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ABSTRACT

Study on Service characteristics -of food industry

Kwak, Sung-Ho

Now a days, people are interested in tourism and leisure activity more and more because of the
increase of pastime and disposable income as a result of current economic growth The importance of
service industry in getting more serious thereby food industry, especially fastfood, is becoming popular in
Korea,

Food industry in Korea has been showing high growth rate in both quantity and quality for 10 years
and fastfood chains maintains radical growth with 50% being forecasted that they will make huge market
in Korea. Therefore, fastfood industry seems to be promising industry which has high potentials

This rapid growth of fastfood industry has been solving a lot of problems such as insanitation, low
nutrition, and bad service quality and its positive aspects which make revolutional changes in production
and sales are enphasized because it made industralization with innovative system So various memu
development and service marketing strategy are really need to manage chains for the situation in Korea

Thus, the competitiveness of fastfood clams is dependent on the location of Testaurant and the quality
of various products. If the marketing strategy for fastfood industry need to be established. constant studies
should be done to resolve these problems.



