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A Strategy on the Effective Operation of Marketing
Information Systems through a Global Benchmarking

Oh, Jae-In

Marketing information systerns become a competitve weapon that supports firms in moking decisions
on the operation of markefingrelated activities. However, litfle research regarding the operating strategy
of markefing information systems has been conducted in Korea. Considering that this issue has been
studied in the United States, this paper conducted a global benchmarking on the operating strategy of
marketing information systems between Korean and the United States firms. The result of this global
benchmarking suggests recommendations on supports from three monagement levels, the mix of 4P, the
management of markefing, data from environment, and information sources.
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