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1) Esprit. Electronic Commerce R&D in the Esprit
Programme, www.cordis.lu/esprit/ src/eicomm.
htm, 1997. pp.1-3.

2) Ravi Kalakota & Andrew B. Whinston, Frontiers
of Electronic Commerce. Addison-Weley Pub-
lishing Company, Inc. 1996, p 1.
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3) Ols2, SLHERAIAZH Q) &igl HOIEHIoIAE,
1997.11, p.13.

4) OIS, MAM, 1997.11, p.13.

5) Phyllis K.Sokol., From EDI to Electronic Com-
merce. McGraw-Hill Inc., 1995, pp.247-250.

6) dE % EDIAPI, EDIFACTEBXZEE, 1991, p.17.
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gt B, @ #IF9EI FolA Fase
HAAZNAE = FARDIY AA 3 %"ﬂ
Frbste ot 2y JdEddMe 7
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A 2 x]o_ﬂ,zgg% A A& & (www.world-
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18) Brian Jamison, Josh Gold, and Warren Jami-
son, Electronic Selling: 23 Steps to E-Selling
Profits, McGraw-Hill, 1897, pp.7-8.

19) 482, &IKLIHAQH SET ZZ2ER, 2ARC"C,
1997, 11, pp.248-252.
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4.1.1 OECD
OECDAIA S HAFAAN et = 1994
g ool¥ 2AsEUtT ¢ & Ytk A2 ¥A
2 WAl skl ARALSE WP 1(OECD
29 Yok 712 Wl 484 EA), WP
2Ac127H; ol AAAA APl A8 BA), WP
AEAYY; ZARGA Fojsh FEyeh), 2
MASEA(@HA; B BA 2 2o T
qg4 BA) 5& 78 Ugoz do k93
2, ol A8Y YAAR Q8 HAZFo)
ARe 983 S48 FFuzre 994, 24

21) AAE MM, pp.10-12.
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X*XW?HD} O‘Oﬂ UIXIL_ Slek s 9

Ao o] AAGAN ¢ &4, vl=o FHA
A9 AG AE, FAA BARVIEA W A
HE Folt}

Aeld WEE A TaAe 924 78 4
REAHE FARAZRYE3]Jq M  AEY
EAA REAA EAE =981, 97d 549
a3 oA AHUZY o}F SBET o F
233t ARE Testy, Y 249

NREEE A8 FAATGY 2XST

& ygog 3= ZAEHAE Adsgoen,

74 JHY EXA ARFAA B UA
7kl el st T 2a#dE G5t
z2ady #dsty 97d 3€ sy
Aesta FREATY o] & Y3 FAHL
2 dlw7}E 8 ¥ 7442 (non-binding) 71EE
otEstdth FAHQ dsAAE AFEE R
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43 55 ANFAT. a8n ARAEAS T
Hile AHRBAYLE Aste] 2F(Group of
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A Age AAANAL ANEFH BREEA
g gFn glony ANERT 9 AR B
9 B3l 19809 Z oAl shel=glgl
(Privacy guideline)® 921d 99 =St 7lol=g)
¢1(Security guideline) = =4%+ w}b it}

71e QEYS 23 A AR ARol @
#dR34, 2 13 JdHY TR 5 FA
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2

o ]t:l o K] oln R V1
Hﬁ r& o

4.1.2 UNCITRAL

UN= A4 A 2 E 49 3 (UNCITRAL : United
Nations Commission on International Trade
Law)9 AxMAH AF2FWG on EC)olA
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of g =9 Fu glon, A
ZA 37 gzst g dig Jjed gt
A, A3z Mula FFae BAl, DAY
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A Syudy on the Effect of International Trade on Electronic

Commerce

Jae-Woo Kim*
Abstract

As the Internet empowers citizens and democratizes societies, it is also changing classic business
and economic paradigms. New models of commercial interaction are developing as businesses and
consumers participate in the electronic marketplace and reap the resultant benefits. Entrepreneurs
are able to start new businesses more easily, with smaller up-front investment requirements, by
accessing the Internet’'s worldwide network of customers.

Internet technology is having a profound effect on the global trade in services. World trade
involving computer software, entertainment products(motion pictures, videos, games, sound
recordings), information services(databases, online newspapers), technical information, product
licenses, financial services, and professional services(businesses and technical consulting, accounting,

architectural design, legal advice, travel services, etc.) has grown rapidly in the past decade.

* Dept. of International Trade. Gachon-Gil College
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