavior consciousness and education level (p<0.05).

¥ DAVM : Disagree very much, DA : Disagree, DNC : Don’t care, A : Agree, AVM : Agree very much

0N} 40, S0 E= Rpol7b AYTh AEH A
o SHEoA BE g5 felo Aolrt gl
AE e 1 2EHA7) fihATE

slael
o, 7
o)A 200

Bl 30, 40, 500071 slAEuky stsdch oF o)
Ade] mE AHHE By o0 d5E Ry A
28 44X fnpl o]48 #o] dYgon oF
AFAAA Pl 300 FHE7T 22 Ao Jelyth

Fig. D& AN B5EIHS] BAZ Ve

ALk A7} BAS NEAR Bo] A= ARE 3
Wi W% FEET YASY F¥ o asdna
Sgom, RN Lk A2 WS AL Fo
T WEEFE R0 IEFRUC Bl Mtk 3%
o 2T AT FAWAE wEFo] $eS
S B9 A¥ol dRoW, LRFF) BL5E IR
g A o] 2EY2 s B8] drkL s,
T2 AE P QMR BgFE] 225E Y
L Wol ol&ATL Uitk L&sEo] WE
S5 FTUS ANAPAA FYeRe Ao g
SHTH05).
7 71 sEet FRelAlTlel

Fig. & /&A% At 989 w5 Aol

e
%0,
rr

1

E}, ]
o AlZF
A71E F327) 9
T A0 ey

FRAAA & vt 4EA
BHE TVelA A}, ok &
< &t AW ZAE Bt 5
Wb SRR B2 AI7HS Tl st
o} (p<005).

ol rx
= ox

o]
-
2

ofrt FE,

9 : 100

B9 oldh FRE IAIEGL sk 4FL s
B A5l AT ol F¥

Bl FEA0H A5 1029 olshs WA
o Aoz etk 4L AR AgelN T
£ g 2R 5 i ol e e
AoE vhebgh 199 FRE EA ded
(005, o 59) 7k 2 5o £84% 1)
1A 71 E, anara A7NBE 2 AA A
047}%%011 flojd &Sl we ek gow, ¥
o 23 e e
A%E 43U 73

%Lokén%«l 4 F b

_,_,



As|/2& NS F20| A5} QA TSIl 204 219

AVI\?I ] & Nuclear m Extended I

Learnded Read fashion Watching Spent money and Concern Read interior
cooking from magazine fashion related times for cloth  decorating house magazine
parents program on TV related fired

<Fig. 8> Relationship between behavior consciousness and family type (p<0.05).

% DAVM : Disagree very much, DA : Disagree, DNC : Don’t care, A : Agree, AVM : Agree very much
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related field

<Fig. 9> Relationship between behavior consciousness and income (p<0.05).

s DAVM : Disagree very much, DA : Disagree, DNC : Don’t care, A : Agree, AVM : Agree very much
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Bread

Cookies

Kimchi

Udong and noodle
Salt-fermented fish products
Soybean processed products
Fermented soybean products
Dosirak

Soybean paste soup

Dinner

Fruit alcohol beverages
Embroiding and knitting a sweater
Children clothes

Home made handcraft

Dust floor cloth

@VO@Oo DF-VFI

<Fig. 10> Making frequency of household items.

% VO : Very occasionally, O : Occasionally, F : Frequently, VF : Very frequently

Bread

Cookies

Kimchi

Udong and noodle

Fermented fish products
Soybean processed products
Fermented soybean products
Dosirak(lunch meal)

Soybean paste soup

Diner meal

Fruit alcohol beverages making
Embroiding and knitting a sweater
Children clothes

Home made handcraft

Dust floor cloth

E3DAVM & DNCEIAVM

<Fig. 11> Behavior consciousness of housewives.

% DAVM : Disagree very much, DNC : Don’t care, AVM : Agree very much
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4
VF 12048 300340 B 50

Kimchi Salt-fermented fish ~ Soybean processed  Fermented soybean Dosirak
products products products

<Fig. 12> Relationship between making frequency and age (p<0.05).
# VO : Very occasionally, O : Occasionally F : Frequently, VF : Very frequently

|E320 0 3003 40 @ 50

Making bread Makmo cookies Making soybean Embroiding and Children’s Home made
paste soup Khitting a clothing handcraft
sweater

<Fig. 13> Relationship between behavior consciousness and age (p<0.05).

% DAVM : Disagree very much, DA : Disagree, A : Agree, AVM : Agree very much
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VF f<midd|e School B High School [ College< l
1 b
3
F
2 4
[¢)
1 ]
VO
Fermented fish Soybean processes  Fermented soybean ~ Soybean processes Home made
products products products handcraft
<Fig. 14> Relationship between making frequency and education level (p<0.05).
% VO : Very occasionally, O : Occasionally, F : Frequently, VF : Very frequently
3
AVM
<middle School il High School ti College<]
2
DNC
1]
DAVM
0
Cookies Saif-fermented fish Fermented soybean Children clothes
products products
<Fig. 15> Relationship between making behavior consciousness and education level (p<0.05).
% DAVM : Disagree very much, DNC : Don’t care, AVM : Agree very much
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4 o ——
VE & Nuclear & Extendedl
3 ]
F

Fermented fish ~ Soynbean Fermented  Fruitalcohol  Embroiding Children’s Dust floor
products processes soybean beverage and knitting clothing cloth
products products sweater

<Fig. 16> Relationship between making frequency and family type (p<0.05).
% VO : Very occasionary, O : Occasionally, F : Frequently, VE : Very frequently

_l

4
AVM TIDAVM ® DACI DNCTIA @ AVM |
b
ab
b
Dosirak Dinner meal Children’s clothing Home made handcraft
<Fig. 17> Relationship between behavior consciousness and life satisfaction degree (p<0.05).

x DAVM : Disagree very much, DA : Disagree, A : Agree, AVM : Agree very much
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